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how to push capacity | - 
».-reduce processing costs 


Here’s how the St. Lawrence Dairy, Reading, Pa., stepped up pro- 
duction ... and saved money at the same time. They installed 
one Superplate HTST Pasteurizer to replace three small con- 
tinuous electric pasteurizers equipped with plate regenerators. 


Compared to the equipment replaced, St. Lawrence Dairy’s LUTHE 
Superplate Heater, Cooler, Regenerator, Shortime 
Pasteurizer:— St. Lawrence Dairy, Reading, Pa. 14,000 Ibs. per 


hour Model S Superplate Shortime Pasteurizer 





at 25-30% higher capacity 
BERT | 
‘ Roe 
Gal 
i 
Swe 
_ two ammonia compressors low 
te A. Cc. 
ve Ger 
‘i s Sch 

to a lower temperature 





Patented, electropolished knob-type plates create 
three dimensional turbulence. Wide, thin milk 
film constantly whirls across knobs for effective 
heat exchange. Heat transfer rates are as much 
as 25% greater. Enclosed milk circuit reduces 
evaporation, practically eliminates shrinkage. No 
product intermingling. Easy to clean or increase 
capacity. 


can show you how Superplate can 
save money in your plant. Call him 
or clip coupon for further details. 


CHERRY-BURRELL CORPORATION 5300 
Dept. 102, 427 W. Randolph St., 
Chicago 6, Illinois 
Send Superplate Bulletin 
|] Have Representative call 


Name 


CHERRY-BURRELL CORPORATION 


427 W. Randolph Street, Chicago 6, Ill. 


Firm Name 


Address 





FACTORIES, WAREHOUSES, BRANCHES, OFFICES City Zone State 
OR DISTRIBUTORS AT YOUR SERVICE IN 56 CITIES 





Canada and Pa \ rican | $3.00 ‘ f wt ' er year A ptar le Section 1.64-PL&R 
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Last Minute Briefs... 





New York 
Milk Strike 


Failure of 200 milk companies and five 
Teamster's locals to reach an agreement has 
plunged Metropolitan New York into the wild tur- 
moil of a great milk strike. After a month of talk 
and six days of strike, negotiations were broken 
off this morning (October 30) over the wage issue. 
The union was down from their original demand of 
$15 a week increase to $12.50, but management's 
offer of $6.50 left them still far apart. The dif- 
ference amounted to a cent a quart. 


Involved in the labor dispute is the 
entire Greater New York market, embracing the five 
New York boroughs, two counties on Long Island, 
Westchester County, a portion of northern 
New Jersey, as well as a part of Fairfield County 
in Connecticut. All told, 12,000,000 people are 
affected by the strike. 


The strike was scheduled to start at 
4:01 p.m. on Saturday, October 24. The old contract 
expired at 4 p.m. 


The five locals have a membership, includ- 
ing plant and routemen, of 13,000 members. Tre 
200 companies include the so-called "Big Three" 
(Borden's, Sheffield — National Dairy Products 
Corporation -- and Dairymen's League), as well as 
practically all other dealers large and small 
doing business in the metropolitan area. 


Although the union presented some ninety- 
odd demands for changes in the old contract at 
the start of negotiations, the principal issues 
appeared to be a $15 a weeK wage increase, a 
55-hour week instead of 40, 11 paid holidays in- 
stead of 6, and improved vacations and welfare 
benefits. Stemwinders in the union demands that 
raised management hackles were proposals that 
retail and wholesale pricing practices be written 
into the contract. Another item in union program 
for the new contract would prohibit a milk dealer's 
discontinuing a route without union permission. 


Dr. Charles Blanford, Market Administrator 
for the New York order has been acting as moder- 
ator for the negotiators. Irving Wisch, Indepen- 
dent Milk Marketers, Inc., has headed up the 
management group. 


With the exception of one load of milk 
that was doused with kerosene, no violence has 
attended the strike so far. The union has author- 
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ized distribution of milk to schools and hospitals. 
The load of milk destroyed by kerosene was one 
of these institutional loads. 


Metropolitan newspapers have given the 
strike a big play. It has been headline news in 
nearly every edition of every newspaper in the 
city for the last six days. Editorially, the press 
has been pretty scathing in tone. On October 27, 
the Daily Mirror (a Hearst paper) said, "To the 
public, a milk strike will never justify itself." 
In the same editorial, the paper declared, "We 
have heard and read all the arguments explaining 
why milk is so expensive. While they are plaus- 
ible, something is screwy in the arithmetic." 


The conservative New York Times casti- 
gated both sides in the dispute with the words, 
"The cavalier attitude which milk distributors, 
dealers and union representatives have taken 
toward the public since the milk dispute began 
more than a month ago is inexcusable." In the 
same editorial, the Times went on to say: "Either 
the negotiators are callous and stupid, or they 
have planned their strategy deliberately to keep 
the public in the dark until perhaps the set- 
tlement terms might be swallowed by the public 
coincidentally with announcements of higher costs." 


Meanwhile the negotiators, weary after 
long exhausting sessions are still at it. At this 
moment there is no indication of when a settle- 
ment will be achieved. Reports have it that dis- 
cussions have finally reached the question of 
wages, but when a contract will be signed is still 
anybody's guess. 


Prairie Farms Creamery, Henry, Illinois has 
set up a series of routes distributing concen- 
trated milk to farm families. The practicality of 
such a route has been demonstrated by the dairy 
department at Iowa State College. The lowa experi- 
ment was reported in the February, 19535 issue of 
this publication. There are 32 routes in the 
Prairie Farms operation, some of which are picking 
up cream as well as distributing concentrated milk. 


The Western Union Operator 25 service which 
the Pure-Pak Division of Ex-Cell-0O Corporation has 
been offering to dairies has been received with 
mixed feelings. Some dealers like it. Some don't. 
According to the Pure-Pak organization, over 8800 
dairies in all parts of the United States have 
listed several thousand cities and towns in which 
they will deliver milk in Pure-Pak containers in 
response to orders placed with Operator 25. Only 14 
firms have indicated disapproval. At several con- 
ventions which we have attended since the Operator 
25 service was first announced, we have found the 
subject to be prominent in lobby conversations. 
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SHORT TIMERS {rm de Editor 


It’s Still 


G-< Rey 


Primitive 


\BOR DISPUTES of first magnitude in two major milk markets em- 

phasize the important and, generally speaking, unsatisfactory role 

that present methods of labor contract negotiations play in the milk 
Iuisiness, 


Within the last four vears, the situation appears to have deteriorated 
rather than improved. A contract arrived at after weeks of negotiation 
was tossed out the window by an aroused union in Pittsburgh three vears 
ago. Washington, D.C. had a bitter, crippling strike that saw emergency 
milk stations established. Chicago has been a sore spot for vears. Hart 
ford) Connecticut was the scene of a long drawn out struggle that lasted 
several months. New York has what amounts to an annual case of strike 
fever. Sometimes it breaks out, sometimes it doesn’t, but the chronic 
threat is there. Boston has been wandering around in the never-never land 
of labor unrest since April of this year. At the moment, the plants of twelve 
Boston milk Companies are operated by the State and a Governor's com 
mission is at work trving to find a way out of the morass. 


Such a system, characterized by annual strikes or threats of strikes 
characterized by excessive demands or stubborn refusals to recognize legiti 
mate aspirations, characterized by uncertainty, bitterness, misunderstand- 
ing, and distrust, becomes increasingly intolerable. 


The problem is entirely one of human relationships. It is complicated 
by the fact that the negotiations are carried on by representatives of large 
groups of people. The labor representative is responsible to the union. The 
management representative is responsible to a particular company or group 
of companies. The union representative, usually an elected official, by the 
nature of his position operates on the basis of getting the most rather than 
vetting what is reasonable or sound. 


OR EXAMPLE, one of the principal labor leaders in Boston is a man 

whose thinking is usually pretty sound. We have learned recently 

that this man’s leadership has been challenged by another individual 
a political development within union circles which goes a long way toward 
explaining why a settlement has been so difficult to achieve. 


Representatives of management, although not so directly concerned 
with political situations as the union representative, have stockholders and 
company officials to reckon with. Not long ago, we heard the chairman 


tl 
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ttlumiuum Bodies... 
Deliver Wore Wile at Lower Cost 


Every 100 Ibs. saved in dead- 
weight adds 2 cases of milk to pay- 
load. Olson Aluminum Alloy Bodies 
save 500 to 1,000 Ibs. deadweight! 


Less body the 


safety 


weight lowers 
gravity — greater 


driving. 


of 
and easier 


center 


The wider Olson body—78 inches 
—accommodates more payload with 
a very low, load level. 

This Wawa Dairy unit is on a *4- 
ton forward control 105”-wheel- 
base chassis. Built for 50 cases, it 
is delivering 60 to 70 cases per trip 
with less gasoline. 
denting 
values. 


The savings on 
and corrosion are plus 

Wawa started using Olson Kurb- 
Side Bodies on long routes in hilly 
areas, but now plan to use Alu- 
minum Bodies on all house-to-house 
routes. They use them in bare 
aluminum—that cuts painting costs, 
too. 


You may be so used to high costs 
for tires, gasoline and for clutch. 
brake and spring repairs that you 
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ALUMINUM VS. STEEL BODY COSTS 
OLSON KURB—SIDES STEEL TRUCK BODIES 
AGE IN MILES Ce AGE IN MILES COST 
NO. MILES PER GAL. PER MILE NO MILES PER GAL. PER MILE 
A-l 45,000 10.3 090 S-1 39,000 9.0 121 
A-2 49,000 12.5 .067 §-2 41,000 7.9 135 
A-3 54,000 10.9 069 S-3 41,000 7.7 131 
A-4 55,000 12.0 055 S-4 49,000 8.4 096 
A-5 60,000 10.4 090 8-5 60,000 8.9 095 
A-G 62,000 10.8 O94 S-6 61,000 10.0 089 
A-7 62,000 98 090 S-7 63,000 8.4 101 
A-8 62,000 11.9 067 S-8 64,000 9.4 .087 
AY 75,000 11.8 .078 S-9 71,000 8.3 084 
A-10 79,000 11.6 073 S-10 71,000 91 085 
A-11 81,000 13.5 068 8-11 80,000 7.7 087 
A-l2 107,000 13.9 056 S.12 87,000 10.2 077 
A-13 113,000 11.4 _-062 §-13 108,000 10.4 066 
4 $04,000 11.6 074 S-14 111,000 10.3 067 
These actual costs used with the permis- S-15 —!24,000 10.2 065 
sion of Dreikorn’s Bakery, Inc., a member 1,070,000 9.2 0923 
of the Quality — of America 








can't believe there is any relief for 
your pocketbook. Then study these 
“Aluminum vs. Steel” body costs 
that first astounded bakers — saving 


nearly 2¢ a mile: 


OL 
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Get the full story from your local 
Chevrolet, Ford 


GMC dealer or 
write us for Aluminum Body data 
and “The ABC's of Route Truck 
Selection.” 

ATION 
NEW YORK * 
13 








of a group of negotiators representing management say to dealers, “Tell 
us what you want now. Don't wait until after the contract is signed 
to complain.” 


The result is often absurd. It is incredible that a contract which was 
satisfactory one year should require ninety-odd revisions twelve monthis 
later. 


The harvest of ill-will that this situation creates far offsets whatever 
positive efforts the industry has undertaken. For example, on October 29. 
The New York Times, editorializing on the present strike in New York, 
said: 


“The cavalier attitude which milk distributors, dealers and union 
spokesmen have taken toward the public since the milk dispute began 
more than a month ago is inexcusable. Although the issues affect the 
well-being of millions, the parties have ignored the public interest. They 
have offered no word of explanation to those who foot the milk bill and 
have even barred their conference room to federal, state and city mediators. 


“In the absence of more accurate information, rumors of one sort or 
another were inevitable when the strike began last Sunday. Management 
and unions resent publication of such reports, but have done nothing to 
allay the apprehension caused by the vanished milk supply. 


“Either the negotiators are callous and stupid, or they have planned 
their strategy deliberately to keep the public in the dark until perhaps 
the settlement terms might be swallowed by the public coincidentally 
with announcements of higher milk costs. That, too, would be stupid as 
well as cynical. It would only compound the public ill-will which the 
industry-union policy has already generated. 


“Perhaps the parties rely upon the public's reputed short memory. 


Yet many of those who waited patiently in queues until the available 


milk was exhausted will not soon forget their experience and those respon- 
sible for it. Milk dealers and unions should not forget that they are 
operating in the public domain, not playing scratch-my-back on a private, 
fenced-in preserve.” 


Here and there appear indications of alternative methods that show 
some promise. They are not necessarily the answer to the problem, but 
they do suggest that there are other, better methods. 


The International Conference of Dairy Employees has made a prac- 
tice of inviting representatives of management to address their annual 
conventions. These management representatives have been asked to ex- 


plain management's point of view and to pull no punches in the process. 


Stark County, Ohio has enjoyed good labor-management relation- 
ships largely because labor has been made to feel a part of the industry 
rather than an unwelcome necessity. 


Twin Pines Farm Dairy in Detroit has established a sort of coopera- 
tive system in which management and labor are one and the same thing 
This is an extreme case, but it has worked most effectively. 


The answer, if there is an answer, will probably not emerge full 
blown. These things have a habit of evolving rather than suddenly spring- 
ing into existence. It is high time, however, that some pretty healthy 
evolution started. The possibility of a major upheaval each year is an insut 
ferable situation. 


We are, to be sure, well beyond the sweat shop era of unfortunate 
memory. But a look at the record shows very clearly that we are still a 
long way from the good sense and goodwill that the problem demands 
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Cuts stop-go route time! 





//Ford Parcel Delivery 
with Fordomatic Drive! 







You get double the load space of conventional 
light duty panels with the Ford P-350 Parcel 
Delivery Chassis. Takes bodies up to 400 cu. 
ft. capacity. Low-FRICTION 101-h.p. Cost 
Clipper Six gives lively, gas-saving performance. 


Now, a Parcel Delivery that can handle 
bigger routes and handle them faster the 
new Ford P-350 with Forpomatic Drive! 
No time-wasting shift. Cuts route time. 


Fully automatic drive! 


And Fordomatic automatically suits itself 
to all operating conditions there isn’t No more clutching! 


the wear-and-tear, on transmission ' 
With Forpomatic, there simply isn’t any clutch 
You're up to cruising speed in split seconds. Even 
or careless manual shifting. That’s why with a full load, you breeze up steep hills with the 
FoRDOMATIC can repay its extra cost greatest of ease and that’s without any time or 
. energy-consuming clutch-pedal work or gearshift 

over and over. See your Ford Dealer! ing by hand! 

é 

ye 4 


FO RD Es 4 e ¢ Uj C KS 


SAVE TIME © SAVE MONEY ¢ LAST LONGER 


or engine, that results from hurried 
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More Winners Join in Lucky Bu Buck Parade!.. |... Today’ s Kitty, § $14, 375 


Picture and Story on Pages 5 and 30 = 


aging Daily @ Mi rror porriond 


See Pege 47 
Vol. 30. No. 105. NEW YORK 17, N. Y., FRIDAY, OCTOBER 23, 1953 fu8.8tT.2@G% Weather: Cloudy 4.2, 


CITY BRACES FOR 
MILK STRIKE 


Drivers Set to Walk Out Saturda y 
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=» bigger sales 


Rae comme 





Don’t miss the additional business larger sizes bring you. For instance: Packaging (........ ) 
Cottage Cheese in 2-lb. Lily* Containers on a trial basis, (........ ) Dairy** sold 

14 thousand units (28 thousand lbs.) of cheese within 30 days. Above all, these 32 ounce 
containers did not affect the sale of regular size units in any way. That means 


14 tons of extra business! (Name of Dairy** on request.) 


Try either one of these stock printed Lily containers and check results carefully. Like other 


Lily users you may find you have a brand new additional cheese market. 





There are Lily Containers to help you sell cottage cheese, 
cream cheese, pot cheese, whipped butter, sour cream, 
yogurt, and other dairy products. 











122 East 42nd Street, New York 17, N. Y. “ Yrs 


LILY-TULIP CUP CORPORATION < cae 


Chicago * Kansas City * los Angeles * San Francisco * Seattle * Toronto, Canada 
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What Do You 


| Hew 
talk to a 
delivery feet opera 
Just 
left, a 

insurance COmpany 

bet $20,000.00 

against my $1.00 

that the plane's lightweight aluminum 
sheets, held together with little rivets, 
would get me there and back safely. 


The company risked all that money to 


West to 


group of 


we 


foctire 


tors. before | 


conservative 


make a fraction of a dollar in profits. 


I said to myself, “That company 
knows what it’s doing—knows its costs 
and what it is betting on!” | thought, 
“Why shouldn't fleet operators know 
all about costs?” 


their delivery 


When I got to my 


began asking Heet operators some very 


destination, | 


simple questions: 


| asked some: “Can you tell me the 
total cost of body repairs during the 
lite of your oldest route truck?” They 
said: “No.” 


it dug out of our records, but I have 


One added, “I might have 


never had our costs totalled that way.’ 
I asked others: 
detailed costs for each truck, how can 


truck o1 


body is the most economical for you?’ 


“If you don't keep 
vou be sure which make of 


Their answers disclosed only impres 


sions as to which trucks are cheap 
est to operate. 

One user remarked: “Truck A costs 
$350 more than truck B—that’s quite 
a difference!” I asked 


much do you spend for corrosion and 


him: “How 
denting repairs during a truck's life?” 


18 


now About Your Trucks? 


By EDGAR PARKER 


@ What is the Total Cost of Body Repairs 
During the Life of Your Trucks? 


® Do You Keep Detailed Costs for Each 


Truck? 


@® How Much Do You Spend for Corrosion 
and Denting Repairs? 


@ How Much Does Loading Time Vary with 


Different Bodies? 


He didn't know. 
had kept itemized records for each 
truck and knew 
repairs, denting repairs and excessive 
deadweight you might think $350.00 


a mere drop in the bucket if you 


| remarked, “If you 


the cost of corrosion 


could cut those maintenance costs.” 


| have repeatedly asked fleet opera- 
tors: “Do you keep itemized records 
of each truck for the gallons of gaso- 


line used, miles per gallon, cost of 


gasoline, tire costs, oil and = grease 


costs, battery costs, chassis parts costs, 


chassis labor costs, body parts and 
labor costs, license fees, insurance, 
garaging, supervision, total cost pet 


mile of fixed charges, days used, etc?” 


Phe answer has usually been “No!” 


| have also asked, “How do you 
keep your delivery costs?” The an- 
swer has usually been: “We charge 


all delivery costs to ‘Deliveries’ and 
figure our average cost per mile. We 
do keep a gasoline record to see how 
many miles per gallon we get, but 
this is not checked each period for 
truck truck's 


previous period.” 


each agaist the same 

I have asked about the loading time 
required for different types of bodies: 
about pavload space 
foot of 


garaged per 


square Hoorspace; about li 


cense fees and insurance costs in rela 


tion to loadspace, ete. 


I have asked about the expense of 
overloading and excessive deadweight, 
about the frequency of brake re 
linings, clutch re-facings, king pin and 
break 


age, bearing wear, valve burning, et 


spindle replacements, spring 


Again, no facts in most cases and 


vague impressions in others. 
1 have asked truck operators and 
“What is 


the difference in life between oversize 


automotive manutacturers: 
and skimpy brakes, clutches, king 
pins, spindles, etc?”—pointing out to 
them the wide variation in these speci 


Here and 


there, an alert Heet supervisor has had 


fications for different trucks. 


some facts, but most fleet owners and 
manufacturers have had no real con 
ception of the difference in mainte 
nance cost; some users haven't evel 
that brake 


twice as great as others in the same 


known some areas aft 


rating class; that some king pins ar 
27% greater in diameter and last mor 


than twice as long as skimpy ones, et 


Like Getting Married 
Business executives who are keenly 
interested in detailed costs for the pro 
duction phases of their business seem 


American Milk Review 





Low ( 


cant 
in de 
is hig 
and 
more 
is en’ 
lubri 
minir 
prov 
veyc 
cuts < 
drag 
Slip 

DRO 


Roll-Eas) 


< 
go 


HALI 








rr = 


= 


ROLL-EA 
SMAP.TH 





Nove 


rela 


se ol 
eight, 
e re 
n and 
yreak 
f ete 


, and 


.) and 
nat Is 
CTSU 
king 
mit to 
speci 
re and 
is had 
rs and 
I con 
vainte 
even 
iS art 
» Satie 
ns are 
t more 


s, et 


ke enly 
he pro 


§ sce 


eview 








THE HAYNES 


Amazing 
Low Cost Lubricant for Conveyor Chains 
CONVEYOR CHAIN TROUBLES 

REVENT CHAIN WEAR 

5 STOCK SIZES 


As 









































(hel 
Mf? Numb Price Each Lightweight 
4 * umber rice Eac wei 

3 sles - re ep lubri Mode! Size Packedto | F.0.8 . 8 

cant f ‘or — ype c a Carton | Cleveland Sturdy 
ro) 
in bolry an . ing plants. Rust-Proof 
is highly glycerinized, water soluble, 4s 4 Sq. Quart Bottles 10 38 Plated Finish 
and specially blended to provide Sanit 
oe a 

more lubrication per pound. 6S 6 Sq. Quart Bottles 6 60 "3 _— 
is entirely different—there's no other Convenient 
lubricant ound tly like it. 
prerniere sensi 4R | 4 Rd. Quart Bottles 10 Al Handy 
minimizes chain strain and friction— : 

; set 7 Attractive 
provides positive slip between con- 
veyor chain and bottle, case or can. 2% SR 2 Sq. or Rd. 2 Gal. Bottles 10 Al 
cuts down bottle breakage and chain 
drag—reduces power costs. 2%0 2 Oblong 4 Gal. Bottles 10 Al 
Slip will give you MORE SLIP PER 
DROP P ° 

ORDER FROM YOUR Special Sizes Made To Order 


DAIRY SUPPLY JOBBER 


VAIMES The haynes Mfg. Co. 


709 Woodland Ave. ¢ Cleveland 15, Ohio 


Roll-Easy Dollies « Roll-Easy Casters . go Carts «© Can Carts « Carry-Baskets 
Snap-Tite Neoprene G Covered Wrenches 


ORDER FROM YOUR DA 


709 Woodland Ave. « 











Snap-Tite Neoprene Gaskets 


i —_ 


Roll-Easy Dollies + Roll-Easy Casters « Table Carts « 





IRY SUPPLY JOBBER 


HAYMES The Haynes Mfg. Co. 


Cleveland 15, Ohio 


Car: Carts 
« “SLIP Chain Lubricent 











HAYNES 


nap 
Hanae 


HALF-GALLON BOTTLES are Lasy-To-Carry with 
HAYNES SNAP-HANDLES 


ATTRACTIVE - CONVENIENT 


® BRIGHT NICKEL FINISH 
® SNAP ON ond OFF EASILY 
® HOLDS SECURELY 
® STURDY—SPRING STEEL 
CONSTRUCTION 
® BOTTLES WITH SNAP-HANDLES | — 
CAN BE MACHINED WASHED ~ ( 


DURABLY BUILT 























ROLL-EASY DOLLY, Heavy all-stee! 
frame, load capacity 1,000 pounds 
cadmium plated; long-life rubber 
tired ball-bearing swivel casters. Five 
standord sizes. Special sizes to order 





SNAP-TITE re-usable Neoprene gas 
kets for sanitary pipe lines saves 
time and prevents costly leaks. Sizes 
for 1”, 142", 2", 22", 3” fittings 


a 
® WILL FIT SQUARE—OBLONG— fant 
ROUND HALF-GALLON BOTTLES J 
38mm. —45mm.—48mm.—51mm. WW. \Wa 
REGULAR OR DACRO FINISH we 
WITH BUMPER ROLL ss a 
6 LOW COST 
F.0.8. CLEVELAND, OHIO 
¢ packed 100 10 CARTON 
HAYMES FF 2x0 0% so 
each DAIRY SUPPLY JOBBER 
THE HAYNES MANUFACTURING CO. 
. 709 Woodland Avenue ¢ Cleveland 15, Ohio 
pl Re ply — RR 709 Woodland Avenue 


November, 1953 
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HAYNES tnistsavex 


FOR GRUELLING SERVICE 


“SAVERS. ++ 













ROLL-EASY CASTERS, Full cadmium 
plating guards against rust and acid 
action Ball bearings fitted with 
hydraulic grease points for easy 
positive lubrication Replaceable 
rubber tires 





N T-. 


iS" TABLE CARTS save time 


rN 


when dismantling, sterilizing and 

reassembling machine parts. Heavily 

formed angle legs. Large tray and 

shelf capacity. Roll-Easy swivel rub 

ber-tired casters Two styles all 

stainless steel or cadmium plated 
steel 


Write for illustrated bulletins 


THE HAYNES MANUFACTURING CO. 


ee 1-37-11 - 11> a B®) NT) 








Economy begins with buying, but 
profits come from the over-all cost, 
not just the first cost. Therefore, you 
owe it to profits to check the facts 
that determine the frequency of re- 
pairs and replacements during a 
truck’s long life, to wit: 
= . : 4 . What is the service braking area? 

mime nee ~~ en What is the emergency brake area? 
tala if Pel Ji { bi ate iim t» What is the clutch irea? 

What is the ground rating of the 
springs? 

What are the axle capacities? 


What are the ratings of the axle 





bearings? 


Si en ON a = What is the diameter of 


is the diameter 





the king 


pins? 

to confine their interest in deliveries to ind poor bumper protection. Another What are the spindle diameter di- 
the budget and first cost angles. told of replacing brakes every 15,000 mensions? 

miles and clutches every 20,000 miles, What percentage of the load is on 

That is why delivery costs are so : ; : 
we ap eee . h“D "K a and doing valve jobs every 18,000 the rear tires, and how much is on 
— a too mu ; ont Anow miles. Reflect on a_truck’s lifetime the front. tires? 
about the operating and maintenance 


costs for such repetitious repairs, and What is the capacity of the stand- 


ard rear tires? 


costs of a phase of business that takes : ; 
| a ‘ “ol it must convince you of the waste 

vay , TT y 
ee ee Se ee aes caused by lack of delivery know -how ; , . 
’ : After deducting the rear weight of 


Buying a truck is like getting mar and detailed records for each truck. chassis, body and racks from the rear 
ried. It isn’t the cost of the ring, the Those who buy from you do not tire capacity, how much payload can 
license, the minister, etc.; it’s keeping hesitate to make comparisons. They vou Carry on the rear tires without 
the lady for life—“for better or worse” do not hesitate to change from you to costly overloading? 

providing her with a home, feeding another supplier. Why shouldn’t you ; ; 
her, entertaining her, paying her doc be the same way about delivery units, If you have to buy oversize tires, 


how much capacity will be left on the 
rear after deducting the rear chassis, 
body and rack weight? 


tor and dentist bills, buying he judging what you get for your money 


clothes and vacations. It can be a not only in first cost but in total costs 
during the life of the trucks and 
You marry a truck when you buy bodies? Is the cooling system equal to pre- 


it—you take it for better or worse, for 


blessing or a heartache. 





richer or poorer. You agree to supply 


. : DETAIL OF TRUCK OPERATION FOR PERIOD ENDED 1953 
it with gasoline, tires, brakes, clutches, 
springs, king pins, spindles, valves Total 
I aaitel bl hg I Ss : Total miles Miles per Miles per cost cents Repair Remarks 
rings, pistons, bearings, oil and grease, Truck operated gal. gas qt. oil per mile charges 
high-priced mechanics to look after it, No. This To This To a ps. = be a 
‘ i 7 ; ' i iod dat i t i t i 
high-priced routemen to drive it, high potied date} pate Loe he on Be 
sriced loading platform and garage 1 3537 179M 6.5 6.4 1159 377 147 096 286.37 Tires 188. Check 30 
| eC“ i g& pk + — 2 849 166M 12.0 9.5 425 327 .067 .064 31.02 
space to accommodate it, costly li 3 388 107M 7.1 105 194 548 126 .065 27.26 
cense plates and insurance protection, 4 857 121M 8.2 10.3 214 397 .071 .064 28.93 
— eded 1 ll the 5 254 110M 7.8 10.3 254 394 176 .066 27.43 
sree el aliens adie aoe 6 1245 76M 8.1 7.6 415 502 060 085 22.18 
necessary tools, equipment and spare 7 933 SOM 87 84 311 373 .148 .101 78.33 Tires 38 
parts, plus supervisory know-how. 8 547 39M 9.0 7.6 547 398 157 .131 33.46 
: 9 1105 57M 9.8 10.0 368 1163 089 .088 31.93 
The difference between the right 10 785 57M 73 89 196 315 .135 .093 39.73 
nd wrong iudgment in buving fieures 11 1353 66M 10.0 9.1 1353 348 .078 .084 36.41 
ee nee 6 NS 12 1147 59M 10.7 9.3 382 944 086 .087 35.43 
le and 2c a mile more if you marry 13 695 37M 102 89 1405 .120 .119 25.18 
the wrong truck and the wrong body. 14 1393 67M 89 83 697 797 .078 .080 29.46 
If , i - 00. 000 15 638 38M 7.5 7.9 638 369 405 .134 166.86 Paint 95. Check 22 
you operate a truck for 200,000 16 1115 45M 8.1 84 115 1297 .132 .095 69.38 
miles during its long life, a mistake in 17. 325 78M 69 11.8 325 474 .258 .069 23.68 
buying ijudament can cost you from 18 1363 S8M 103 98 682 432 .084 .089 36.82 
@9 ‘ f ; 19 1334 56M 9.2 10.5 222 505 .098 .087 33.39 
$2,000 to $4,000 extra in operating 20 2510 102M 11.7 11.4 314 413 .062 .062 59.85 
and maintenance expenses. 21 831 59M 9.2 10.9 416 495 105 .092 17.57 
: 22 1718 101M 13.6 13.9 286 805 .080 .055 62.18 Glass 15 
I have talked with fleet men who 23 4644 %73M 12.3 11.9 644 599 .135 .076 23.68 
admitted spending more on corrosion 24 «830 76M 12.1 135 208 568 .238 .065 129.09 Tires 59. Glass 15 


25 1275 57M 10.6 11.9 425 375 .118 .062 62.51 Glass 15 


repairs than the truck and body cost 26 1767 49M 11.2 118 294 494 069 .103 41.36 


originally. One operator told of hay 27 (1789 «448M 106 11.0 224 517 060 .067 24.74 
ing to take out dents every month in 28 1527) 39M 11.9 10.1 254 300.077 .088 39.73 
29 «336 «445M 7.6 12.7 336 768 .229 065 28.82 
some units because of thin body metal 30 833 52M 11.3 122 833 434 .147 .052 66.76 Rings & Valve 22 
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4 0 | * 20-Quart Case for Paper Milk Containers 


THE WOOD PARTS IN ANY CUMBERLAND 
CASE CAN BE PRESSURE TREATED 


CUMBERLAND HAs AN EXCLUSIVE 
NEW FEATURE THAT SAVES YOU MONEY! 


PRESSURE 1 REATED 


If wood rot, which is caused by a fungus 
(mold), is a problem, the life of the 
wood in your Cumberland Cases can 
NOW BE MULTIPLIED SEVERAL TIMES. 





Quart 3x4 Case for Square Glass Milk Bottles 


The wood is impregnated with an effective fungicide. This is done 
under high pressure. Resin is added to this solution to lessen the 
absorption of moisture. This keeps the weight of the case at a minimum. 


Experience has shown that treatment If wood parts are not lasting as long 
under pressure gives greater protection as metal parts in your cases, this new, 
than any surface coating. For years exclusive Cumberland pressure treat- 
this has been exemplified by the treat- ment can mean important savings to 
ment of crossties and telephone poles. you. Full information on request. 


This is another reason why 


YOU GET MORE FOR YOUR MONEY WHEN YOU BUY CUMBERLAND PRODUCTS 


CUMBERLAND CASE COMPANY 


CHATTANOOGA, TENNESSEE 


ENGINEERED PRODUCTS 








Half-pint milk service 
for restaurants has 
hecome as old-fashioned 





as the HORSE and WAGON! 


Yes, the modern Norris Dispenser is now 
the accepted, more sanitary way of serving 
a colder, better-tasting glass of milk. The 
tremendous acceptance of Norris Dispensers 
from coast-to-coast means just one thing to 
you — extra milk sales. In fact, 79% of the 
dairy plants using Norris Dispensers at 
wholesale stops reported an average increase 
of 25.9% in milk sales. 


Let us show you how you can boost your 
sales and profits with a Norris Milk Dis- 
penser. Write today! 





U 


Refrigerated Norris Dispensers are U L ap- 
proved, and are stainless steel, inside and 
out. Available in models holding five, ten 
and 15 gallons each. All meet Federal, State 
and Municipal Health requirements 


MODEL N 10-SS 


DISPENSERS, INC. 


2720 LYNDALE AVENUE S. 
MINNEAPOLIS 8, MINNESOTA 


22 


venting overheating in frequent-stop 


congested traffic? 


How thick is the body metal, and 


how dent-resistant is it? 


How resistant is the bodv metal to 


corrosion? 


How much does the rear bumper 
weigh, and how far back does it ex 
tend from the body? 


What is the truck’s reputation for 
sustained miles-per-gallon perform- 


ance as it ages? 


What about that first cost—is it for 
a complete truck, or is it a mere base 
price to which must be added extra 
charges for glass in the rear doors, 
undercoating, square wheel housings. 
EZ Eye or equivalent safety glass, 
rub rails, extra width rear doors, roller- 
type windows in side doors, reflec- 


tors, etc? 


What about the cubic capacity—is it 
measured with the driver’s seat in the 


forward position or all the way back? 


Are you comparing bodies of the 
same load capacity, or is one smaller 
than the other? 

What is the total deadweight of the 
unit including chassis, body and racks? 


How does the total deadweight 
compare with the actual payload you 
expect to carry? It costs money to 
move excess deadweight, so it pays 


to check this before buying. 


What about operating and mainte 
nance costs—can you tell from past 
experience how much you spent for 
them during a truck’s life, plus drives 
compensation? Maybe you can’t even 
estimate that total, but you can set 
up a simple svstem to give you the 
answer in the future. 

You Need These Records 

The first, or basic, fundamental is 
to charge each truck with whatever it 
gets in material, labor, supplies, acces- 


sories, etc. Therefore, you need a rec 


ord ot: 
Gallons of gasoline it uses. 
Dollar cost of gasoline it uses. 


Mileage at the beginning and end 
of each period. 


Gallons of oil and pounds of grease 


it uses. 


lires—on a mileage or other cost 
basis. 

Battery cost and repairs. 

Parts for chassis repairs. 


Labor for chassis maintenance 


Body painting costs. 

Body maintenance costs— materials 

Body maintenance costs—labor 

Miscellaneous costs—soap, rags, tire 
chains, ete. 

License costs. 

Insurance costs. 

Garaging cost. 

Depreciation cost. 

Supervision cost. 

Pro-rated time cost for mechanic's 
time not assignable to a_ particular 
truck. 


Sounds like a lot of record keep 
ing, but it isn’t. 

Each mechanic should have a time 
card on which he should enter the 
number of the truck being repaired, 
the time devoted to the job done on 
it, the materials used, and the time 
not assigned to a particular truck that, 


therefore, has to be pro-rated. 


A gasoline record should be kept 
showing the truck number, the mile- 


age, the quantity of gasoline it gets 
Ditto on oil and grease. 


A card tor each tire, showing the 
truck it goes on, which wheel, mile 


age, when it goes on and comes off, et 


\ stock room record, so that vou 
have an inventory. check and a use 
check. 

An inventory check on gasoline and 
oil each period, to be sure that the 
gasoline and oil figures charged to 
trucks agree with the amount of gaso 
line paid for, on hand, ete. 


With these records as a base, the 
summary of each truck’s costs can be 
prepared, and the depreciation, li 
cense tee, insurance, garaging, supe! 
vision costs, etc. can be filled in onc 


each month or period. 


The accumulating of the costs so 
that vou can tell the total cost to 
date of each item for each truck is 
easily determined each period. 

At the same time, miles per gallon 
total costs per mile, cost per day 
used, ete. can be computed 

Analysis of these records will en 
able you to spot short-lived brakes 
clutches, kingpins, valves, ete. 

This makes it easy each period on 
each truck, to tell if and where its 
costs are getting out of line. Then you 
can look for and correct the cause 

At the end of your fiscal year, the 
75 
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tired, 
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that << 
=> Se ~ 
kept ke ae oe 
mile 
ts 
opens the door to truck 
y thre “ji 
mile ° 4 { : t j Ny, 
4 
Lal refrigeration profits foo? 4 
ve ° : : ‘ ° \ 
se Just as it takes the right combination to open a safe, it also takes the 
i ouse . ° ° ° ee ° 
right combination of equipment to get the top dividends from truck refrig- 
) eration. That's why Kold-Hold gives you your choice of several different \ 
* Ane . . . . . . . . 
4 truck refrigeration combinations to provide a method of refrigeration that is 
i¢ ° ° ° — , . . ° 
“YY just right for each special problem. These Kold-Hold systems will maintain pre- 
gaso determined low temperatures in your trucks with any degree of automatic operation 
desired. They can be fully automatic and thermostatically controlled or they can be semi- 
r automatic requiring overnight hook-up to an electric outlet or a cooling system. 
ih P 
in be One of these systems, properly engineered to your needs, can pay for itself in longer 
5 & trips, reduced handling, increased customer satisfaction and elimination of spoilage losses. 
upe! 
Once 
Ko Lb HOLD can answer any refrigeration problem! 
ts so Which do you prefer . . . Mobile or Hold-Over truck re- 
- & frigeration? Kold-Hold can give you either or a combination 
of both. 
ck is When your weather worries start, pick out the routes with 
the biggest refrigeration problems and call on Kold-Hold to 
give you a satisfactory solution. They will give you the right 
allon. combination for your needs from such highsides as the Kold- 
Ann Trux Mobile Unit, a mounted compressor. or make-and-break 
assemblies, coupled to such lowsides as Kold-Hold Hold-Over 
Plates, Thin Plates, Serpentine Quick-Action Plates. or 
ia Blowers. HOLD-OVER PLATES 
Why not give us the details of your problems and let our 
rakes engineers find the most efficient solution for you. Write 
today for details. 
id a] 
re its Tell us your truck refrigeration 
problems and send now for com- 
n you plete data and literature. 
alse 
a the 
view November, 1953 
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On The Legal Side 





Recent Court Decisions on Mi:ik 


WAGE-HOUR EXEMPTIONS 


JUDGMENT FOR OVER- 
TIME WAGES in favor 
of a group of employees 

of the Foremost Dairies, Inc. of 
Shreveport, Louisiana was af- 
firmed in May by the United 
States Court of Appeals. 


The company is engaged in 
the manufacture and sale of ice 
cream, cheese, butter and other 
dairy products, both within and 
outside that state. The lawsuit 
brought in) March, 1951, for 
overtime wage claims aggregat 
ing $29,051.82 was decided last 
year by the Federal District 
Court with an award to the em 
plovees of a judgment for $8, 


350.95 against the company. 


These employees had been 
paid for the full time they had 
worked but later demanded 
overtime pay for the work hours 
in excess of forty a week for the 
two years preceding the filing 
of this suit. 

In its defense, the company 
contended that under the Labor 
Act these employees were ex 
empt from provisions for time 
and a half for overtime, since a 
portion of their work was in 
the loading and unloading of 
materials and supplies in intet 
state commerce. The workmen, 
however, were not confined to 
any particular type of work, 
their activities on interstate ship 
ments representing but a portion 
of their work time. 


The general belief held by 
the company, the union and the 
employees themselves had been 


By ALBERT W. GRAY 


that the Labor Act wage provi 
sions did not apply, and as a 
consequence no detailed records 
had been kept of the work hours 
spent on the handling of inter- 
state shipments. 


The District Court in award 
ing overtime wages to these em 
ployees, said, “The company 
having admitted it was engaged 
in the production of goods for 
commerce and at least to a small 
degree, during a part of this 
time, in transporting these goods 
in interstate commerce, plus the 
undisputed, fact that it has pro 
duced work records showing the 
number of weeks and hours 
which each employee worked, 
created a situation where _ it 
would seem that the burden was 
upon it to prove the employees 
were exempt or excluded from 
the benefits of the Labor Act.” 


Fair Labor Standards Act 

The provision of the Fair 
Labor Standards Act on which 
the company rested this de- 


tense is, 


“The provisions (for time and 
a half for overtime) shall not 
apply with respect to any em 
ployee with respect to whom the 
Interstate Commerce Commis- 
sion has power to— establish 
qualifications and maximum 
hours of service,” and the sec- 
tion of the Interstate Commerce 
Act to which this reference is 
made is, 

“It shall be the duty of the 
Commission to regulate common 
carriers by motor vehicle, as 


provided in this chapter, and to 


that end the Commission may 
establish reasonable require 
ments with respect to the qual 
ifications and maximum hours of 
service of employees and safety 


of operation and eq-ipment.” 


In the decision affirming the 
judgment against this dairy com- 
pany the Federal Court of Ap 
peals said of this Interstate 
Commerce Act provision and its 
application to dairy employees 
engaged in the part-time han 


dling of interstate shipments, 


“To exempt an employee from 
the maximum hours provisions 
of the Fair Labor Standards 
Act, it is necessary only that the 
Interstate Commerce Commis 
sion have ‘power’ to establish 
has qualifications and maximum 


hours of service.” 


Character of Activities 


In an action decided by the 
United States Supreme Court, to 
which the Louisiana court re 
ferred in this case, only fom 
per cent of the time of employ 
ees was spent in interstate com- 
merce activities and was held 
sufficient to exempt those work- 
men from the overtime provi 
sions of the Labor Act. 


In its decision of that case, 
the United States Supreme 
Court said, “It is the character 
of the activities rather than the 
proportion of either the employ 
ee’s time or his activities that 
determines the actual need for 
the Commission’s power to es- 
tablish reasonable requirements 
with respect to qualifications, 


(Please Turn to Page 72 
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Here's the way to boost sales 
joan Add Thatcher Half-Gallon Bottles to your operation! 
’ 
(YA They'll step up your volume, decrease costs, 
= J ... let you sell milk at a savings. 
READ THE FACTS FOR YOURSELF 
1. THE MORE MILK... 
he more it will —_ a 
a family has on hand, t “00 
\t-Gallon Bottles enco 
re nog ages more milk—expand your z. WHAT WOMAN eee 
total volume. doesn't love a bargain! And Half- 
Gallon Bottles make them possible. 
They outs yan to offer customers 
a cst sierentl over sgl 
4, suST BE SURE... 
you buy the best container— 
get Thatcher Half-Gallon Bot- 
tles. They're ruggedly made, 
give you more round trips, re- 
duce your operating costs. 
3. HALE-GALLON BOTTLES... , 
Call in your nearby Thatcher representative— 
are popular with homemakers They're or write, wire or phone Thatcher Glass direct. 
i . 
easy to grip, easy to pour from—take 
less refrigerator space. They're plant space- 
savers too. wide 
’ | ” THATCHER GLASS MANUFACTURING CO., INC., ELMIRA, N.Y. 
Vi L Factories: Elmira, N.Y., Lawrenceburg, Ind., Streator, m 
Representatives in Principal Cities 
eview November, 1953 25 
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NOTHING ELSE CUTS 
CLEANING COSTS 
LIKE THE ORIGINAL... 





mr a 
oasinen Br 
a en yet f wt day sre 
v Midp, 
san na %} ina ihn nn os 
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a Sas Png get “4, rite 


metal sponge. Seehow it quickly 
and thoroughly wipes away the 
most stubborn dirt. Remember 
it will not splinter or rust — 
never cuts hands—never in- 
jures metal or plated surfaces, 
thus adding life to equipment. 
Then you'll know why the 
original Kurly Kate tops all 
metal sponges for safety— 
efficiency, economy and speed. 
Available in Stainless Steel 
=~ Special Bronze 
Stainless Nickel Silver 



















Guarantee 
Satisfaction 
9varanteed. 

Proves its wor 
your wher b 


STAINLESS 
STEEL 
BEST FOR Dairy 
EQUIPMENT 


fully 
Use 
th or 
pack 





Order From Your Jobber 
or Write Direct to: 


KURLY KATE CORP, 
2215 S. Michigan Ave. 
Chicago 16, lll. 
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Gov. Frank J. Lausche (left) presents a trophy to Kenneth H. Stover of Belle Isle Farm, Akron. 
Mr. Stover was one of the dairy product salesmen honored at the Columbus meeting 


Ohio Salesmen Show Big Gain 
in State-Wide Sales Contest 


HIO DAIRY products salesmen 
Award 

Luncheon at the Deshler-Hilton 
Hotel in Columbus. Governor Frank ] 


Lausche 


were honored at an 


presented trophies and paid 
tribute to the men who had made out 
standing sales records during the sum 


mer months. 


The Award 


Crusade Sales Program 


Luncheon climaxed al 
sponsored by 
the Ohio Dairy Products 
Every dairy products salesman in Ohio 
was asked to make 
butter and milk products; 
the 44 men honored by the 


Association. 


an extra effort to 
sell more 
Governo1 
were winners in individual company 


competition throughout the State. 


The Crusade Sales contest was 


made available to all milk distributors 
in Ohio during June, Julv and August. 
By products such as butter, coffee 


cream, half-and-half, sour cream, whip- 
ping cream, buttermilk and = cottage 


( heese were 1 luded 


Salesmen were urged to use good 


old-fashioned selling technique on 


their own customers. Large Govern 


ment purchases of dairy products last 


Spring prompted the action. Dairying 
is the 


Ohio. 


largest agricultural industry in 


health and welfare 


high rate of con- 


“The consumer s 
is best served 
sumption of dairy accord 
Fred. Executive 

“More effort of this type is 


needed to place more 


products,” 
ing to Greiner, 
Secretary 
dairy products 
in Consumers hands.” 

Rules stated, “Your base will be 
daily average sales 
for the month of April, 1953. 


the contest in vour company, 


figured by vou 

To wih 
vou must 
show the greatest’: percentage of gain 


To be ( ligible 


over this April averag 


as a participant, vou must have at least 
a 10 per cent gain or the equivalent 
on all items 

This plan cannot succeed without 


vour cooperation. We think it can be 
old-fashioned selling 
ask for the order 


no tricks or gimmicks us 


done by plain 


just pleasantly 
vour entire effort on your own cus 


tomers, whether wholesale or retail 


sale smmen showed t 10 


That's 


Forty rou 


Del cent gain 


| pretty ! 


sé ling 
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TULL hh ts Fer 


The COX Filler 
CANCO Paper 
Milk Containers 


A combination that will assure a win- 
ning sales hand. The Cox Filler, plus 
Canco Containers, will give you a pro- 
duction proven filling unit—a container 
with sales appeal—satisfied customers 





























THE COX 
—a fresh sales approach for new cus- 
| ' 7 a Ad a wot es 
tomers. _ ’ = 
Akron. |. Handles up to 15 quarts per minute—pints and half-pints at faster 


eting. | —_ speeds 


Completely automatic—except for loading and unloading. 
















Automatic Detector—minimizes milk waste. If a container fails to 
be positioned under the filler; if it is improperly positioned or, if a 
filled container is not removed, no milk is delivered. 
Size changes in less than 60 seconds. 
Sold outright and exclusively by Smith-Lee at a price small and 
est medium size dairies can afford. 
Nearly a year of standard production testing plus dependable, 
economical installations in 15 states have proven The Cox Filler to 
urving be the ideal paper container filling unit. 
stry in The Cox Filler is the only one in the low-priced field which incorpo- 
rates every needed safety and sanitary feature found in more costly 
machines. 
ve fare 
All exposed parts are rendered non-corrosive by chromium plating 
x COn- or are made of stainless steel, dairy bronze or special, high-test 
ccord- aluminum alloys. 
‘cutive Optional equipment includes a dating and coding unit that brands 
ype is the date on the container itself, an automatic insert capper that 
; fact inserts an identification disc in the well of the plug, heavy duty 
eae casters and a convenient wash rack. 
ill be 
sales CANCO Paper Milk Contains« 
‘oO win 
s aieenl The exclusive, Smith-Lee stock design. Avail- 
nus 
é able in five attractive color combinations. ~ 
09 Created for those dairies that desire an eco- aed 3 
ILID IK nomical, distinctive paper container. Sold in —_ ’ 
t least combination with the - = ' 
valent Smith-Lee dise inserts a : 
for dairy and product, eh > ‘ 
thout identification. IN AY 
an be Y yr | 
selling 1 
orde1 
« Be 
1 Cus THE COX FILLER 
etail. For Small and 
a 10 Medium Size Dairies 
fair 
a 
view November, 1953 27 













INDUSTRY 
PROBLEMS 





Vitamin D in Regular Milk 
Chlorination of Farm Water Supplies 





Vitamin D in Regular Milk 


QUESTION—Because of our pe- 
culiar handling arrangement, it is 
difficult to add vitamin D to our 
homogenized milk without holding 
up our pasteurizing and bottling 
operation. The cost of the vitamin 
D is not great and we have con- 
sidered adding vitamin D to all our 
milk, whether or not it is homog- 
enized. Is this a possible procedure, 
and can it be illegal or harmful in 
any way? 

—H. A., California. 

ANSWER~—The addition of vitamin 
D to milk is considered by many nutri 
tionists to be the best practical way 
to insure adequate levels of this vita 
min in the diet. Certainly the cost of 
extra vitamin D concentrate is low 
compared to the high costs of tem 
porary shut-downs in the plant, and 
economically it would be sound to 
add it to all your milk, or whatever 
part that is convenient. 


We are not familiar with the adul 
teration laws which are in force in 
your state. In some states, it is illegal 
to add vitamin D to regular milk; in 
others, it can be added, but this must 
be stated on the label. Information 
on the legal aspects would have to be 
obtained from your state health on 
marketing authorities. 
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We would not consider the prac- 
tice harmful. There is a feeling among 
some nutritionists that the addition of 
vitamin D to many common foods, at 
apparently safe levels in each, might 
give a cumulative overdose of vitamin 
D. Vitamin D is known to be harm 
ful in verv large doses, but these must 
be taken over very long periods to 
produce the harmful effects. The re 
cent cases reported in the medical 
literature of overdosages of vitamin D 
were where the patient had taken daily 
dosages over a period of months at 
levels of 10,000-200,000 units per day. 
This is the equivalent of consuming 
25 to 500 quarts of vitamin D milk 
pel day. 


We do not consider the addition 
of vitamin D to all milk as a harmful 
practice, although care should be 


taken to see that the concentrate is 





Dr. Robert F. Holland and Dr. 
James C. White, both of the De 
partment of Dairy Industry at 
Cornell University, conduct their 
question and answer column 
cach month in the “Review.” 
Questions should be addressed 
to either Dr. White or Dr. Hol- 
land, Department of Dairy In- 
dustry, Stocking Hall, Cornell 
University, Ithaca, N. Y. 











thoroughly incorporated and not con 
centrated in a few bottles. 


Chlorination of Farm Water 
Supplies 
QUESTION—Some of our pro- 
ducers have wells that are con- 
taminated at certain times of the 
year. We have insisted on proper 
caps and curbs, but the situation 
still exists and causes us some 
worry. Should we insist on chlor- 
ination of the water on all these 
farms, and if so, how should it be 
done? 
—P. C. J., Ohio. 


ANSWER-—tThe sanitary codes of 
most states and municipalities require 
that an adequate water supply of a 
safe sanitary quality shall be provided 
for the washing and cleansing of uten- 
sils, containers, and apparatus used 
in the handling of milk or cream. 
Thus, if it is known that the water 
supplies used for this purpose on 
farms are contaminated, some method 
should be provided to eliminate this 
possible hazard. Chlorination is prob 
ably the most practical means of ac 
complishing this. It simply involves 
the addition of a sufficient quantity 
of available chlorine as a_ chlorine 
bearing compound to produce the 
proper concentration in the water after 

Please Turn to Page 73) 
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with the Cemac SCREW FEED 


With a SCREW FEED on your Cemac Filler, incoming bottles are handled 
with a sure, positive touch, no matter how fast you run. 
Bottles flow into the filler so smoothly that bottle breakage is reduced to an 
absolute minimum. In fact, the screw feed works so well a constant watch 
over the infeed is unnecessary. Additional information can be obtained from your 
Cemac Representative or from our Baltimore Headquarters. 


Crown Cork & Seal Company, Machine Sales Division, Baltimore 3, Md. 


is available at present on the 
Cemac 28 Filler. It may be attached to 28’s now in op- 
eration. It is adaptable for square or round quarts, 
pints or half pints. 





ojos 


COUWME . * The Greatest Porformer of them all 


sen 


VA Cc u u he A . L ca F ] L L E R .and remember Cemac together with the P-38 


Dacro Milk Cap is the greatest combination of all 
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It Takes More Than Just a Sign 


By ERNEST W. FAIR 


Basic principles of easily, and use of eye-catching words. For this reason, it is a good plan 
sign usage are fairly are far from enough to assure maxi- to make a monthly check of every 
"ae well known to most mum return from the dollar invest sign the firm has. The condition of 


feature dairy products man ment in these signs any one sign can drive a prospective 
ufacturers. So im- : , customer to a competitor. Bright, at 
For example, the sign shown be elt 


tend 


e portant has outdoor low points up the great impor tractive signs sell...ones obviously 
advertising become iecanie il aiden alta, Gx dais unattended for a long period of time 
that acquiring this vin: Adie aah ct Oh te a discourage business. 

knowledge is a definite “must. . . 
course, utterly valueless. One in still It costs vers little to touch up most 
However, the established require readable condition but) shabby and signs. Even the smallest plant, which 
ments such as locations on the high- unkempt is even worse, for it adver- does not have an elaborate sign de 
ways, selection of colors which can tises our business as one whose prod- partment of its own, will find that this 
be read easily and at a distance, spot ucts are in all likelihood as bad as ee work can often enough 
ting signs where they can be seen the sign itself be done by an ordinary maintenance 


man. Where there is such a depart 
ment, it’s a good rule to see that just 
as much attention be given to main 
tenance of all existing signs as is given 
to putting up new ones. Maintenance 
means more than just painting it 
should include repairs and upkeep of 
the wood and sign mounting, keeping 
grass and weeds cut, and a host of 


other small factors. 


Poor Signs Can Hurt 


Too often we think only of signs as 
selling mediums. Signs can drive busi 
ness away just as readily as they can 
gain business if the impression they 


he. leave is a bad one. What other im 


“ 





; * thes pression could a passing motorist get 


from the particular sign shown to the 


This sign we could do without. It isn’t readable. It just clutters up the roadside without 





telling anybody anything. It is the penalty that one pays for neglect. left? 
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Signs built around a symbol 
such as this package (left) 
are sometimes effective. Per- 
sonally (this is the Editor 
speaking), we don’t place 
them very high on our list. 


The sign adapted to an un- 
usual form and displaying 
the product in an appealing 
fashion is good. You have 
to look out for telephone 
wires, though. Also mainte- 
nance has to be continuous. 


Another condition to avoid is get 


1 clusters of 


ting the sign buried ji 
other signs. This is true, whether they 
be large or small, but is particularly 
trne in the case of smaller signs. In 
such instances, the sign up front can be 
read easily at some distance, but the 
third or fourth signs in a particula 
row or cluster seldom make an im 
pression on the motorist driving past 
at 50 to 80 miles an hour. 


This condition frequently arises 
without the knowledge of the owner. 
The initial placing may have been 
done when the sign was all alone, but 
is months went by, other signs were 
planted around the location and in a 
short time the original sign was com 
pletely “boxed” in and of no value 


ny longer. 


\ monthly inspection trip is a rea 
sonable check schedule. If the inspec 
tion tour reveals a crowding problem 
the best move is to change the loca 
tion of that particular sign then and 
there, unless it is still the first one of 
the group, for back within the cluster 
its value has been decreased so much 


it can do verv litle selling. 


On some occasions, clustering 
wound retailer outlets can prove dis 
istrous. Competition between other 
manufacturers both within and out 
side of the industry is always terrific. 
In instances where there is a dealer 
Vho can't say “no anvone who 


omes along. a verv. costly point of 
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sale exterior Sign Can become lost ih 


something different in size or shape 
a terrific mass of other product signs. it immediately secures his interest 
It is necessary either to possess a sign Such a sign as shown above, left 
Which stands out from all others, keep which also does the job of selling the 
it in top maintenance where others milk carton, as well as being entirely 


neglect theirs, or put it into some different in size and shape than all 


more productive location. other signs in the area 


Unusual shapes in signs are most Phe sundae sign accomplishes the 
cftective in securing attention. The same purpose in a different way and 
conventional 24-sheet size outdoor also has extra selling value in the small 
board can become monotonous to the Hag at the top of the sign which gives 


motorist. but when his eve catches Please Turn to Page 75 
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The roof of your plant is often an excellent place to display a sign. However, to be effec- 
tive, it must be sharp and fresh. This is a good display 
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Worried About a Speech? Try This.... 











HAT IS THE MOST popular type of program on 
Sports? 


They certainly have a place. 


Drama? 
But for 


constant day-in and day-out staying power, you'll go a 


radio and_ television today? 


Comedy? 


long wav before you find anything that beats the quiz 
programs. Most people appear to enjoy some opportunity 
to put their knowledge to a test. 


Dan Wettlin, executive vice-president of the New 
Milk Industry 


in a presentation before a group of New Jersey business 


Jersey Association, applied this principle 
men. Instead of making a speech, he gave the gentlemen 
a quiz. They liked it. 


It is good technique. The quiz that Mr. Wettlin used 
applies primarily to the industry in New Jersey, but with 
the substitution of the name of another state where New 
Jersey is mentioned specifically, the quiz could be used 


anywhere. 


Mr. Wettlin, who got the idea from George Dif 
fenback of Abbotts Dairies in Philadelphia, says: 


“The group enjoyed it immensely, joined in the fun, 
and answered the questions to the best of their ability. 
Following the ‘test, we went back and reviewed each 
question, giving the proper answers. The man to the left 
of each individual taking the test corrected his neighbor’s 
test sheet and scored it. It was evident from the remarks, 
joking, and back-slapping, etec., that the entire group 
thoroughly enjoyed the test, and more important to us, 


absorbed a lot of information about our industry. 


“At the close of the procedure, we presented a me 
chanical pencil with a milk bottle insignia to the man who 
had the highest score. 


“All in all, it turned out to be one of the most enjoy 
able and effective ‘speaking engagements’ that we have 
been privileged to participate in.” 


The quiz is printed below. Try it on for size and see 
how well you do. Far be it from us to boast, but we got 
eight of ten correct and missed the other two by a cat’s 
whisker. If you do any better, let us know. No help from 
the audience, please. 


Milk Questions 


|. How many quarts of milk were produced by New 


Jersey farmers last year? 


a. 5 million quarts d. 362 million quarts 


b. 27 million quarts e. 478 million quarts 


c. 143 million quarts 


2. How many quarts of milk were purchased by New 
Jersey consumers from their milkmen last year? 
a. 11 million quarts d. 563 million quarts 
b. 39 million quarts e. 740 million quarts 
c. 197 million quarts 
32 


3. How many pennies of each dollar you spend for milk 
are returned to the farmer? 


a. 17e d. 58ce 
b. 33« e. 59c 
c. 46c 


1. How many dollars did New Jersey consumers spend 


for milk and milk products last year? 


$203 million 


$235 million 


a. $ 51 million d. 
b. $ 89 million e. 
c. $147 million 


wt 


How much profit do milk companies average on a 
quart of milk? 
a. 1/10 of a cent per quart 
b. 1/4 of a cent per quart 
c. 1 cent per quart 
d. 2 1/2 cents per quart 
5 


e. 1/3 cents per quart 


6. How large a return do milk companies average on their 
invested capital? 


a. l Ry d. 8.7% 
b. 3.4% e. 12.6% 
Cc. 5.1% 


7. If the price of fresh milk, delivered to homes, had in- 
creased from 1939 to 1953 as much as the price of 
white potatoes, how much would fresh milk now cost? 
(present delivered milk price in North Jersey—23%: 
per quart). 

a. 16c¢ per quart d. 


b. 25c per quart e. 


Q~- 

o1c per quart 

43c per quart 
9 

ce. 3le per quart 


S. How much of their plant labor time does the averag 
milk processing plant spend in cleaning and sterilizing 
their equipment every day? 


a. 5% d. 10% 
b. 10% e. 80% 
c. 20% 


9. In Great Britain, it takes an average worker 19 minutes 
of working time to earn a quart of milk. In 
it takes 39 1/3 minutes. How many minutes of work 


{ussia 


ing time is required for an average American worke1 
to earn a quart of milk? 
a. 91/2 minutes d. 
b. 13.1/4 minutes e. 
c. 18 1/3 minutes 


). What is the “Cheapest Meat You Can Eat?” 


21 1/2 minutes 


$3.1/4 minutes 


a. hamburg d. cottage cheese 
b. buttermilk e. 


c. breast of veal 


shoulder of pork 


Answers to the Quiz are on Page 87 
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You can make several worthwhile savings with 
De Laval Cold Milk Separators. One is labor. 
With these machines you can separate milk at 
40°F directly as it comes into the plant, and 
thus perform separating and bottling operations 
at the same time. Frequently, this spells an op- 
portunity to effect important economies. 
Another basic saving of labor is possible be- 
cause these De Laval Cold Milk Separators 
markedly cut the time usually required to dis- 


pmdand of the A! pst 


assemble, wash and reassemble long pipe lines, 
as well as heaters and coolers. 

Other important economies are those made 
through reduction in the investment required 
for heating and cooling equipment, and the 
daily costs of heating and cooling milk, skim 
milk and cream. 

In making these savings, De Laval Cold Milk 
Separators produce cream of exceptional vis- 
cosity...a further source of profit. 


CREAM SEPARATORS 


i 
A129 oy gq’ MILK CLARIFIERS and 
ys “T) S| STANDARDIZERS 
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Poughkeepsie, New York . 
DE LAVAL PACIFIC CO. © 6) Beale St., San Francisco 5 


) 


Stainless Steel Equipped 


THE DE LAVAL SEPARATOR COMPANY 


427 Randolph St., Chicago 6 
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he says — 


Dr. F. Bruce Baldwin, newly-elected President 
of the Milk Industry Foundation, is Vice-President 
of Abbotts Dairies in Philadelphia. A practical 
milk man, a strong individualist, he believes that 
the best way of preserving that individualism is 
through effective industrywide action. In short, 





YOU CAN'T DO IT 


Phe titanic 
gle that 


todav’s world is a 


strug 


ely elops 


Cndhgiine 
product ol ia pecul 
fealie haul paradox Phe 


paradox is the na 
bd ture of man him 
self. We are 
strange creatures when you stop to 
think about it. 
all of us. We 


hopes 


rather 


We are individualists 
have likes and dislikes 
ambitions, fears, desires that 
although they may be common to. all 
mankind, are of real importance only 
to ourselves. At the same time, we 
who abhor 
We like to live in commu 
nities. We like to play in groups. We 


band 


are gregarious creatures 


isolation. 


together in the course of ou 
With the possible ex 

famed 
we do not like to be 


CCOMOTIC life 
ception of the Scandinavian 
alone. 

The great problem Ith human rela 
tionships has always been, and prob 
ably always will be, a matter of find 
ing an equation that will bring these 
two conflicting forces into harmony 


Christianity’s great appeal lies in its 
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By NORMAN MYRICK 


emphasis on the dignity of the indi 
vidual which at the same time = sat 
isfies the urge for companionship 


through the mystical union with an 
body Phe 
of the United States synthesized these 
two great forces through the Bill of 


Rights on the one hand and the pro 


all-inclusive Constitution 


visions for a strong federal govern 


ment on the other. Indeed, it becomes 


axiomatic as one studies the story of 
mankind, that no organization in all 
history. ho philosophy no society has 


been successful that did not bring 
these two contradictory characteristics 
into a harmonious relationship. 

As the population of the world has 
task of 
proper equation has grown more dif 


ficult. 


tical working relationship between ten 


increased. the finding the 


It is easier to develop a pra 


people than it is between ten thou 
sand. It is easier to find a system by 
which ten thousand people can live 
together than it is to find one for ten 
million. Yet so great is the power of 
individualism and so great is the 


power of the gregarious instinct that 


ALONE 


thev evolve their own) solutions it 


keeping with the circumstances 


During the late medieval period 


when no. strong authority pres iil 


in Europe, a period when anare hy 


the form of powerful feudal baron 


was the outstanding characteristic of 


government, in other words, when i 


dividualism of a few dominated 


ciety, the antidote was found. in 


strong organizations ol 


formation ol 
lesser individuals whose combined 
strength was superior to the strengtl 


The SC 


organizations, primarily devoted to d 


of individual robber barons. 


veloping commerce, were known as 
trading leagues. The most powerful rf 
these was the Hanseatic League 

\ similar evolution took place it 


American history During the middl 
and latter part of the 19th centaur 
immense economic eCmipires dominate 
by one or two strong personaliti 
came into being. Rockefeller, Ast 
Vanderbilt, Drew, Fisk, Carnegi: 


some. of the Hanes that We 


j 
ASSOC! 


with this period. It was a time wher 
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@ LP Ball and Socket Chain 
makes /!/2" curves in a 
horizontal plane, and 3” 
radius curves in a vertical 
plane. Tighter curves 
mean less waste space, 
more usable working room. 


@ |The wide, smooth links are 
an ideal carrying surface 
for both cases and cans. 
One strand of chain will 
do the job of two narrow 
ones. 


@ The LeP Chain is tougher 
... lasts longer because 
it's made of tough man- 
ganese steel... designed 
for service. 


@ L*P Conveyors save labor, 
floor space and containers. 


@ Ask an LeP representative 
to suggest space-saving 
layouts, or write for the 
LeP Conveyor Catalog. 
There is no obligation. 
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cisate Vacuum Samplers * 4 ep 
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DIRECT FACTORY SALES AND SERVICE FROM COAST TO COAST 


THE LATHROP-PAULSON COMPANY 


2459 W. 48th St., Chicago 32, Ill. ye 152 W. 42nd St., New York 18, New York 
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the interests of the individual were 
out of balance with the interests of 
the group. The result was a popula 
reaction that produced anti-trust laws 
and stimulated the rise of organized 
labor. These two developments in 
their turn created a situation in which 
the power of the group tended to 
dominate society at the expense of 
individual enterprise. ‘The rugged in- 
dividuals of a few years previous 
fought these developments bitterly and 
bloodily, but in the end turned in 
stinctively to each other to protect 
their position as individuals. The 
trade association was the result. One 
of the first of these was the Ameri- 
can Newspaper Publisher's Associa 
tion; other early ones were the Asso 
ciation of Wool Manufacturers, Na 
tional Founders Association, and the 


Coal Operators Association. 


Many Associations Today 


The fluid milk industry, because it 
was relatively late in becoming estab 
lished as an industry in its own right, 
did not develop the trade association 
idea until well into the twentieth cen 
tury. Today, however, there are lit 
erally hundreds of trade associations 
local, state, and national—devoted to 
fluid milk and other dairy products. 
On the national level, the Milk Indus 
try Foundation is the single great 
Huid milk trade association. 


The Milk Industry Foundation is a 
prime example of a formula for ad 
iusting the urge toward individualism 
to the instinct for association. Hardly 
a fluid milk business in the nation that 
did not begin with a man, a horse, a 
dipper, and a jug. In a_ very. short 
time—so short that many men still in 
the industry can recall those early 
days—the business of selling Huid milk 
grew beyond these primitive methods. 
New equipment, new competition, 
new health regulations, quickly made 
the industry far too complex for one 
man and a horse. The trend was, and 
still is, from smaller to larger units. 
The number of independent milk 
dealers in the United States. still is 
declining. The volume handled by in 
dividual milk companies is increasing. 
Meanwhile, the complexity of the in- 
dustry continued its rapid growth. 
Milk dealers were taced with three 
choices. They could go out of busi 
ness—wWhich many of them did. They 
could sell out to or join with other 


milk dealers in the formation of a 
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large business in which their identity 
would be lost in the giant they had 
created—which many of them did. 
They could form an association which 
would enable them to maintain thei: 
identity as individual companies but 
which would also enable them secure 
the services and benefits available to 
a group but unavailable to them as 


individuals—which many of them did. 


A glance at the Foundation’s rec- 
ord of growth and the nature of its 
membership demonstrates very clearly 
the forces that were at work. In 1912 
when the individual could still cope 
reasonably well with the problems of 
distributing fluid milk, there were 44 


GROWTH OF MI 
| om 0 LK INDUSTRY FOUNDATION MEMBERSHIP Si 


with situations today that the 
time milk dealers never faced. 
The Milk Industry Foundation 
most other trade associations, gove1 
itself through a Board of Directors 
officers elected by the Board. A set 
by-laws, accepted by the members 
establishes the rules under which 


organization functions. 


It is extremely difficult to assess th 


significance of a trade association 


the influence it has had upon th 
dustry it represents. The basic «qi 


tion created by the fundamental cor 
tradiction within the nature of man 
kind is always present. Where does 


the responsibility of the individual end 
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As the industry has grown in complexity, the Milk Industry Foundation has grown in mem- 

bership. Milk companies large and small have found that by pooling a part of their 

resources and energies they are able to accomplish many things that are beyond them 
as individuals. 


members of the International Asso- 
ciation of Milk Dealers, the prede 
cessor of the present-day Milk Indus 
try Foundation. In 1953, there were 
1,324 members. During that period of 
10) years, individuals found that they 
couldn't do it alone. As the industry 
became more complex, the need for 


an association became more acute. 


This need was felt most strongly by 
the relatively small operators. Far 
from being an association of large 
firms, the Foundation has become the 
gathering point for small companies. 
Only 6 per cent of the members in 
the Milk Industry Foundation have 
more than 100 routes, while 59 per 
cent have 20 routes or less. The 
October, 1951 Cherry-Burrell Circle 
put it very succinctly when it said: 


“Milk company executives must cope 


and the responsibility of the associa 


, a 
tion begin? 


Over the years, a philosophy has 
evolved that says where matters of 
local concern are involved, the fun 
tion of the association is advisory 
Where matters of national concern are 
involved, the function of the associa 
tion is active. For example, when the 
infamous Providence, Rhode Island 
newspaper case broke, the Milk Indus 
try Foundation investigated and ad 
vised but did not actively participat 
Some members, particularly those al 
fected by the newspaper attacks, felt 
that the Foundation should have done 
more. The Foundation took the posi 
tion that this was a local matter which 
was the responsibility of the loca! 
dealers. The Foundation would ad 


vise, but it was not constituted nor 
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7 e International's Inventory Control System is your most efficient 
method of assuring adequate day-to-day container supply... 


without carrying needless inventory of containers. 


et LNT ~\V\ e And Pure-Paks have that other big advantage of shipping flat— 
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INTERNATIONAL PAPER COMPANY 
SINGLE SERVICE DIVISION 


REPORT OF INVENTORY POSITION 
Deiry: MEME PAR Da TRY 


Address: 25 South Street Maintown, Pennsylvenis 


Analysis from Inventory Report of: March 41, 1953 
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Each month, your International Single Service Plant 
sends you this filled in report on your inventory of 
SOCKA containers. 
It is based on an exchange of information be- 
tween your company and ours. It shows your cur- 
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func then deliver according to your approval or modi- fire fof 
fication of the r ded schedule. This is one eed ya 
VISOrY. ‘ . CONTAImee 
more feature of International’s service. 
m are 
ssocia 


en the 
Island 
Indus 


id ad 


cipate. 





se al- 


on Snternational 


a DPF coer 


= pos! 





hicl SINGLE SERVICE Division 
which 
loca! 220 Eost 42nd Street, New York 17, N.¥ 
Id | Kolamazoo Norristown Kansas City Atlanta Bastrop Youngstown 
otoas Michigan Pennsylvania Kansas Georgia Lovisiona Ohiot* 
ed nor *in operation In 1954 
leview November, 1953 37 


XUM 











Out-going President this year is T. D. 
Lewis, head of Arden Farms, Los Angeles, 
California. Mr. Lewis was elected in 1951. 


equipped to participate actively in lo 


cal affairs. 


On the other hand, when a St. Louis 
physician, Dr. Marsh Pitman 
that the milk 
fully studied as 


polio 


declared 
supply should be care 
il possible source of 
Even though the speech was 
made in Houston, Texas before a lo 
cal group, the Foundation considered 
it a national problem. The speech 
1952. 
Secretary of the 


Products requested 


Was made on 
M. Clarke, 
Dairy 


August 5, George 
Texas 
Institute, 
the Milk 
The Foundation con 
tacted the Texas health authorities and 
put them in touch with research work 


Yal 


the lines 


assistance 


from Industry 


Foundation. 


University along 
that Dr 
Within a 


after Dr. Pitman had made his speech 


done at pre 


had 


hours 


cisely Pitman 


argued, matter of 
a statement was issued by a qualified 
representative of the State Health De 
partment who said: “I 
cifically that 


evidence in this country.’ 


want to spe 
such 
The state 


ment went on to reassure the people 


state there is no 


concerning the safety of their milk. 
The episode died an immediate and 
welcome death 

During the davs of the OPA and 
OPS, fluid milk dealers were con 
fronted with a problem that was be 
vond their resources as individuals. 


This was an association job. Through 
contacts with legislators, through testi 
MONA hearings, 


the 


a program of up-to-date in 


given at legislative 


through statements te press, 
through 
formation to its members, the Founda 
establish the fluid 
milk industry’s problem in the minds 


of the 


tion was able to 


nations senators and repre 


Milk Industry Foundation President from 
1949 to 1951 was T. Kline Hamilton, 
Diamond Milk Products, Columbus, Ohio. 


Many milk 


never contributed a nickel to the sup 


sentatives dealer who 
port of this trade association can thank 
his lucky stars that there was a strong 


Milk Industry 
hard 


Foundation able to hit 
when his busi 
with 


vears of 


accurately 
threatened 
tion during the hectic 
Few 
were present will ever forget the dra 
Castle 


oner ssional Com 


and 


ness Was strangula 
wal 
time price control of those who 
matic moment when Col. B. F 
startled a bored ¢ 
mittee out of its occupational dol 
drums with his slashing presentation 
back in 1951. This was the Founda 
tion at work. This 


created to do. 


was what it was 
Foundation Activities 
Behind the 


such as a CONTE ssional hearing are a 


fireworks of an event 
host of other tasks less spectacular but 
none the less important For ex imple, 
the Foundation has deve loped a com 
prehensive management check list that 
is designed to enable milk plant opera 
better job of 


their businesses. There is a sales train 


tors to do a managing 
ing course that has attracted men from 
all parts of the nation. W. A. MeDon 
ald, an able fluid milk executive 
President of MeDonald Cooperative 
Dairy Co. in Flint. Michigan. got at 
the heart of the matter when he wrote 
“In the past it has 
difficult to find 


in our specific industry 


and 


sometimes been 


material for training 
The Founda 


tion can and has found material. 


is the 
the labora 


torv and operating manu ils, the labou 


There are other services such 


public relations program 


information service, the accident pre 


vention program that give to the mem 
the 


bers things that as individuals 


Francis J. Kullman, Jr., Vice-President of 
Bowman Dairy Company, Chicago, served 
as Foundation President from 1947-1949 


they 


throug » vastly 


effort, if at all: 


Call SCCUTE only 


vreater 


Perhaps the best 
Milk Hnpor 
tance to the fluid milk business is the 
held bv th 
Office bovs do not run 
On its Board of Di 
some of the best brains in 
True C. Adams, IXL 
Dairy, Colorado Springs; C. Ravmond 
Brock, Brock-Hall Dairv, New Haven 
T. Kline Hamilton, Diamond Mill 


Company, Columbus; Paul Reinhold 


measure of thi 
Industry Foundation’s 
regard In which it is 
membership. 
the association. 
rectors are 


the industry 


Foremost Dairies, formerly of Jackson 


ville, but now of Los Angeles: J. ] 
Swaner, Swaner Farms Dairy, Towa 
City; John Simpson, Superior Dairies 


Austin, to name a few. It is an im 


pressive list that changes faces from 
time to time, but does not change in 
calibre. 


This emph isis on quality lead rship 


has been extended into the area of 
elected officials and full-time execu 
tive management It has been my 
privilege to know only two of the 


Foundation’s executive directors, but 


in both of them I sensed strength ind 


character and ability bevond that 
given to most individuals. Col. B. F 
Castle, West Pointer. distinguished 
soldies iustere, handsome, brilliant 
gave many things to the Foundation 
But most of all, he gave it a sense 


of dignity, a sense of destiny, a sens 


of the great role it must play in the 
CCONnOTHIC lives of its members ind 
the nation it must ultimately serve 


Recently isthe is 


Executive Director is Richard Werner 


Phe ast 


succeeding ( ol ( 


Turn to Page 73 
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NOW! WYANDOTTE 
G.L.X. in Dual-Pak 


Wyandotte’s new, revolutionary 


t of __a«< 


ved 


a method of packaging! 
sill YOU GET 

























i 2 Zs 

the New, handy, “easy-to-use,” economical “control” a 
npor packages, with sturdy outside cartons and 
is the . aaa he ; Ss 

" polyethylene inner bags. This positively insures Duat Fob 

the . , . 
factory-fresh products and protects you against °X 

ran oL 

yroduct loss, waste and damage. G 

1 Di I aup-punrost avant 
ins in - my a HART” 

IXL * 
mond ’ 
aven ~~ 
Mill 
thold 


kson 
j. J 











lowa 
AITICS 
n im 
from 
ge in 
Now, Wyandotte makes ; vailable G.L.X." 
i? in a new, convenient form Dual-Pale! Aw 
‘ship r ~ excellent general dairy cleaner, G.L.X. is Cass 
ea of sis to use, is mild on both hands and equipment, 
Kecu } rinses freely. G.L.X., having proved its low 
use-cost in countless dairies, is now available 
7 jd in cartons protected 3 ways: (1) a_ pols 
f the ~ ethvlene inner bag: (2 tough outer carton: 
: * bh: 95 
;, but i 3) easv-to-handle case 3 handy 25-lb. 
" . z=. : >. 9 
h and t But that’s not all—vou can get other G.L.X. “Dual-Paks 


Wyandotte products in hanes Dual-Pal, 


that PA ig 
oa a Sreri-CuLor* —a_ super-germicide, and 


B. | 





in a case, 










_ F-100* —the world’s best cleaner for floors, 
lished RB walls and painted surfaces. Ask your jobber, 
Hiant A today, for these W vandotte produc ts in Casy- 
ation e to-open-and-use Dual-Pak. You can 
sense look for other famous Wyandotte 

products in| Dual-Pal. . soon! ou 8 rAY one 

sens I yandotte ( ha nicals ¢ or poration, fy 
Je Meade Aegon iw toi CHEMICALS 
ind in t{nageles 12, California 4y 
serve *REG. U.S. PAT. OFF. 4 Helpful service representatives in 138 cities 
t] '\@ in the United States and Canada 
erne! , z pe #7 >, i 

World’s largest manufacturers of specialized cleaning products for business and industry 
VICWw | 
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T WILL 


vou are 


NOT be 


considering 


too long before 
the use of 
plastic bodies for your trucks. If 
frightening to you, rest 


this sounds 


CasyV. There are already plenty of 
hardy souls who are pioneering the 
this 


tions. It seems to have so many desir- 


use of material in several voca 
able qualities that it will be a natural. 
In a verv short time, a great deal more 
will be known about the material and 


its actual performance in service 


least 


regular 


There is at 
3400-gallon tank = in 


hauling chemicals for a large and ex 


present at one 


service 


perienced industrial chemical hauler. 
On the West Coast, there are several 
the 
freight hauler who is so enthusiastic 
that he is 


separate manufacturing operation to 


vans in service of a heavy dry 


about them organizing a 


build bodies. In addition, the largest 
package delivery organization in the 
world is building a package body, and 
after the 


out, the company expects to go into 


wrinkles have been ironed 


a real plastics body program. 


The specific material making the 
most headway is fibreglass-reinforced 
polyester resin. Several manufacturers 
are already pushing the market and 
cooperating with all kinds of fabri 
cators in the problems that arise in 
the exploratory phases of adapting the 


material to commercial vehicles. 


In order to generate all this en 
the stuff 


can 


thusiasm, must be 


You 


been 


pretty 
that it 


examined by 


good. rest assured 


has exhaustively 
some pretty practical people. No one 
The 


thought range is from mild skepticism 


seems to be dead set against it. 


to a downright carrying of the torch. 


It is not hard to find the desirable 
qualities that inspire the research work 
that is going into plastic truck bodies 
In the first place, the material has 


40 


the 


magnesium, 


about same specific gravity as 


which means it should 


provide a very lightweight body. Its 
physical properties are such that it 
does not take thick slabs to stand the 
The truck tank 


to %” at 


With reasonable design, 


type of use it will get 
4” thick 
the bottom. 


it should save weight in 


sides are running 


almost any 
tvpe of milk body extant 

Polyester resin will not rust or cor- 
the tank 
made of the fact that it will not con 


It will 


ibrasion is 


rode. In 1 great point is 


taminate the chemical hauled. 
not dent. Its resistance to 
extremely high, and the pigment can 
be introduced into the plastic, making 
Still, it 
will take paint, if it seems like a good 


painting forever unnecessary. 


idea, for changing legends. 


The material is easy to repair with 


out special tools or a great amount 


of special training. It will not absorb 


odors and is easy to clean. 
The 


amount of 


initial cost, if anv reasonable 
standardization can be at 
tained, should be low. This is because 
the plastic bodies are easy to manu 
facture and the tooling is not expen 
sive. If the molds can be amortized 
the 


price should be extremely favorable. 


over a large number of bodies. 
lo fabricate a section of a body, it 
to make a 


If the shape is intricate, the 


is first necessary wooden 
mold. 
mold mav be made of steel and wood, 
but it does not cost much monev be 
has to maintain a 


cause it simply 


shape. It does not have to. resist 


pressure, 


The mold is sprayed with the poly 
ester resin and mats of fibreglass are 
inserted. Between each two lavers of 
fiberglass, another session of spraying 
takes place so that all the fibreglass is 
A finish coat 
of spray and time for setting and the 


Aw hole body 


saturated with the resin 


mold is done can be 


Plastic 


Truck Bodies 


made with many fewer pieces than it 
would take with metal. 

Hardware. such as door hinge S and 
molded 


Attachments may be ap 


latches, can be right into 
the panels. 


plied in the normal way. 


Since temperature control is becom 
ing more important in the delivery of 
milk, it might be noted that the heat 
transfer characteristic of this type of 
plastic is very favorable. In mam 
cases, it will make separate insulation 


tnnecessa©ryv. 


The 3400-gallon chemical tank now 


in service is said to save some 3000 
pounds in weight over the steel tank 
which it replaces. Part of this saving 
is because the plastic tank does not 
have to be lined to prevent corrosion 
Part of it is better 


specific gravity of the tank material. 


and contamination. 


Most of the plastics will burn but 
That is, it takes a 
lot of heat to start combustion. None 


of them will burn rapidly, nor are 


are fire resistant. 


they hard to quench. 


The big dry freight bodies are built 


in four sections—two sides, the front, 
The curved sections are 
right on the front 
When they assembled, 
the sections are bonded by the appli- 
It is said that this 


tvpe of body is cheaper to build right 


ind the roof. 


molded top and 


sectiou. are 


cation of the resin. 


now than the metal bodies 

Parcel trucks will be made in eight 
pieces, and this number includes the 
driver's compartment, which has some 
complicated shapes. These eight pieces 
number of 


replace some very high 


metal sheets and extrusions. 

All in all, 
think of any 
plastic body. Undoubtedly, some will 


it is hard right now to 
serious drawback to the 


develop and will be engineered out of 


the picture. You can count on it—the 


W ill be here soon 
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pe of 
many HERE you are inside a Heil 

Coolerized Tank where you 

can see a lot of the reasons why 

they cut your milk cooling and storage 
costs. Mirror-smooth, butt-welded stain- 
less steel interior with 5” knuckle 

radius curves, and easy accessibility 

save cleaning and disassembly 

time. Operating efficiency and economy 
result from exhaustive tests, constant 
research and Heil’s 25 years’ experience 
in perfecting dairy equipment. Heil 
design anticipates future sanitary trends i 
with a tank that will be “modern” = 
many years from now. 


lation 


. now 
3000 
tank 

caving 

Ss not 

rosion 

better 
ial. 

n but 

kes a 
Non 


r are 


» built 
front, 
ns are 
front 
nbled, 
appli- 
it this 
| right 


HEIL DUAL PURPOSE “COOLERIZED” TANK 












There’s a Heil Coolerized model for te 
every cooling and storage operation. Get 
the “efficiency-with-economy” 

story today from your nearest Heil Sales 
Office, or write for Bulletin MST-50240. 


THE HEIL co. 


Dept. 35113 
3035 W. MONTANA ST., MILWAUKEE 1, WIS. 


Factories: Milwaukee, Wis. — Hillside, N. J. MILK NUL@)'7-\e) AND COOLING TANKS 


Sales Offices: New York, Union, N. J., Washington, 
D. C., Atlanta, Cleveland, Milwaukee, Detroit, Chicago, TRANSPORT TANKS ° BOTTLEWASHERS 
Kansas City, Denver, Dallas, Los Angeles, Seattle; 
Rio de Janeiro, Brazil. 
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This picture was printed in newspapers all over the world. It is the same principles that made this picture so popular govern the 
a photograph of the underwater atomic explosion at Bikini, news value of lesser things in everyday life. Good pictures, 
August 8, 1946. Although not present in such large quantities, whether dealing with atomic explosions or cream, get printed 


Good Pictures Make Good Publicity 


In Every Dairy Operation, There Are Dozens of Pictures Your 

By Newspaper Editor Would Like to Print. The Trick Is to Recog- 

NORMAN MYRICK nize Them When You See Them, and Having Recognized 
Them to Know What to Do About It. 


Let’s begin with appeal all their own. Newspaper edi some occurrence that will make good 
° l, the premise that tors are always interested in good pic reading. If that’s what vou've§ got 
we good publicity is a tures, and they will give their right don't worry about the editor He'll 
featine desirable thing. You arm for extraordinars pictures. A real welcome you with open arms 
wont be bl to sa} picture could make an editor famous TI | ] bl “= ' 
7 this picture or that ae SeCOM iene on PUONeN' ; 
steve aold so man The first rule on publicity is this make what vou’ve got available to tl 
quarts of milk. It If it is good newsworthy stuff that editor in the most usable form. If 
doesnt work that wav. But vou will you have, you are doing the news is a story, write it yourself putti 
be able to make a host of new friends paper a service by calling it to the first things first and second thing 


You will stimulate interest 


n your editor's attention. If it isn’t news ond. Write on a typewriter, allowing 
business. both on the part ot cus worthy. it shouldn't be printed in th wide margins and triple spacing \fak 


the paragraphs short crisp, and 


plete SO that the stor Call hye 


tomers and on the part of people who first place. Too many people confuse 
work for you. You will build up that publicity with advertising. Your nam 
incl finable something called goodwill ind youn product are purely ine idental anvwhg re and still 1 i stor It 1 


cant write tell the editor about 
ily and briefly. If it is 


he'll put a reporter on it 


which although it 1s intangible neve to the publicity storv. If vou want to 


theless has a tangible dollar and cents hye 


story cl 
sure that yvour name and_ product 
value, appear m print, vou should buv the 


Good pictures according to the ulvertising space ay ilable for that If it is a picture that vou 
Chinese proverb, are worth a thou purpose. Good public itv is never free get a good sharp 8” x 10” glossy print 
sand words. Good pictures. as_ the advertising. Good publicity is an in Write out the essential informati 
publishers of Life discovered, have an teresting story about some person o1 another piece of paper and paste it | 
42 
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n Ou 





*Rer 
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nted. 


Your 
cog- 
ized 


] 
good 
oot 


He'll 





eview 


the back of the picture. Do not write 
on the picture itself. Do not paste the 
information on the bottom of the pic 
will tear it off 
it on the back of the photograph 


ture. The editor and 
paste 


any 


is to it. Call 


only to 


That’s about all ther 
the editor's attention som 
thing worthwhile and make it easily 
available and readily usable. Above 
all. don’t tell the editor he ought to 
print the yarn, or how it should be 


handled. Tell about the 


and Iet him go on from there. 


him story 


The big question that remains is 
What is a 


or What is a good picture? This arti 


simply good news. story 


cle is concerned with pictures, so let's 


talk about them. 


Great because 


they 


pictures are great 

strike some deep emotional 

They 
They 


or fear. The justly famous picture of 


chord may inspire hope Ol 


laughter. ma provoke SOTTOW 


Marines raising the flag on Iwo Jima 


is an example. They were dirty and 
battle-worn. They were on a barren 
lonely rock in the middle of the Pacific 


Ocean. But they were the victors, and 
the flag thev were raising belonged to 
The picture allowed us to 
little of the head: that 


belongs to the conquerol 


ll of us. 


taste a WIM 


This sort of a picture comes along 
So don’t break 
our heart looking for one. The pic 
ture that should look for is the 


unusual picture. A good « xample Was 


mee In a generation 


you 


the picture of the Unpleasant Pheas 
nt® that appeared in the Quincy, Mas 
sachusetts papers. A route salesman 
n Quincey encountered a pheasant In} 
the course of his rounds. The pheas 
int took a distinct dislike to the route 
In fact, this dislike 


nounced that the pheasant 


man Was SO pro 
ittacked 
the man. The bird reserved his antip 
ithy for the milkman alone. He 
not bother the postman o1 the bread 


But let the 


would 


man or the laundry man 


milkman so much as show his head, 
ind the bird was after him. Obvi 
usly, this was an unusual situation 


It was also a rather humorous situa 


von The newspaper heard about it 
The result extreme] 


was a series of 


interesting pictures in the newspaper 


During the last week in 
the first week of Septemb« Fr 2 really 


August and 


lot, hot spell descended on the east 





‘Reprinted in May issue of American Milk 
Review on page 59. 
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This picture appeared on the front page of the Philadelphia Inquirer. Its value lies in the 


contrast that it represented. 
degrees on the streets of Philadelphia 


When it was published, the temperature 


stood at 100 


700,000 people got a momentary chill when they 


saw these men working in a nice cool hardening room at 30° below zero 


Demand for 
order to act 
H. P. Hood 


resorted to. ai 


erm part of the nation. 


ice cream zoomed. In 
Tal quate cream supplic S 
ind Sons of Boston 


transport. Fluid cream was flown in 


from the West. This was the first 
time cream had been moved in vol 
ume by air into the Boston market 


rhis was news. A picture of the air 


craft unloading cream at the Boston 


airport made an interesting story 


Abbott's 
Dairies in Philadelphia made the front 
page of the Philadelphia Evening Bul 
letin. George Diffenback 
head at Abbott's 


that any ice cream 


During this same hot spell 


public rela 
tions pointed out 
manufacturer in 
done the 
n the 
Diffenback sug 


that 


the country could have 
thing It 100 
Philadelphia, so Mr 


gested to the ne wspape! people 


Sal 


Was streets ot 


a picture of th 
city would make good copys The edi 
talking 


would iY 


tors Everybody 
t. Evervbody 
interested in temperatures the | 

site of hot. One of the coldest places 


was in the harde ning room of Abbott’: 


agreed. 


ibout the he: 


WailS 


Oppo 


colde st place in the 


we cream division The newspapel 

and the 
city got a momentary respite from the 
heat Abbott cm 


plovees wearing heavy winter clothing 


sent a photographer down 


when thev saw two 


working in thirty below zero tempera 
tures. If that picture didn't sell some 
ice cream to the 700,000 people who 
saw it on the front page of the news 
paper then cream doesn’t come from 
COWS. 

There were two clements that mad 
the Abbott picture good. The first was 


timeliness. The picture wouldn't have 


made the want ad section during the 


winter It was good only when it 
Secondly, it 
dous contrast. People were sweltering 
states. Yet 
couple of men working in bitterly cold 
At that particular time 
this picture was unusual 


That is why it 


was hot. was a tremen 


nm a dozen here were a 
temperatures 


almost sen 
clic ked 

i good friendly pic 
Animals often make 


sational. 

Now and then 
ture hits the spot 
good pictures 


especially animals do 


human being 


think of as 


ing something that we 


ire accustomed te being 
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that caught on. 


market. It was news. 


A simple thing like a dog riding a milk truck made the pages of 
Sheer coincidence made 
this picture of Routeman Francis Howe and his friend most unusual. 
photograph was 


the local paper in Chatham, New York. 


after the 
accidentally killed. 


A few hours 


Frankly we don’t get too much of a boot out of this kind of 
picture. This shot, obvious as a promotional piece a mile away, 
is better than most. However, much as we dislike them, there is 
no getting around the fact that pictures of pretty girls get printed. 


exclusively in our province. A picture 
a bottle on 
a chimpanzee eating with a knife and 


fork are 


An example of this friendly, animal 


of a lamb drinking from 


practically sure-fire 


tvpe picture was one taken up in 


Chatham, New York. the 


name of Spot made friends with the 


\ dog by 


driver of a route truck. The dog rode 
with the driver as he made deliveries 
in fact he became a neighborhood in 
stitution. The picture that was pub 
lished in the newspaper showed Spot 
riding the milk truck in the company 


of his milkman friend. 


The picture was a good one by it 
self, 
when Spot was accidentally killed a 
few hours after the picture was taken 


But it became a real wing-dinger 


This was a story 


Of course, there are dangers in this 
kind of picture. Some people might 
get a little miffed at the idea of a dog 
Also, the 
truck wasn’t in the best of condition. 
But that 


must be weighed, these considerations 


close to their milk supply. 


although they are factors 
are relatively insignificant 

The actual taking of the picture 
should be left to a professional. Either 


give the newspaper the tip off on the 
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Two little girls, a plane, and a cargo of cream made a picture 
Demand for cream during the late hot spell 
caused H. P. Hood & Sons of Boston to fly in cream from Michigan 
This was the first such shipment in the history of the Boston 
The little girls added a nice touch to a 
fairly dramatic picture. 


taken, 


was 


Spot 


photog 


their 


picture story and_ let 
rapher get the shot, as was the case 
in the Unpleasant Pheasant and th 
Abbott 


to take the picture tor you. There are 


picture, or hire a good man 
good commercial photographers in 
most communities whose services can 


You 


job, but vou do 


be secured at reasonable rates. 


don't need a fancy 


want a clear, sharp, well-composed 
picture 
The 


never ends. 


The pro will do the job. 


task of finding 
It takes a 


tion, but the end result, 


good_ pictures 
little imagina 
when you get 
spectacular. A 
kitten went to sleep on a pillow. Some 
body had the 
familiar Chesapeake and Ohio kitten, 


a good one, can be 


an idea and “Chessie,” 
became the symbol of comfortable 


“Sleep like a kitten.” 


\ cow got into a silo through an 


travel 
ber? 


impossibly small door. Her picture ap 


Remem 


peared in Life and a whole nation 
tried to figure a way to get her out. 
\ group of mothers gave a birthday 
for the milkman 
felt a 


pride when the picture of the milk 


party and the entire 


neighborhood sense of honest 


man blowing out candles appeared in 


the new spaper 


Don't waste your time sending in 


pictures of the plant or the truck fleet 
or of you giving an employee a three 
dollar pin after forty years of servic 
Thev might make the business page 
but they 
file or are buried so deeply it takes an 


usually go into the circular 


archeologist to dig them out 


Don’t waste your time trying to be 
a press agent either. Bathing beauties 
are naturals for Miami Beach, but they 
kitchen. 


had a set 


are ridiculous in a modern 


But 


of photographs come in from what 


believe it or not, we 


passed as a professional public rela 
tions firm. The photographs and stor 
were promoting one of the new brands 
They 
a comely gal in an abbreviated bath 
oi 


of canned whole milk. showed 


ing suit putting a week’s suppl 
the stuff in the refrigerator. It was a 
Good edi 


tors and good papers don't print that 


phony from the word go 


kind of malarky 

Look for something alive, something 
simple, something that tells a_ story 
with a little zing to it. The other day 
[ was in Boston visiting the H. P 
Hood plant on Rutherford Avenue 
When I left the plant, I saw a littl 


kid, ragged and dirty but happy as 
Phi asf 


Turn to Page 75 
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Yes — these trucks are being filled with milk bottles for 
delivery to profit-minded dairies all over the country. This 


is a scene that is repeated day after day—six days a week. 





Millions upon millions of Lamb milk bottles are used every 
year and this year we are making and selling more bottles 
than ever before. Let's face the real facts: This is powerful | 
evidence that the glass milk bottle is the most economical, e | 
acceptable and durable container for milk. We invite you Milk | 
to give the Lamb bottle a trial and to join our ever increas- 


ing list of satisfied customers. HOTTIES 
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Possessed of a boundless energy 
and an equally boundless faith in the 
dairy foods, Bill Bryant has spent the 
best part of his life in the service of 
the dairy industry. Working on a 
schedule that would kill most men, Bill 
grew pleasantly plump. Characteris- 
tically he turned to his favorite food 
to bring his weight down. The success 
of his venture is shown in the two 
contrasting pictures. One (left), though 
taken 10 years ago, shows him at 196 
pounds. The other shows him today 
after eating his way down to a 160. 


How To Lose 36 Pounds and Like It 


N A DIET that 


quart of 4% milk each day and 


included one 
‘ 


2 ounces of creamery butter, | 
took off 


in sixty 


36 pounds of excess weight 
days averaging a loss of 1 
I took the milk and 
butter for my vitamins instead of any 
tablets. This 
pleasure of enjoying the flavor of high 
milk and high 
Now that | 


desired 


pound pel day. 


vitamin gave me. the 
fresh 
butter. 


tained my 


quality score 


sweet have at 
slim figure and 
established my future weight, I have 
added ice cream and cheese to main 


tain that maximum weight for my 


height. 
All this was done in full good 
health. Passing well over the. sixty 


mark in years and in excellent health, 
| decided 
plete physical check-up. 


have al 
The doctor 
said all was well, but told me that I 


recently to com 


was 45 pounds overweight for my 


height. I am 5 ft. 6 inches. I have 
never felt short, but have alwavs eaten 
to match my energy and spirit which, 
LCOS iously, | felt Was equal to one 


measuring over six feet tall 
| should like to live another 50 


all the troubles and 
problems. 1 like life and its challenge 


vears, In spite of 
| weighed 196 
My doctor 


It contained 


Its JOVS and sorrows. 
pounds as nature held me. 


gave me a list of foods. 
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By C. B. A. (Bill) BRYANT 


some 50. fruits and 50 


milk, butter 
vegetables, lean meat, fish and fowl. 


Also suggested daily 


intake 


Cise. | 


proportions for 
He advised normal daily exes 
turned to the doctor in the 
of Mrs. Bryant and said: “I 
Mrs. Brvant 
love of food and great capacity 
Dad (we have 14 
feel sorry for you. 
the word DIET.” 
I shall not diet.” 
on I shall change ny attitude toward 
food. \]] 


which will work for me as | 
them to work, I shall love. 


presence 
start now.” knowing my 
said: 
grandchildren) I 
You alwavs hated 
Il replied: “Mother 

From this moment 
those foods on this list 
desire 


All those 





THE BOX SCORE 


On a tasty diet that included 
milk and an eighth 
ota pound of butter a day Bill 
Bryant 


a quart ol 


Lost 36 pounds in 60 davs 


neck 


ment from 17%” to 16%” 


Reduced his measure 


Reduced his waist measure 


ment from 42” to 37” 
Bought a new suit of clothes. 
Well past the 
vears, Bill 


better in my life.” 


sixty mark in 


Says I never felt 


His strenuous 


business schedule bears him out. 











foods I have loved which do not work 
for me to my interest, I shall cast 
aside.” I added: “It only takes cheer- 
ful, persistent Will 


Power.” 


I started that day 
quart of milk and 1/8 pound of but 


never missing my 
ter each day. I was sure to have my 


vitamins. I reduced 36 pounds in 60 


davs changed my neck measurement 
from 17% to 1642—my waist measure 
ment from 42 inches to 37. inches 


Sure it meant new clothes.) I seemed 
to retain the height of 5 feet, 6 inches. 
milk and but 

] 


ter was so general over the body and 


Reduction because of 


face that no wrinkles of skin or drawn 
When 


getting down from 196 to 160 pounds 


appearance were apparent. 


where I desired to hold mv weight 
for the rest of my days, I added daily 
cheese and ice cream to mv meals. | 


have never felt better in) my_ lif 
Never had greater enc rgy and a thrill 
things. So I have 
proven to myself that milk and milk 


products, which [ like, I can have 


ing desire to do 


daily when I use them in proper r 


foods | found 


that all I needed to do was to change 


lationship to other 


my attitude toward food: to learn t 
LOVE those FOODS which work for 
me as T want them to. 

After 


each morning tip at 160 


several months, the seal 
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i" 
s Arden Farms Co : 


...serving and saving 


ARDEN FARMS 
over *40,000 a year tu labor alone! 


Two FMC Series 389.000 Auto- 


matic Case Stackers are on con- 


















Slauson Avenue Plant in Los An- 


lt tinuous duty at Arden’s great 


geles, California, doing the “back- 
breaking man-saving” job of eight 


men. 


work 


cast 


a) fm 


z my AUTOMATIC 


but- 

my CASE 
n 60 
ment Ew wen @ - | a 
sure 
( hes 
med 
( hes. 

but - 4 

seal In Arden’s plant a down-stacking 
rawn operation is used because of the Arden’s two FMC Automatic Case Stackers in action. Note they are fully 
Vhen overhead conveyor system. How- automatic. They can handle up to 23 cases per minute. Any square or rec- 
unds ever, top or bottom automatic tangular case, capable of stacking, can be stacked to any practicable height 
right stackers with entry from left side, Stackers reduce industrial injury hazard as well as damage to case contents. 
daily right side, or back with front dis- They receive, build and eject stacks without the aid of an attendant. 
Is. I charge are available for any flow ; 

life. plan. The gentle handling of filled Arden’s Automatic Conveyor System and FMC Stackers have greatly in- 
hrill . creased the plant's efficiency and smoothed production line flow. For ex- 


cases by FMC Automatic Stackers 
have is Spe ample, the bottling operation of the plant now works continuously since 
practically eliminates the problem 


milk leak; “th “Leshenen” interruptions previously encountered in the loading operation have been 
of leaking c Carto -akers . 

aes eaking milk Cartons eakers eliminated. 
caused by rough handling when 

= a ‘ For detailed information and literature write 

sail stacking is done by hand labor. 

Wide 

n to District Sales and Service Plants: McAllen, Texas; 7 fe) oO D Rem A Cc nt a nt ' we : 


k for Dubuque, lowa; Santa Paula, California; Fullerton, 
California; Phoenix, Arizona; Lindsay, California; 


; AND CHEMICAL CORPORATION 
Salinas, California; Riverside, California. * Sales and 
Service: San Francisco, Lodi and El Centro, California Peete «=PACKING EQUIPMENT DIVISION, RIVERSIDE, CALIFORNIA 


AND CHEMICAL 
erpoerar ~ 
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Milk and Milk Dealers 


By LUTHER A. KOHR 








ALK TO A REALLY good milk 
route salesman and ask him why 
he is doing the work he does, 
and he will tell you, “Man, I really 


love this work; serving people with a 
really good food like milk and being 


outdoors much of the time It’s the 


work for me!” 


sincerity 
MeClel 
Norwood (a sub 
their 


And if one questions the 
Arthur W. 
lan, Jr., aged 42, of 


urb = of 


of these men, let 


Philadelphia) stand as 


symbol. 


When 


would 


a job that 
him the 


confronted with 


have given prestige 
the influence and the dignity of be 
town of 


County, Pa., 


ing postmaster of his home 
Norwood in) Delaware 


he refused. 


Mr. MeClellan, 


route salesman for Philadelphia Dairy 


who works as a 
Products Company, was confirmed as 
postmaster at a salary of $4,870 a vear, 
but he refused it, saying that neither 


politics nor salary were involved” in 


his decision 
It’s simply that he likes the outdoor 
lite of a milk 


! 
route salesman 


° ° 


HE DINSMORE Dairy Farm of 
Jacksonville, Fla., of which Brady 
S. Johnston is manager, has a 


little enclosure which it) sends out 
with all its checks, and at the bottom 
“Visi 


tors at our farm and plant are always 


of the enclosure is this message 


appreciated.” 

lhere is nothing so effective to keep 
employees in the plant on the alert 
for cleanliness as to have them aware 
that visitors 


might drop in at any 


time. One of the finest sights in the 
dairy industry, in our estimation, is 
48 


when one walks into the Green Spring 
Dairy plant in Baltimore. As he climbs 
the steps to the office, every visitor 
gets a complete view of the process- 
ing room. There is a hostess room off 
to one side, in which patrons of the 


hold 


which the dairy’s TV shows emanate. 


dairy may parties and from 
Krom this room, also, one can watch 


the processing and even the wash- 
up, which, because of the care with 
which it is done and the great amount 


of water used, is a joy to watch. 


We hope the time will come when 
every dairy in the United States has 
a metal placque on the front of its 
building, “Visitors welcome at all 
times to inspect our processing opera- 


tions.” 


VERY MILK DEALER in the 
United States got a break when 
the British 


Advancement of Science reported that 


Association for the 


certain processing methods damaged 
the protein value of breakfast cereals 
Dr. David Paton Cuthbertson, Di 
rector, made the report, saying that 
“methods of drastic 


than baking, 


processing more 
such as to make puffed 
breakfast 


toasted or rusk products, impair the 


and exploded cereals and 
nutritional value of protein in cereal 
for man.” 

But Dr. Charles Glen King, Scien- 
tific Director of Nutrition Foundation, 
New York, when asked for an inter 
pretation of the British 


finding, said: “If one is thinking solely 


Association's 


of the quality of cereal foods for pop 
ulations that do not have a reason 
ably 
animal protein foods 


eggs, fish, milk, 


generous and uniform intake of 
meat, poultry, 


cheese), then any 


processing that significantly impaired 
the nutritive value of such products 


would represent a serious item. 


“However, in the use of prepared 
breakfast 


it is almost necessary, and certainly is 


cereals as we have them. 
customary, to use them with generous 
amounts of milk. Under such circum 
stances, minor processing losses are 
scarcely significant.” 


SURVEY MADE by the Na 


tional Consumer Retailer Coun 


cil shows that products labelled 


with informative materials sell three 
times as much as those that use labels 
only moderately. The survey, con 


ducted among 167 stores, including 
chain and department stores, showed 
that most customers wanted informa 
about the material in the met 


they 


tion 


chandise were considering 


The survey applied to clothing, fur 
niture and household equipment. In 
many food lines, it is considered good 
business practice to list the protein 
mineral contents of the 
still look 


which says 


vitamin and 
However, we are 


milk bottle 


“this package contains the required 


package. 
ing for the 


minimum daily intake of calcium.” 


te) ° ° 


E KNOW THIS is the excep 


tion rather than the rule, but 


the fact that it exists at all 
is bad. We refer to those milk dealers 
who have signs in their dairy bars 
saving “It’s the state law for us to 
require a deposit on a milk bottle,” 
when it isn’t the law at all. Such 


lead to misunder 


outright 


false statements 


standing and distrust 
(Please Turn to Page 87 
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FROM cow to quick cooling tank ... then direct to the dairy ina 
Heil Farm Pick-Up Tank! That’s the modern way “milk goes to 
market”’. It’s quick and easy .. . it’s the sanitary, economical way 
to transport milk and eliminates the back-breaking labor of the 
old 10-gallon can operation. 

Virtually a ‘‘receiving station on wheels”, the Heil Farm Pick- 
Up Tank eliminates the necessity for the dairy to maintain country 
and city milk plant receiving rooms. Hauling costs are reduced— 
one pick-up tank can serve several routes. A self-contained unit, it 
is fully equipped to pick up and deliver milk under the most sani- 
tary Contitions. 

Heil Farm Pick-Up Tanks are designed and built with the same 
skill and know-how that have established the longest and most 
successful experience record in the industry. They are feature- 
packed units with smartly smooth outer jackets in your choice of 
aluminum, steel, or stainless steel. Side ladder and stainless steel 
deck plate provide safe, easy access to the famous Heil manhole 
cover. Traditional Heil quality in every construction detail clearly 
tells why more milk goes to market in Heil tanks than in all other 
makes combined. 

Heil truck-mounted Farm Pick-Up Tanks are built in capacities 
from 1000 to 2500 gallons. Heil Trailerized Farm Pick-Up Trans- 
ports are available in capacities from 2500 to 4500 gallons. Write 
today for the complete story and specifications. 
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Dept. 35113, 3035 W. MONTANA ST., MILWAUKEE 1, WIS. 
Factories: Milwaukee, Wis. — Hillside, N. J 
Sales Offices: New York, Union, N. J., Washington, D. C., Atlanta, Cleveland, 
Milwaukee, Detroit, Chicago, Kansas City, Denver, Dallas, Los Angeles, Seattle; 


ttle,” | 
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Rio de Janeiro, Brazil 
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Vermont Senator Sees Milk 


Supply-Demand Balance by 1954 


S. SENATOR GEORGE D 
AIKEN (R. Vt.) 
* doubt last month that the 


supply and demand of dairy products 


expressed 


can be balanced I one year, or be 
fore April 1, 1954. He said that prog 
ress was being made and that prob 
ably al balance Call be achieved in 


another year. 


Sen. Aiken, who addressed 300 
dairy farm cooperative leaders at the 
34th annual meeting of United Farm 
ers of New England, said that milk 
production during the past winter set 
an all-time record at the rate of 123 
billion pounds. This was due to favor 
able weather, good hay, plenty ol 
feed, and an increase of 600 thousand 
cows. Cows today are better he said 


and they are yielding more milk 


“Progress in defeating the surplus 
problem is being made by tremendous 
efforts by dairvmen to organize across 
the nation in the fight against sur 
“The fact that 
farmers are organizing is in itself a 


pluses,” he stated. 


hopetul sign.” 


‘Sales of fluid milk are up 4 per 
cent, Sen. Aiken pointed out and pro 
duction is now only from 3 to 5 per 
cent, or | billion pounds per yea 
ahead of national requirements. This 
situation can change fast, he said, and 
our surpluses are only temporary. Our 
present population increase requires 
the equivalent of an additional 50 mil 
lion pounds of butter, 100° million 
pounds of cheese, or a billion pounds 


of milk every year.” 


Government purchases of dairy 
products to sustain the market have 
come to a virtual standstill, Sen. Aiken 
reported, and all butter purchased by 
government in 1952 has been sold. 
Only one carload of surplus products 
is being bought per day by the Com 
modity Credit Corporation. Sen. Aiken 
also stated that there were 10 million 
surplus beef cattle in January, 1952 
ind that slaughtered cattle were up 
1/3 over a year ago. 

Richard D. Aplin, Federal Milk 
Market Administrator for Boston, 
commended United Farmers for their 
progress during the past 34 years, and 
pointed out the advantages that will 
come to Boston milkshed producers 
from an intensified program of dairy 
products sales. Five per cent more 
Class I sales at the present time, he 
said, would result in 11 cents addi 
tional income to the dairy farmer for 
each 100 pounds on his blended price 
While 80 per cent Class I sales are 
considered normal for the month of 
November, Mr. Aplin estimated that 
the consumption would be about 70 
per cent Class I in November this 
year. The Class I price for the last 
quarter of the year will be down 44 
cents from normal due to the over 
supply. 

4 memorial service was held for 
Howard W. Selby, general manager of 
the cooperative for 19 years, who died 
on August 24. The service was led by 
Rev. Melvin R. McGaughey, minister 
of the Puffer Methodist Church in 
Morrisville. 


WESTERN DAIRYMEN DISCUSS 
PRICING PATTERNS 


Main discussion at the 


We ster 
Dairvmens Association Convention at 


Riverdale 


pat 


Calif. was on pricing | 


terns for milk and milk products in 
relation to the problem of accumu 
lating surpluses of butter, cheese and 
dried miik under the present federa 
As a result ol 
the deliberations, the Western Dairy 


support price program. 


men's Association is pre senting a com 
plete analysis to Secretary of Agri 


Benson, along with 


culture Ezra T. 
recommendations to effect a balance 
between milk production and con 


sumption without destroying the ec 


nomic security of the dairv farmer. 


Directors elected to serve tor the 
Vieira, Stock 
ton, President; Delbert L. Olson, Elk 
Grove, Vice-President; Edward | 
Alves, Hantord, Robert 
Sherman, Newman, Treasurer; M. M 
Cardoza, Los Banos; A. J. Borba 
Laton; Frank Neves, Kingsburg; A 
R. Machado, Merced; Joe M. (¢ 
Garcia, Atwater; C. VV. Misuraca 
Dixon; E. K. Finney, Modesto; Paul 
Spiker, Biggs; K. C. Bayne, Rio Oso 
Anthony Cardoza, Tulare; Manuel 
Maciel, Jr., Modesto; Frank Nunes 
Glenn; E. L. Templeton, Galt: and 
Krank V. Sousa, Orland 


» 
DOLE REFRIGERATING COMPANY 


Dole Refrigerating Company is in 


coming year are: V. J. 


Secretary ; 


corporating “3-D” in their exhibit dis 
play at the 8th All-Industry Show. 


\ new product is also featured 
The Dole “TRUK-CEL,” a cutecti 
blower unit for high temperature re 
frigerated truck bodies, will be on dis 
play. This unit employs the principl 
of Cold-Cels and forced ait 











prize. During 


painting. 


“JerZ” Design Wins a Big “’G” 


Raymond Van Blargan, merchandising artist of 
Continental Can Company's Paper Container Divi 
sion, displays the circular “JerZ” design that won 
him the $1,000 first prize check in the American 
Jersey Cattle Club’s recent trademark name contest 


Rav triumphed over 784 entries to win the grand 


Ray directed the development of such winning d 
signs as the company’s Table Treat line and_ the 
Safety Slogan hot 
Paper Container Division's script 
many labels and stock cups as well. To complete 


the artistic cycle, Ray’s chief hobby is watercolor! 


| 


seven years with Continental 


He originated the 


trademark and 


drink cups. 
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3A Sanitary Standards Committee 
Progress at October Meeting 


Over forty-five members of the 3A 
Sanitary Standards Committee met in 
Evanston, Ill. to further develop sani 
tary standards for nine pieces of dairy 
Phe 3A Sanitary Stand 


ards program is a voluntary 


equipment. 
joint 
effort on the part of the Dairy Indus 
try Committee, working with the Milk 
and Food Branch of the U. S. Public 
Health Service and the Committee on 
Sanitary Procedure of the Interna 
Milk Food 
Sanitarians, in the development of 3A 
Sanitary Standards for 


ment lo 


tional Association of and 


dairy equip 


date, seventeen standards 


have been developed 


The 3A Standard tor a 


equipment is not developed without 


piece ol 


discussion 
effort 
that is put into the development of a 


considerable resear h and 


An example of the time and 


standard is shown I the can washes 
standard. This proposed standard wats 


March, 1947, and it 


has since gone through nine revisions 


first discussed in 


Another piece of equipment which 
has been under consideration is milk 
ing machines. A proposed standard 
was first developed for milking ma 
1946. At the Evanston 


industry 


chines in May 
the 


wuthorities 


meeting uc regulatory 


working with manufac 
turers of these pieces of equipment 


that full 


reached early i) 


Were optimistic avreement 


can be 1954 


During the time in which a stand 


fabricators of 
milking 


being cognizant of this activity 


wd is being developed 


can washers and machines 
have 
significantly improved the sanitary de 
their Thus the 


entire dairy industry has had the ben 


sign ol equipment 
efit of these activities even though a 


standard has not been agreed upon 


IA Sanitary Standards are not static 
lhey are kept constantly up to date 
\s an example, the 3A Sanitary Stand 
wd for Farm Holding and or Cooling 
Fanks which was completed early in 
1953 and published in the July-August 
issue of the Journal of Milk and Food 


rechnology and the September, 1953 


issue of the American Milk Review 
was reviewed at Evanston in light of 
the questions that hay been raised 


} 


WV sanitarians in the field and by users 


ind fabricators. 


November, 1953 


lo keep pace, amendments were 
the 3A Standard tor 
Milk Transportation 


Fanks, which was published inn thee 


prepared tor 


Automotive 


January-February, 1950 issue of Jou 
nal of Milk and Food Fechnology, to 
the farm bulk milk pick-up 


ini luck 


tank. 


The Standard tor Inlet and Outlet 
Leak Protector Plug Valves for Batch 
Pasteurizers which was instigated two 
vears ago was brought into near final 
The publishing of this standard 
the 


should do much to assure phosphatase 


form. 


ud its acceptance by industry 
negative samples due to lnpropel de 


sign or use of leak protector plug 


valves 

Other pieces of equipment on which 
revisions were prepared were hon coil 
type batch pasteurizers and milk and 
milk products evaporators 

\ progress. report: was made on the 


wtivities of the task group for the 


development of standards tor bulk 
milk dispensers. The survey that has 
been conducted has indicated that a 


SA Standard is desired for this piece 
and the 
manufacturers of bulk milk dispensers 

The 3A Standards are 
by the U. S. Public 
the new edition of the 
Code, 


Evanston 


of equipment by sanitarians 


recognized 
Health Service in 
Standard Milk 
and it was re 


that 


and 
the 


states 


Ordinance 


ported at meeting 


several and cities were adopt 


ing the procedure of accepting by 
regulation equipment which meets 3A 


Standards. 
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“YOU AND YOUR HOME-MADE BURGLAR 
ALARMS!” 


WHITEHEAD NEW NDC DIRECTOR 
OF NUTRITION EDUCATION 


Dr. F. Whitehead 
been appointed Director of Nutrition 
National 
Council, effective November 16, ac 
cording to Milton Hult, NDC Presi 
dent. Dr. Whitehead will work closely 
the Affiliated 
Dairy Councils operating in 76 U.S 


Eugenia has 


Education of the Dairy 


with programs of 65 


markets, to aid them in their com 


munity nutrition education programs 


As Director ot 
for NDC, 
identified 


Nutrition Education 
Dr. Whitehead will also be 
NDC’'s 


national professional health and edu 


with relations with 
cation groups and governmental health 


Agencies. 


Dr. Whitehead is widely 
the 


known tS 
author of numerous professional 


papers, as a speaker betore profes 


sional and educational groups, and as 
a Visiting Lecturer in Nutrition at the 
Harvard School of Public Health 


Dr. Whitehead is 


currently 


Con 
ducting research in nutrition educa 
tion in the Kansas City (Mo.) Public 
Schools. In this ende ANOT she share Ss 
co-directorship with Dr. Pattrie Ruth 


O'Keete. Director ol He alth and Phivs 


ical Education, Kansas Citv, Missouri 


Public Schools. The studies are ce 
signed to help tecn-ace children and 
their families improve their tood 
habits, and to test the effectiveness 


of new classroom tec hniques i mutes 
Whitehead will 
Co-Director ol 


tion education. Dr 


continue her work as 


this project 


BRADWAY CHOCOLATE OPENS 
DALLAS, TEXAS BRANCH 
\nnouncement made by 
Otis Chocolate 
Company, New Castle, Indiana, of the 


has been 


Bradway, Bradway 


Opening ot their new dairy chocolate 


manulacturing branch in Dallas 
bexas 

KE. Lamar Dial, well-known to the 
dairy trade in the South and South 


west, will be the General Manager in 


charge. This expansion was made to 
better serve and take care of the grow 
ing business in this territory and also 
to combat the increased high freight 
rates which now 


ippls 
Dallas 


non-settling 


will 


chocolate in 


The new branch pro 


duce SVrlup 
wid powder form and supply the same 
type of shipping containers as used 
out of the main plant in New Cast 


Indiana 








Farm Tanks, Operating Costs, 


Feature Talks at MIF Convention 


More Than 1,900 Milkmen Register for Record Off-Year Convention 


OTH AN OFF-YEAR attendance 
record and a two months’ drought 
were broken October 26 

than 1,900) milk 
scended upon Boston’s Sheraton-Plaza 


when 
more dealers de 
Hotel for the annual three-day con 
vention of the Milk Industry 
tion. 


Founda 
Greeted in The Hub by a down 
pour that terminated eight weeks of 
dry weather, the visiting milkmen did 
not let the rain dampen their enthu 
They make the 


affair one of the best conventions that 


slasm. went on to 


the Foundation has held. 


Labor problems, farm tanks, and 
operating costs dominated the meet 
ings. With New York papers blaring 
news of Gotham’s big-time milk strike 
in every edition, the subject was the 
topic of the hour. In the lobbies, in 
the entertainment rooms, in the ban 
quet halls, the constant question was 
“Have they settled it vet?” 


On the formal program, the Tues 
tanks 
was easily the outstanding feature of 


day morning session on farm 


the meeting. Combining the plant, 
laboratory, and procurement sections, 
the meeting was packed from rostrum 
to registration table. Presided over by 
Bob Whiting, Whiting Milk Company 
of Boston, the meeting heard a panel 
of six experienced men discuss bulk 
milk handling from A to Izzard. Mem 
bers of the panel included: Emerson 
Sartain, Field Supervisor for Bryant 
(Hartford, 
cut), who pioneered bulk handling in 
the East; Sidney dairy 
farmer from Copake, New York who 
ships milk to the Connecticut market; 


and Chapman Connecti 


Quimby, a 
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C. B. A. Bryant, Sales Manager, Filte: 
Products Division, Johnson and John- 
Paul C. Hillcrest Dairy, 


Inc. (Worcester, Massachusetts); Cecil 


son; Farrar 


Cole, Marvland-Virginia Producers 
\ssociation (Washington, D. C.); and 
A. C. Woodruff, Mojonnier Brothers 
Company. 

Mr. Sartain said that while there 


are indisputably some savings for both 
the producer and the dealer involved 
in bulk handling, the most significant 
aspect of the method from the dealer's 
viewpoint is the improved quality of 
the milk. He that this attitude 
prevailed in both dealer and produces 


said 


thinking. 


Mr. Cole described the remarkable 
that the 


Producers 


strides Marvland-Virginia 


Association has made in 
bulk milk The 


Association buys tanks in carload lots 


setting up routes. 
and distributes them among producers 
according to an established plan. He 
said that once a producer has a tank, 
he doesn’t want to go back to cans. 

Mr. Quimby, giving the 
that he had until 
the system proved itself before going 
into it. He likes bulk 


feels that whatever saving there is in 


farmer's 


view, said waited 


handling but 


handling from cow to receiving room 
belongs to the farmer. 
Mr. Farrar described the experience 


of his firm in setting up tank routes. 


He said that getting into bulk han 
dling was a good deal like going 
swimming. “You stand on the bank 


thinking about it and finally jump in. 
Then you wonder why you didn’t go 


in before.” 


Mr. Brvant showed a short moving 


picture of unique developments 


n 
bulk handling that he has seen in vari 
Some ol 
these developments included chemical 


ous sections of the country. 


elements used tor refrigerating sam 
ples, hoses and hose plugs with stems 
on them to keep them from coming in 
contact with sources of contamination 


and snub-nosed trucks for picking up 


milk. The character of these trucks 
he said, enables them to maneuver 
more readily in confined areas than 


conventional trucks. At 
the film, a 
scampering down the road in front 
of the tank truck which Mi 
Bryant was taking his pictures. When 
this shot hit the screen, Mr. Bryant 
“Look at the fox! Look at. th 


fox!” in a voice calculated to 


one point in 


small animal was shown 


from 


said, 
wake li 
the dead. The pictures were so inte 
esting that there were no dead heads 
in the audience, but even so, the 
effect of Mr dulcet 


was such that practically the 


Bryant's tones 
entire 


audience bounced off the ceiling 
\ barrage of questions greeted the 


panel after the formal presentation 


Technical matters such as churning 


bacteria counts 


tank truck 


accuracy of samples and similar con 


caused by agitation, 


effectiveness of insulation 
siderations shared the spotlight with 
questions on 


length of 


producer acceptance 


routes, and farm = accessi 


bility. Premiums and prices, the prob 
lems of the small producer, and the 


allocation of savings were controvel 


sial issues that provoked spirited r 
obvious from the 


sponses. It was 


number of questions and the type of 
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inswers that the small producer is 
, major problem in a farm_ tank 
opel ition 

The meeting appeared loath to go 
very deeply into the matter of pre 
miums or allocation of savings. In 
deed, Chairman Whiting (who, by the 
wav. did a magnificent job of running 
the discussion) dubbed the subject “a 
hot potato.” From the meagre treat 
ment the subject received, one gathers 
that both premiums and savings are 
not fully understood yet. Bulk han 
dling has come along with something 
of a surge the last two vears, and ex 
perience in these two ticklish areas 
has not vet shown the proper course 
Producers are, apparently, very jeal 
ous, and understandably so, of the 
savings that they feel belong to them. 
On the other hand, dealers are having 
Some deal 


premiums ton 


trouble with premiums. 
ers, apparently, pay 
tank milk on the basis of quality; some 
hecause a tank operation gives them 
more flexibility, and some, unfortu 
nately, in order to steal producers 
from somebody else. It is a subject 
the panel indicated, that needs con 
siderable study and thought. 

While, to this observer, the farm 
tank session stole the show, other sub 
jects and other meetings proved stim 
ulating. In the first place, the calibre 
of men appearing on the programs 
was uniformly excellent. In the sec 
ond place, the choice of subjects was 
superb. Divided up into six sections, 
laboratory, plant, procurement, motor 
vehicles, accounting, and sales, the 
convention covered a wide range. 

Dr. Leland Spencer, Cornell Uni 
versity economist, had milk men talk 
ing after he raised the question of 
whether or not a constant price was 
desirable. Dr. 


loud if a fluctuating price, more nearly 


Spencer wondered out 


reflecting supply and demand _ vari 
ations, might not have some. virtue 
The question went from the meeting 
into the lobby which is alwavs a sign 
that a 


introduced. 


provocative idea has been 
The annual joint banquet with 
members of the International Associ 
ation of Ice Cream Manutacturers fea 
tured the famed Boston “Pops.” This 
was a concert by the Boston Pops 
Orchestra playing a wide variety of 
selections from classical to light opera 
The concert lived up to its advance 
billing. It was magnificent. “The Glow 
Worm Turns” had the audience stand 


ing up when it ended 
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CONVENTION CONVENTIONS 


[The audience of nearly 1,500 people at the “Pops” concert ac 
cepted Conductor Roland Tapley’s invitation to sing with the orches 
tra when the familiar old-time tunes were played. Wonder who the 
lady in the balcony with the lovely voice was. Seldom have seen o1 
heard anybody enjoy group singing as much or contribute quite as 
enthusiastically as she did. 

\{ measure of the esteem with which the Foundation’s annual 
convention is held by the industry is the fact that of the more than 
85 invitations to appear on the convention program that were origi 
nally sent out, all but three were accepted. Participants came liter 
ally from the length and breadth of the nation. 


The Indiana delegation headed bv energetic Carl Hottenstein. 
President of the Indiana Dairy Products Association, came to the 
convention by way of Niagara Falls, Montreal, and Quebec. A spe 
cial tour terminating in Boston had been undertaken by the Hoosiers 
From all appearances, it was very successful. 

The broad Boston “A” proved to be a revelation to visitors from 
west of the Hudson. PAHK SQAYAH and the HAHVAHD YAHD 
provided many a chuckle and plenty of conversation for the pil 
grims. Prize situation of the meeting was the gentleman from Texas, 
suh and the taxi driver from Bahston attempting to reach an under 
standing as te who meant what. 


Despite the rain, ladies who had travelled halfway across the 
continent made the grand tour of the famous historical spots. Con 
cord, Lexington, Plymouth Rock, House of Seven Gables were head 
liners. The ladies were not the only ones, however, who took time 
to see the places where the nation was born. Like the doctor of the 
nursery rhyme, George Diffenback, Abbotts Dairies’ gracious Vice 
President, took off for Gloucester in a shower of rain 

Paul Potter of Chicago, widely known expert on labor problems 
in the dairy industry, found it difficult to take more than two con 
secutive steps through the hotel lobby without being cornered and 
questioned. Between the New York strike and the confused Boston 
labor picture, Paul was a highly sought-after man. 

Back in circulation after a long illness was Pete Carney, veteran 
sales manager for Herlihy Brothers, Somerville, Massachusetts. Look 
ing a trifle peaked but as full of fire and news as ever, Pete expressed 
concern over the decline in cream sales. It’s something the industry 
could profitably investigat« 

A little bit disturbing to find supply men excluded from the 
meetings. We know that it is a convention rule of long standing and 
probably has some justification, although we must confess we haven't 
thought it through sufficienily to know what it is. Nevertheless, with 
ll of the wide range of information supply and equipment people 
have to contribute and with all of the stimulating subjects that the 
various sessions open up, it seems too bad that some solution mutu 
ally advantageous to both supply men and milk dealers cannot be 
reached. 

Harvey Hood, H. P. Hood and Sons, took a few minutes at the 
joint banquet to present retiring MIF president Ted Lewis, Arden 
Farms. Los Angeles, California with a gift from the Foundation 
From external appearance, it must have been a piece of luggage 
Mr. Hood made the presentation in simple, eloquent words. M1 
Lewis responded equally well. Both men demonstrated a firm grasp 
of the value of brevity when brevity is called for. 


At the “Pops” concert, one of the most appreciative listeners 
was Herbert Forest, Acting Director, Dairy Branch of the Produc 
tion and Marketing Administration. Herb comes from Arlington, just 
outside of Boston, and was brought up on the “Pops.” 


Came away from the convention feeling that despite many opin 


ions to the contrary, there are a lot of awful nice guvs in the milk 
business. 
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OHIO SCORES SMASHING VICTORY 
IN JUDGING CONTEST 


Carrving with 
them four silver lov 


ing cups, seven med 


Cuchusive 
als, and a fellowship 
jfratahe for advanced study, 


Ohio State Univer 
e sitv’s crack dairy 
products judging 
team returned last week from the 
wars. Ina superb judging demonstra 
tion at the 32nd Collegiate Students 
International Contest in Judging Dairy 
Products, Coach W. L. Slatter’s three 
young men took evervthing there was 
to take except the Cheese cup. Held 
in Boston on October 26 in the Ruth 
erford Avenue plant of H. P. Hood 
and Sons, the contest attracted 23 
teams including a contingent from 
Guelph, Ontario 


Led by talented Jack Fowler, the 
Ohio team of Fowler, Paul and Milkie 
took the first three places in All Prod 
ucts individual scoring. Fowler’s sev 
enth in Butter, second in Milk, and 
second in Ice Cream put him at the 
top of the All Products heap. Ralph 
Paul with a first in Milk and a sixth 
in Ice Cream latched on to second 
place in All Products. Bob Milkie 
scored heavily with a first in Butter 
and. fifth in Iee Cream to nail down 
the third spot in All Products. 


Norm Dobert led Cornell to victors 
in Cheese with a clear-cut win over 
Ed Lusas of Connecticut, his closest 
rival. Tt was the only event in which 
the Ohio powerhouse did not prevail 
It was also the only event in which 
no team had more than one man 
among the top. ten. 


Professor Lynn Glazier’s Connecti 
cut team upset the dope bv gaining 
a firm hold onto second place. Not 
figured to be in the first. five, the 


tasters from Storrs made a bum out 
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Thev did a fine 
job with a fifth in Butter 
Milk, a second in Ice 


second in Cheese. 


of this prognosticaton 
a sixth in 


Cream, and a 


Third place in All Products went to 
lowa’s entry of Tweeten, Schultz, and 
McAnelly. With a third in Butter, a 
second in Milk, a ninth in Ice Cream 
a fourth in Cheese, the bovs from 
Ames pressed all the way but did not 
have enough gas to catch either the 


Nutmeggers or the Buckeves. 


Cornell, the only team to stop. the 
Ohio express, finished fourth in’ All 
Products while a game bunch of young 
men from Marvland took over fifth 


place. 


The awards were made at the tradi 
tional Awards Dinner held in the Main 
Ballroom of Boston's Hotel Bradford 
Glenn Ogle, representing the Ameri 
can Butter Institute made the Butter 
awards. Bert Sweeting. President of 
the International Association of Ice 
Cream Manufacturers made the Ice 
Cream awards. Harry Wilson, veteran 
cheese judge, presented the Cheese 


cup and medals on behalf of the 





This Is How We Picked Them 


lowo 
Ohio 
Cornell 
Mississippi 
Maryland 


wVseen= 


This Is How They Finished 
Ohio 

Connecticut 

lowa 

Cornell 

Maryland 


“eaery=> 


Miles Ezell, Purity Dairies, 
Nashville, Did Better. 


He Picked 
1. Ohio 
2. Cornell 
3. lowe 











By NORMAN MYRICK 


National Cheese Institute. T. D. Lew 
is, President of the Milk Industry 
Foundation awarded a cup and med 
als to the winners in Milk. H. F. Jud 
kins, past President of the American 
Dairv Science Association with no no 
tice at all, presented the silver cup 
and medals for All Products to the 
victorious Ohio team 


During the Awards Dinner program 
a testimonial scroll and gold-plated 
cheese trver were presented to Harr 
Wilson of the Kraft Foods Company 
long-time friend of the contest. Mi 
Wilson has been contest cheese judge 
ind energetic supporter of the event 
for 25 years. The scroll paid tribute 
to his efforts on behalf of the contest 
as well as to the vears of service he 
has given to the industrv in general 
The presentation was made by Carl 
Wood, President of the Dairy Indus 


tries Supply Association 


Dr. G. M. Trout, Michigan State 
College and Chairman of the Contest 
in 
Trout spoke on the subject, “It's Your 
He pointed out th 


was the speaker of the evening 


Dairy Industry.” 
vast scope of the industry using th 
astronomical figures characteristic ol! 
the dairv business to bring the thought 
home. He landed the achieve Tre nt ol 
the winning team but pointed out that 
there were 23 teams in the contest 
with a total of 92 voung men care 
fully schooled in judging dairy prod 
ucts. The talent represented by thes 
collegiate judges, Dr. Trout said, was 


a proud circumstance for the industn 


It was a good contest from start to 
finish. Only jarring notes were those 
supplied at the Awards Dinner by the 
pianist and the toastmaster. The one 
hit a clinker in the Star Spangled Ban 
ner while the other talked too mucl 


and listened not enough 
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—— 
His M-l Jammed! 


Corporal 
Rodolfo P. Hernandez, YS. Army 
Medal of Honor 


0200 HOURS! Suddenly the pre-dawn blackness on Hill 420 split into 
crashing geysers of orange flame. Behind the barrage, yelling, firing. 
hurling grenades, a horde of Reds pushed up the hill toward G Com- 
pany s position. 

A hot fire fight began. It lasted several hours. Finally. suffering 
heavy casualties, G Company began to withdraw. Corporal Hernandez 
stayed, throwing grenades and firing his remaining rounds. 

Then his M-1 jammed, with a ruptured cartridge in the breech. Fix- 
ing his bayonet. he leaped out of his foxhole and disappeared in the 


darkness toward the attacking Reds. They found him in the morning. » 
wounded, ringed with enemy dead. But he had stopped the attack 
alone. 


“A man couldn't fight at all,” says Corporal Hernandez, “if he 
weren't fighting for good things—peace. and a job, and a chance in 
the world, That's why I’m thankful to all the people like you who've 
put so many billions into Bonds. Bonds help fight Commies, sure. But 





they're also a stockpile of prosperity—for you; for our country. A 
cuarantee to men like me that we can come home to a secure future.” 





* * * 
Now E Bonds pay 3%! Now. im on earning —at the new rate — for 10 
proved ULS. Series E Bonds start pay more vears. Today, start investing in 
ing interest after 6 months. And aver- United States Series E Defense Bonds 
ige 3°) interest. compounded semi through the Payroll Savings Plan where 
annually when held to maturity. Alse. you work. You can sign up to save as 
all maturing E. Bonds automatically go little as $2.00 a payday if you wish. 


Peace is for the strong! For peace and prosperity save with U.S. Defense Bonds! 


Tae U.S. Government does not pay tor this advertisement. It is donated by th publication in cooperation with t 


Advertisin 1g Council and the Magazine Publishers of America 
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Containers Feature of Discussion 
At New Jersey Meeting 


ee EOPLE ARE willing to pay 
p for what they want,” Well 
ington Paul, Vice-President 

of Foremost Dairies told more than a 
hundred New Jersey Milk Dealers at 
Asbury Park on October 16. “If they 
want paper containers, they will pay 
“If thev don't 


want paper, cost doesn’t make much 


tor them,” he declared. 


difference.” 





Discussing the subject “Paper Con 
tainers for Retail Home Delivery,” he 
emphasized the fact that price was not 
the factor that milk 


thought it was. He cited the example 


many dealers 
of several plants that had offered paper 
at the same price as glass. The propor 
tion of milk in paper and milk in glass 
was 60 per cent and 40 per cent re 


spectively. 


After a sufficient period 


Economical — Low initial 
cost — maximum bottle 
protection — easier cooling — 
no chaffing of paper bottles — 
minimum upkeep. 

Durable — Strong steel 

truss construction — 

Heavy, even hot dip 
galvanized coating — long life 
further extendable through 
regalvanizing in future. 

Light Weight — Lighter 
payloads and return loads — 
Easier handling and stacking. 
Sanitary — No bacteria 
collecting crevices — no 
hard-to-clean places — simply 
swish off with scalding water. 
Write for details 


JOHN WOOD COMPANY 


Superior Metalware Division 
509 FRONT ST. * ST. PAUL 3, MINNESOTA 
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had elapsed to give a basis tor judg 


that the ] por 


i 
tion remained the same, 60 px 


ment, it was found 
cent 
paper, 40 per cent glass. Because of 
experiences such as this, Mr. Paul said 


“We pape con 


tainer into a market except at a pri 


never introduce a 


mium.” 


Mr. Paul, an extremely able peak 
er, said that routemen liked paper b 


cause of its lightness and _ its 


sing| 
service feature which eliminated th, 


necessity of handling returns. “Sales 


managers also like paper,” he said 
“because it gives the routeman som 
thing new to talk about.” Althoug 
the lightness of paper makes. large 


loads possible, Mr. Paul did not think 


it was very important. He said that 
when loads got up to a certain point 
usually considerably below the trucl 
capacity, they were generally divided 
“many lab 


“Furthermore,” he. said, 


contracts specifically prescribe. th 
number of units that the routeman 


to handle. 


The Core ot Nh 


was that the container is a package for 


Paul's lise USSIO] 
a product and not the product itself 
than the 


man or the sales manager or the pric 


The custome) rathei route 


is the determining factor 


George Neely, a member of the 1 
search department of the National As 
Bottle Closur 
Manufacturers, discussed quantity dis 


count plans. Mr. Neely said that ther 


sociation of Sanitary 


is a wide variety of retail discount 
plans now in use, most. of then 
adopted as means of meeting. stor 


prices. He described two major types 
of discount plans, one type that ol 
fered a discount according to the 
quantity of milk purchased daily, the 
other based on the quantity purchas 


monthly. 


Bookkeeping and _ the 
the routeman were two significant fa 
tors that could make or break a dis 
count plan, Mr. Neely said. He di 
not argue for or against retail discount 
did 


dealers believing that r 


integrity 


plans. He howeve! 
that 


tail home delivery was the most profit 


point out, 


many 


able phase of the milk business, wer 
exploring with increasing intensit 
methods of winning back former cus 
tomers who had shifted to store pu 


chases. 


Association Bottle 
\W ilhelm 
manager of the Dairy Container Divi 


The use of the 
was described by Russell 


sion of the Owens-Illinois Glass ( 
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por were definite savings possible through of the association. Mr. Woodward is Trenton, Treasurer; Adolph Nielsen of 
cent the association bottle. Principal say a Vice-President of Borden’s Farm Wilson Dairy Co., Atlantic City, As 
Ise of ing came as a result of lower han Products of New Jersey. He is a past sistant Treasurer: and John E. Paulus 
Said dling costs and better irippage. Man president of two local milk dealet of The Paulus Dairv. New Brunswick. 
con kets that are having price trouble, in associations in New Jersey, and helped Rtaehine 
1 ° ecTets ° 
t pre other words competitive trouble, are organize the Milk Dealers Association 
bs ¥ kets i hich the . W. Robert Hale of Metuchen, 
the markets in which the association of Northern New Jersey. Ment of tl ti 
hottle ide . . ' ormet wesident of the association 
a bottle has the widest appeal. One of Other cliness Clected ane: Albert | 
— the dividends that this type of opera > | | | FF and partner in Wood Brook Farms, 
er by io he declared, v he ¢ oo sen “ resented with a testimonial Sers 
singh tion pay at " om — , Was t : — Dairy. Medford. Ist Vice President: as presen ie 1a le ine 64 ( 
| th ne eo ee John I. DeKorte of Franklin Lakes ice Award in recognition of his many 
Sales ping - pve to work together Dairy, 2nd Vice-President; Seymou vears of service to the milk industry 
Sai pienambapithigndlepemnapsansier "cic: Hayman of Middletown Milk & He is now retired from the milk 
rience goes a long wav toward break- : ‘ a . > , , 
some : ee . as Cream Co., 3rd Vice-President; Stan business. 
ing down animosities and distrust. 
houg 
laren Mr. Wilhelm pointed out that the 
think principal drawback to an association | 7 + b * h | b | e 
I eas bottle was the fact that the dealer or rig ter, crearer ott es in 
had to surrender his individual identi ki fe | f h d ft 
= | . 7 any Kind of watfer...nard or so 
track fication or trademark. The bottle cap 
" o 
vided IS the only place whe re a dealet Ss — with less scale on machines 
labo name appears when an_ association | 
e the bottle is used. g . a 
nar Ts be oe] : . " 
in Other speakers on the program cee G a “40 ing e er 
were Franklin C. Wheeler, President. | 
sails of the California advertising agency | — 
sii Brisacher, Wheeler & Staff, which t on 
itsell handles the California Dairy Industry 
ad Advisory Board account, and Senator 
oute 
ries H. Alexander Smith, senior senator 
from New Jersey. Mr. Wheeler gave 
in excellent talk on “Industry-Wide ESPECIALLY DEVELOPED to consistently 
he r Milk Advertising as Practiced in Cali get rid of stubborn residual dairy 
yal As fornia.” soils. Ace Alkali is the finest bottle 
losur — washing compound you can use to 
, ; Senator Smith discussed the nation’s get bottles sparkling bright 
ty dis foreign policy. As a member of the | germ-free ... assure less rejects. 
t ther Senate Committee on Foreign Rela 
scoun tions, he spoke as one well versed on EVEN IN HARD WATER AREAS, Ace Alkali 
then thre complicated subject of foreign re goes to work instantly where other 
store lations. Senator Smith outlined in cleansers fail. It quickly penetrates, 
types | 1 simp] | ] | dissolves and disperses all dairy 
ee clear and simple terms what has been grease and fats. 
- ' going on and what the factors are that 
to the es, agent = 
i will influence the great decisions that KEEPS MACHINES CLEANER— LONGER! 
4 have to be made in the near future. | Where other cleansers build up 
a . a scale on bottle washing machines, 
Gifts and testimonials were pre ’ Batis 
- — , Ace Alkali minimizes and prac 
sented to retiring President William J. tically eliminates the formation of 
itv ol Russell and to former President Rob these undesirable deposits. Order 
nt fa ert Hale. Arthur M. Woodard of the ‘ Solvay’s Ace Alkali today and com- 
a dis Borden Company was elected Presi *. 5 J Ls pare a outstanding results with 
le di dent of the association for the com 4 * ats ‘ the product you're now using. 
scount ing vear. , — & a x” >. 
sain As an old hand at industry conven “7 SOLVAY PROCESS DIVISION 
vat 1 tions, this correspondent is constrained j 4 Allied Chemical & Dye Corporation 
. p | 1 ° . N.Y. 
prof to add that this affair was one of the oF ey ae a eS 
ere 1 . ’ BRANCH SALES OFFICES 
vii hetter conventions. The speakers knew USE ACE ALKALI for all ieee. aie’ a -aibeiesin > a inital 
tensit what they were talking about. They DAIRY BOTTLE WASHINS Hs _—- : a oan ‘ gt 
, Pe ¢ ; oe - ew Yor ° iladelphia . shurg 
ies said what they had to say in such a JOBS and get these St. Louis + Syracuse 
er manner that it could be heard and “i . sin 
understood. The meetings ran on | s Dustinewing 
Bottle schedule. The entertainment was + Quick Dissolving $ 
4 « Always Uniform 
Jhelm pleasant and well chosen. 
r Divi Arthur M. Woodward — succeeds Soda Ash. Caustic Soda. Potassium Carbonate «Calcium Chloride Chlorine Caustic Potash 
es William J. Russell of the Philadelphia | ee Compounds .- Ammonium Siearbenate - Sediam wiite . Sediem Bleargonate Seaweanes Crt 
eview November; 1953 57 
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State Price Fixing Powers Challenged 


Issue to Go Before Courts in Pennsylvania and Virginia — South 
Carolina, North Carolina, and Oregon Control Boards Go into Action 


By BETHUNE JONES 


HE STAGE FOR A TEST of Pennsylvania's entire 

milk price fixing structure was set when Temple 

McAllister, owner of a chain of 31° dairy outlets in 
Ohio, with headquarters in Warren, opened a store in 
Meadville, Pa. in which milk was offered for sale at 
prices below minimums fixed by the Pennsylvania State 
Milk Control Commission. 


A temporary injunction to halt such sales by Mr. 
MecAllister’s firm, McAllister 


granted by the Dauphin County Court in Harrisburg, 


Farms Dairy, Ine., was 


with action awaited at this writing on the question of 
making the injunction permanent. 


In his answer to the injunction action, Mr. McAllister 
charged that the Pennsylvania commission is an illegal 
fixing milk prices that are 
higher than required.” He contended that the 1937 state 
law creating the commission violates the federal anti-trust 


monopoly “excessive and 


laws. 

“The emergency which was alleged to exist at the 
Mr. McAllister said, 
“has long since ceased to exist, and there no longer exists 
any justification for the existence of such act.” 


time of the enactment of said act,” 


Mr. McAllister asserted that Pennsylvania producers 
and consumers “have been exploited” by the commission 
“to the benefit and advantage of large milk dealers.” 


George A Taylor of Pittsburgh, secretary-manager 
of the Dairymen’s Cooperative Sales Association, testified 
at an earlier hearing that he believed prices below the 
fixed minimums would drive farmers out of business and 
shorten the public’s milk supply. 


Chairman Joab K. Mahood of the Pennsylvania com 
mission noted that the commission’s authority to set min 
imum prices and otherwise regulate the dairy industry 


has several times been upheld in various courts. 


Behind the controversy is a wide variation in milk 
prices in northeastern Ohio areas and Pennsylvania areas 
just across the line. With Pennsylvania grocers com 
plaining they lose business across the line because of 
cheaper Ohio milk prices, the Pennsylvania Food Mer 
chants Association is backing Mr. McAllister’s efforts to 
upset the Pennsylvania price control 


With their eyes on higher producer prices prevail 
ing in Pennsylvania, milk producers in northeastern Ohio 
have advocated, without success thus far, the enactment 
in Ohio of a milk control act patterned after the Penn 
svlvania law. 

UTHORITY of the Virginia State Milk Commission 

to set different prices for the same grade of milk 
in the same locality was challenged by Safeway 
Stores, Inc., in a petition filed in Richmond Circuit Court 


appealing from a commission order of July 28 applying to 
the Arlington—Alexandria market. 


Under orders of the Virginia commission, both th 
Arlington—Alexandria and the Richmond markets have dif 
ferentials in the prices of home-delivered and_ store-sold 
milk. In Richmond, the retail minimum price for a quart 
of milk sold in stores is 23.5 cents, and it is 24.5 cents a 
quart delivered to the home. In the Arlington—Alexandria 


market there is a 2-cent differential; 24.5 cents for hom« 


a 
delivered and 22.5 cents in stores. 


Safeway’s petition, on which action was pending at 
this writing, asked the court to require the commission 
either to fix the prices for milk in the Arlington—Alexandria 
market “in accordance with law and without discrimina 
tion as to the price of any grade of milk,” or withdraw the 


exercise of its powers from that market. 


rhe petition contended Virginia laws deny the com 
mission the authority to fix different prices for the same 
grade of milk and require it to fix “reasonable prices for 
different grades.” 

HE NEWLY-CREATED North Carolina Milk Com 

mission took the first step toward launching its reg 

ulatory program by dividing the state into nine dis 
tricts for the purpose of holding hearings to determine 
which areas should be placed under control. The first such 


hearing was scheduled early in September in Greensboro 


A law enacted by the 1953 legislature empowers th 
North Carolina commission to regulate prices paid to pro 
ducers and otherwise regulate the dairy industry in areas 
in which it assumes jurisdiction after hearings. Clarifica 
tion by the state attorney general’s office of technical 
aspects of the new law is being sought. 


° 


REGON’S STATE BOARD of Agriculture recenth 
divided the state into nine market zones for milk 
control purposes, and ordered semi-annual pric: 

hearings held in each zone. The zoning order went into 
effect September 1. 


The Oregon agency also decided to continue the con 
troversial Portland market pool and to enlarge it to in 
Abolition 
of the pool had been requested by distributors represent 
ing the bulk of the milk produced for the Portland mat 
ket, but some distributors later changed their stand 


clude all milk produced in a nine-county area 


Under the Oregon board’s decision, all milk pro 
essed in Portland, except Washington-produced milk pro 
essed for Washington markets, also will be included 
Administrator William S. Weidel was instructed to pr 
pare a pooling order incorporating these and other change 


to “correct inequities” in the market 
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\tr. Weidel said the changes might include a premium 
| charge for Portland milk sent to Washington or other out 
side markets, and establishment of a factory price for sur 
plus outside milk sent to Portland. During shortage periods, 
he said, milk plants might be required to pay bottle and 


can prices for milk received. 


ASSACHUSETTS | state legislative interim com 
mission on milk marketing heard a vigorous pro 
test from Carleton I. Pickett of the State Farm 
Bureau against a proposal that milk inspection and regu 
lation be taken over by the State Department of Public 
Health. Although agreeing that the health department has 





M a proper place in making up such regulations, Mr. Pickett 
L said it had been his group’s experience that many of the 
Id health officials “are theorists rather than practical men.” 
rt 


The Massachusetts Milk Control Commission was 
placed under the State Department of Agriculture by a 





5 1953 law, and the latter department now has the respon 
sibility for milk inspection and bonding milk dealers. 
Mr. Pickett said that present price-fixing powers of 
“ the Massachusetts commission are sufficient and that more 
would be arbitrary. He suggested that the legislative 


” study group should be concerned with promotion and 
#2 idvertising of milk, the cost to be borne by producers PROVE - BEST 
he with assessments collected by the board. The proceeds, 


under the plan, would be spent for advertising by a group Laboratory tests prove Damp-Tex System is best 
° é é *SUS -] é - “J oyste 8 +S 


n ippointed by the Governor. answer to 23 special painting problems offered by 
ne Massachusetts Milk Control Director Jerry Bond, Jr. any enamel brand. Field tests (the best test of all) 
ol suggested tightening of the state milk control laws and on Damp-Tex are most conclusive of any wet surface 

requirements for posting of bonds by all dealers in the enamel. Quality and performance proved over 10-year 

state for protection of producers. period in more than 10,000 plants. Whether you need 
™ the new non-yellowing extreme whiteness or excep- 
we _— “ue ¢ tional hardness and mildew resistance to acids and 
. NEW JERSEY BILL revising a law requiring spe alkali, or fast 30-minute drying, or a non-toxic surface, 
= A cial tags or labels identifying skim milk was re no flavor tainting odor . . . just tell us your problem. 
" enacted by the state legislature with changes rec The Damp-Tex System may have the exact formula 


: : , ; to solve it. 
ommended by Governor Driscoll in an earlier condi 


he on FOR SURVEY OF YOUR PLANT, MAIL COUPON BELOW 


e ° c © 


- Ni MILK GRADING and labeling regulations 
— drafted to conform with the U. S. Public Health nw 
Service Ordinance, went into effect September | piQuld: PORCELAIN. LIke 


he State Health Department, include a change making AMP =-TEX FOR 
pasteurization of milk compulsory, unless city officials 0 aa 
th rder sale of Grade A raw milk also. Heretofore, paste W 









in Texas. The new regulations, which were drawn up by 





‘lk ization in Texas has been optional unless cities adopted 


ss separate ordinances outlawing raw milk 


ito + «€ *# a : OR DRY SURFACES 


N OCTOBER 1 deadline was set bv South Carolina’s - 


” State Dairy Commission for all applications for ou Poi; aR VN AN Do MA 11. 


in permits to ship or cause milk to be shipped into the = 
e ; on 
se — —_ <> Please send representative to survey <=> 
nt 4 1953 South Carolina law, which established the 3 — 
ur commission, provides that “no person shall ship, trans Sites our plant and recommend the most > 
port, carry, send or bring into this state any bulk, bottled =2 advanced solutions without obligation. “> 
or r packaged milk or cream for fluid distribution without <3 ; a 
= first having applied for and obtained from the Dairy Com Aa ary PUEELOGTE DM 5G. /GO, a: 
we uistion a permit...” BNe THERESA Louis f mo. 
re Commission Director James E. Cushman said the Te Pinrearie deraravepged note _ 
ges new South Carolina agency would have completed by sien iN Gy Canis: Guemmsiee Saseoas Ul the of Gamer tat 


267 Kir st. W Toronte Ontar 
Canadian Manufacturer: Standard Paint & Varnish Co., Windsor, Canede 


October 1 the necessary organizational details 
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MEMO TO: 








P. O. Box 501 


60 


LUTHER A. KOHR 
DAIRY ENTERPRISES 


(Established 1949) 


Without obligating me in 


any way, 
please send me details about: 

|} Monthly newspaper for Route Salesmen 
to pass out to Retail Trade, which News 


paper will help sell my by-products and 
give my customers a chance to win $75.00 


in cash prizes every month 


Training program for Routemen 


fon 


Equipment signs visitors and Open 


House. 


Newspaper advertising mats 


Lite rature to vet back empty bottle S 


Survey of customers to determine if they 


are satisfied with our service 


Letters appealing to brides, to newcomers 


to om 


city, to new mothers and/or to 
customers who quit, 
[-] Picture book of our plant for increasec 


sales and trouble shooting 


| Your price on route forms 1,000 

) 5.000. } 10.000 25.000 
50.000 

Name of person to whom data should be sent 


Name of Dairy 


Addr« SS 


York, Pa. 





COMING EVENTS 


.oven 


International Dairy Equipment Exposition 


in Paris, France. Contact Prof. E. Lancelot iet 
Pour L’Equipement des Industries Laitieres g 
coles, 16 Rue Chauveau-lLagarde, Paris 


Michigan State College Dairy Manufactures Conference 
14th Annual Conterence, Nove Kell 
Center 


mer 5 at the | 
Lansing 
National Milk Producers Federation—Annual Con 
November 8-12 at the Hotel, Houston 
Refrigeration and Air Conditioning Exposition—N ovember 
9-12 at the Public Auditorium, Cleveland 
hotel reservations, contact Housing Bureau, Clevelar 
Convention lerminal Cleveland 
National Hotel Exposition. November °-13 at 
bridge Armory, New York City 
New York State Milk Distributors--Annual 
November 10-11 at the Mark Twain Hotel, Elmira 
International Association of Milk and Food Sanitarians, 
Georgia November 13-15 at the Veterinary B ilding 
Auditorium, University of \thens Contact 
Dr. John J Dairying 
Washington State Dairy Foundation Annual Meeti 
Nove mbetr 16 18 at the Davenport Hotel, Spol ane 
University of Maryland Dairy Technology Conference ‘ 
\nnual Conterence November 17-18 at College Parl 
Annual Meeting, Ne 
\larion Hotel, Charlestor 
Dairy Industries Society, International—Annual Meeting 
November 20 at the Statler Hotel, Washington. Writ 
to 1LIOS Sixteenth St NEW Washington 6 


lcast 


Rice 


Bureau, Tower 


the Nings 


Conventior 


Ceo! Pla 


Sheuring, Protessor of 


South Carolina Dairy Association 
19 at the 


vember 18 l-rancis 


Kansas Ice Cream and Milk Institute- Annual Meeting 
November 29-December 1 at Kansas City Contact Dal 
Ml. Brvant. Secretary, 1004 Brown Bldg., Wiichit 


Dairy Fieldmen’s Conference—|ecember | at Purdue | 


versity, Lafayette, Ind 

Plant Operators Conference Hecember 2 at Purd 
versity, Lafayette, Ind 

Western States Dairy Convention Regional Meeting, Dr 
cember 6-8 at the Cosmopolitan Tlotel. Det 

Wisconsin Milk Dealers Association — Annual Meeting, 1) 


8-10 at the Schroeder 


Hotel, Milwaukee 
Pennsylvania State College Ice Cream Conference 
2? at State College 
National Dairy Council —\Vinter Conference 
1954 at Peabody Hotel Memphis 
Plant Maintenance and Engineering Conference 
Meeting, January 25-28 at the Hotel Conrad tliltor 
Chicago 
Great Lakes Farm-Industry Show and Conference 
27-31 at the Public Auditorium, Cleveland 


University of Maryland Ice Cream Conference 4t 


cember 


Conference, January 28 at College Park 

Nebraska Ice Cream Manufacturers Association and 
Nebraska Milk Dealers Joint Annual Convention, Ja 
uary 28-29 at the Hotel Yancey, Grand Island 


Ohio State University Dairy Technology Conference 
February 9-12 at Columbus 

Pacific Dairy and Poultry Association 
March 18-20 at. the Hotel del 
California Contact Hl. Glenn Olson 


7 \ng 7 


lkast 7th St.. los 2? 


Annual Conventio 
Coronado. Corona 
l’resident 


1 
eles 





SHORT COURSES 


G. P. Gundlach & Co.—1201 West &th St., Cincinnati, Oh 


\nnual Sales, Mercl 


Ice Cream Clinic—January 
Milk Clinic--March 30-April 1 
Milk Industry Foundation 1625 Eye St., N. W Vas! 
ington 6, D. ¢ 
Sales Training Institutes 
30-December 11 
University of Kentucky—Lexineton . 
Milk and Ice Cream Processing Short Course— Nove! 
ber 17-18. J. Hoffman r 
cl the ice 


November 9-20; November 


Erbe of Borden’s will be 


arge ot cream clinic on the rst dav 


American Milk -Review 
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University of Maryland—Contact W. S. Arbuckle, Prof. of 
Dairy Manufacturing, College of Agriculture, College 
Park 
Ice Cream Short Course January |8-2> 
lete University of Massachusetts Contact Dr. |). J. Hankinson, 
\gri Dept. of Dairy Industry, \mherst 
Ice Cream Short Course January 25-February 5. Basi GRAPEFRUIT Ri qa 
nce manufacturing, specialties, and machinery maintenance 
log Comprehensive MADE WITH PURE GRAPEFRUIT JUICE 
; Ohio State University. Contact Dept. of Dairy Vechnology, 
ntion Columbus 10 
; Market Milk Short Course— November ‘-20 
a Ice Cream Short Course January 11-22 
elan Milk Sanitarians Short Course —\larch 15-19 
Pennsylvania State College—Contact A. |eland Beam, Di 
LIngs rector of Short Courses, School of Agriculture, State 
College. 
ntion Ice Cream Course for Dairy Equipment and Supply Men 
i December 7-12. Ice cream manufacturing, including 
arians. composition of ice cream, standardization, calculation F FI id, T, ° d 
ilding processing, freezing, Overrun, ete Registration fee rom oridca ree - ripene 
tact $12.25 (residents of state); $17.25 (non-residents 
Testing Milk, Cream and Dairy Products — January f ° 
eting }-9. Licensing examination at end of course by Milk grape ruit 
‘ Control Comniission representative This course will 
— not be given unless 10 or more persons have registered 
- iy December 22. Fee $10.25 (residents); $15.25 (non . P P ° 
Pat as, Be the first in your territory with this new year 
+s Ice Cream Course for Plant Men January 11-23. Regu ‘round money maker. Big profits, Excellent “door 
ies cocina: Se os pesntiaeneny altar gistration tee S18.75 opener,” making sales that will repeat every day. 
W rit. ar - “ wa . as ; . —_ ° 
Market Milk and Milk Supervision—January 25-Febru Vigorous advertising support and effective sales 
iry 6. Babcock testers license examination at end of romotion for dealers. You make extra mone 
p 
eting course. This course will not be given unless 10 or more 
t Dal . ; i PR : because 
persons have registered by January | tegistratiol 
ita - tee $18.75 (residents); $28.75 (non-residents 
| 1 


Texas Technological College—- Contact J. J. Willinghan 


, Head, Department of Dairy lanutactures ubbock lad O¢ 
Dairy Manufactures Short Course November 18-20, 
lectures and demonstrations on milk, ice creat itter 
g, De cheese and cottage heese 
ve D € 


ta D. M. DENT CHAIRMAN OF ‘54 JUNE 


hae DAIRY MONTH GRAPEFRUIT 


Daniel M. Dent, President of the Evaporated Milk 
Association and Vice-President of The Borden Co., New 
York, has been appointed Chairman of the 1954) June Ri¢ KEY 
Dairy Month National Sponsor Committee 

According to Mr. Dent, JDM has attracted enor 


mous cooperation trom organizations in other branches of 


n and the food industry as well as allied industry groups. @ |s just sweet enough for a refreshing 
Mr. Dent promises an announcement within a few BREAKFAST BEVERAGE or to drink at 
rence weeks of chairmen and members of the JDM Public Rela anytime. 


tions Committee, the JDM National Industry Relations ; 
Committee, and a new committee to be known as the @ Is just tart enough as a PERFECT 


a JDM National Sales MIXER. 


Promotion Committee 


+ ®@ Is chock full of vitamin “C.” 
LAND O’LAKES MAN IS BUTTERMAKING ® Is extra special for children. 
CHAMP 
Oh Minnesota Champion Buttermaker for 1953 is Clif 
wea ford Skime. Manager of Land O'Lakes Farmers Coopera Wire, Phone or Write jor 
tive Creamery Company, Roseau, Minnesota Complete Details and Samples 
Wash Mr. Skime earned the honor by averaging 99.26 scor 


: am Dairy Division 
in the four state-wide contests for 1953. Each vear the 


= ‘tate champion is determined in contests co-sponsored by UNITED EXTRACT LABORATORIES 


the Minnesota Department of Agriculture, the Minnesota INC 
NO “e State Fair, and the Minnesota Creamery Ope rators and 1521 W. WALTON STREET, CHICAGO 22, ILLINOIS 


Managers’ Association OF TRS A ORE LS I 
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TOLEDO 
MILK RECEIVING SCALES 





Model 2631... 
one of a great new line of 


TOLEDO INDUSTRIAL SCALES 


44 Ways Better | 


Proudly ... Toledo presents this new Milk Receiving Scale 












designed for modern dairies ... one of the great new line of 
Toledos for industry! 44 new features added to the traditional 
accuracy and dependability of Toledo Scales include new 
double pendulum mechanism with one-piece sectors . . . dial 
can be installed to face any of eight directions ... mew clean- 
line styling with durable, corrosion-resistant finish. 

You can handle milk receiving with speed and accuracy in 
heavy-duty service with this new Toledo self-contained Scale, 
model 2631. Designed to accommodate a wide variety of 
weigh can sizes .. . supporting legs can be raised or lowered 


between 3’ and 5’... extra width can be obtained for weigh 


” 


cans up to 61” wide by extending legs 
along two parallel pipes. Weighing 
mechanism carefully protected from 
Dial head 


tected by oil seal and rubber gaskets 


moisture and steam. pro- 
and contains heating unit which checks 
condensation within dial 
W rite 2001. 


Toledo Scale Company, Toledo 1, Ohio. 


moisture 


housing. for bulletin 





Portable Scale 
Model 2181 


HEADQUARTERS FOR SCALES 
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Presentation of the champion’s trophy was made at 
the recent convention of the Minnesota Creamery Opera 
tors’ and Managers’ Association in St. Paul. Sharing honor 
with Mr. Skime was Arnold Haukebo, Vergas, Minnesota 
who won the fourth and final contest of the state-wide 


series with the phenomenal score of 100 points 


DIC RECOMMENDS 5-POINT PROGRAM 
TO BENSON 


Phe Dairy Industry Committee has made the tollow 


ing recommendations to the Secretary of Agriculturs 


ahd 

members of Congress to ameliorate the dairy surplu 
problem. 

1. “That legislation be enacted to place all pric 

supported agricultural commodities under the flexible pric 

support provisions of the Agricultural Act of 1949 as 


soon as possible. 


2. “That a provision be incorporated by amendment 
in all existing federal milk market orders as rapidly as 
that can be accomplished, and be incorporated in an 
future orders, to bring about a more prompt and effectiy 
adjustment of Class I prices to changes in the relation 
Hur 
milk sales in the area covered by the provisions of th 


ship between the volume of milk produced and_ thi 


respective milk marketing orders. The details of this re« 
ommendation require further development, but since mill 
milk market 
preterred position in the dairy industry, they should. a 


producers unde: al federal order OCCUPY 
cept provisions which will keep their production in bette: 


relationship to consumption of Muid milk in the area 


3. “That the Secretary of 
an early date the level of price supports for the crop ve 
1954. 


Agriculture announce al 


beginning April 1, 
$. “That in the 


actual support prices, consideration should also be given to 


establishing level as well as the 


(a) seasonal price changes reflecting storage costs to 


encourage normal holdings of products by th 


trade; 

(b) the problems created by the restriction of pul 
chases to butter, cheddar cheese and nonfat di 
milk solids, and the possible increased eftectiv 
ness of the support program if other dairy prod 
ucts were to be purchased on a contractual basi 
against known outlets or needs, 

(c) the establishment of a program for the purchas 
of butter scoring less than 90 and converting int 
butter oil, or butter oil made from cream of that 
grade, such oil to be sold for industrial food use 

5. “That a program for the disposal of the surph 


of dairy products now held and to be acquired during th 
remainder of this crop year should be adopted forthwith 
In perfecting plans for such disposal, we demand recogni 
tion of proposals made by the various branches of th 
industry which are experienced in the processing, storins 


and marketing of their respective products.” 


rhe 


representatives of 


Committer 
the 
manutacture 
The 
group 


the full 


Dairy Industry is composed. of offi 


cial seven national associations 


whose members process, and distribute al 


types of dairy products. above recommendation 


and 


DIC. 


were submitted by a study were revised and 


adopted in a meeting of 


American Milk Review 
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SEALRIGHT HEAD HONORED ON 
70th BIRTHDAY 


kK. W. Skinner, “the man more responsible than any 
other for putting dairy products into sanitary paper pack 
wing, was 70 on October 3. Mr. Skinner is President 
of Sealright Co., Inc. 


\ surprise dinner in Mr. Skinner's honor at the Onon 
daga Country Club, Syracuse, was attended by Mrs. Skin 
ner, the directors, officers and department heads of the 
Oswego Falls and Sealright companies, and by the three 


sero! employees of the two companies 


Mr. Skinner and his associates were responsible tor 
seven fundamental developments in the use of paper for 
dairy packaging; (1) the pick-out milk bottle cap: (2) the 
cone milk bottle; (3) the bulk ice cream container made of 
paper; (4) the nested type ice cream container with slip- 
on cover; (5) the waterproof sanitary protective hood on 
milk bottles; (6) plastic coated all-purpose, all-temperature 
food and drink paper containers; (7) the plastic coated 
dairy-formed Sealking milk carton. 


Following the dinner, Mr. Ash presented Mr. Skinne1 
with a leather-bound tribute by the employees of the 
Oswego Falls—Sealright companies to Mr. Skinner's con 
tributions to the advancement of sanitary packaging and 


to the consequent growth of their companies. 


the executives of the Oswego Falls and Sealright 
companies and the national sales organization of the Seal 
right company presented Mr. Skinner with an engraved 
silver bowl. This presentation was made by Mr: 
McNamara. 


\ bouquet of orchids was presented to Mrs. Skinner. 
& 
6,000 IRON MEN FOR DAIRY ADVERTISING 


Realizing the need for increased action on the sales 
front, a group of dairymen from Allegany and Steuben 
counties in New York state banded together to raise an 
additional fund tor milk advertising. 


In September the group turned over a check for 
$6,280.02 to the American Dairy Association. 

The money was specifically earmarked for presenta 
tions on fluid milk, which absorbs the major portion of the 
milk production in that area. 


More than 130 people were present at the meeting 
presided over by Herold Ford of Andover, New York 
chairman of the Allegany County Dairy Action Commit 
tee. William Hollenbeck of Jasper, New York, chairman 
of the Steuben County Dairy Action Committee was one 
of the speakers. 


The check was accepted for the American Dairy 
Association by Harold Stanley, President of the American 
Dairy Association of New York and Assistant Secretary 
lreasurer of the national organization, and Carl Camenga, 
Manager of the New York Association 


Presentation of the fund tollowed several meetings at 
Which the dairvmen of the two counties voted to go into 
action to present their messages on TV. The committees 
determined that the best outlet for the fund would be 
through the dairy association's new television campaign 


Which started in September. 
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Borden's Mitchell Dairy 


REPORTS ON 


GOLDEN GUERNSEY 


Sales: 


From 0 to over 92,000 
quarts per month 


IN JUST 9 MONTHS! 











L. C. Burdick, right, Vice President in charge of advertising 
and public relations for the Borden’s Mitchell Dairy, Bridge- 
port, Conn., discusses the company’s successful GOLDEN 
GUERNSEY campaign with route salesman, Ward Parketon. 


“T feel that these gratifying results were obtained 
because of the acceptance by our route salesmen 
of the quality and great potential for increased 
sales with GOLDEN GUERNSEY Milk. Our vigor- 
ous two-month campaign is still paying off!” says 
Executive Vice President Elnathan Mitchell of 
Borden’s Mitchell Dairy. 


A total of 65% of all retail milk is sold as premium 


products by this quality-minded dairy. 


Promotion for GOLDEN GUERNSEY Milk 
brings amazing results! Write for suggestions on 
adapting successful plans to your own use. 

















ERNSEY 


GOLDEN GUERNSEY 


INCORPORATED 
75 MAIN STREET, PETERBOROUGH, N. H. 


GOLDEN G 
FH 
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LIQUID PETROLATUM 
USP. UNITED STATES PHARMACEUTICAL STANDARDS 


SANITARY — PURE 
ODORLESS—TASTELESS 
NON-TOXIC 


CONTAINS NO ANIMAL OR VEGETABLE 
FATS. ABSOLUTELY NEUTRAL. WILL 
NOT TURN RANCID — CONTAMINATE 
OR TAINT WHEN IN CONTACT WITH 
FOOD PRODUCTS. 


This Fine Mist-like AAYNES-SPRAY 
should be used to lubricate 
SANITARY VALVES 
HOMOGENIZER PISTONS RINGS 
SANITARY SEALS & PARTS 
CAPPER SLIDES & PARTS 
POSITIVE PUMP PARTS 
GLASS & PAPER FILLING 
MACHINE PARTS 
and for ALL OTHER SANITARY MACHINE 
PARTS which are cleaned daily 


THE MODERN HAYNES-SPRAY METHOD OF LUBRICATION CONFORMS Wi 


NATNEO-o 
. THE at y RDINANCE AN ") COMMENT 
¢ , ny TH Ril UrA J [ 
y BY THE U.S. PUBL vil 


The Haynes-Spray eliminates the danger of con- 
tamination which is possible by old fashioned 
lubricating methods. Spreading lubricants by the 
use of the finger method may entirely destroy 





previous bactericidal treatment of equipment. 


THE HAYNES MANUFACTURING CO. 
Cam ais WOOREDS OF APPUCTIONS 799 Woodland Avenue - Cleveland 15, Ohio 


ACKED 6 PER CARTON, ROLL-EASY DOLLIES + ROLL-EASY CASTERS + TABLE CARTS + CAN CARTS + CARRY-BASKETS 
NG WEIGH 7 SWAP-TITE NEOPRENE GASKETS + NEOPRENE COVERED WRENCHES + “SLIP” CHAIN LUBRICANT 


NEW STOELTING 
COTTAGE CHEESE SPRAY VAT 


THE WAYNES-SPRAY THIN FILM LUBRI- 








Controlled Low Heat Preserves Curd Texture 


*% Pressure Circulated Water 


*% Non-Clogging Spray Vents 


An important advance in producing tender curd cottage cheese with 
controlled low heat. Uniformly heated water is forced through non- 
clogging spray vents properly spaced along both sides of the full 
length of the vat. Bottom of liner is flooded at all times. Large volume 
of rapidly moving water accelerates heat transfer in heating or 
cooling. No time-lag in getting water from head to end resulting in 
heat or cold equalization over entire vat area. Setting temperature 
and cooking may be held to 135° F. instead of the usual 175° or 180°. 
Automatic temperature regulator optional. Get the complete facts 


now ... how you can produce superior tender-curd cottage cheese 
with this new outstanding Stoelting Vat .. . more features . . . more 
conveniences. 


STOELTING BROTHERS CO. 


KIEL -:- WISCONSIN 
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CARNATION COMPANY OPENS NEW 
RESEARCH LABORATORY 


\ new $750,000 laboratory was opened at Van Nu 
California on October 8 by the Carnation Company. The 
laboratory, said to be the most modern food research 
facility in Southern California, was officially opened. in 
“ribbon untying” ceremony by members of the Los Ang 
les city government. 

For many years, Carnation Company has maintai 
research Jaboratories at Oakland, California, Milwauk 
and Oconomowoc, Wisconsin. These installations have 
been engaged in product improvement, new product ci 
velopment and technological improvement of food prox 
CSSINg. 

With the growth of business since the war and a con 
tinuous diversification of products, together with the gen 
erally broadened goals of food technology, these labora 
tory facilities proved inadequate. Carnation Company de 
cided to combine the functions of its California and Wis 
consin laboratories. Van Nuys, California was chosen be 
cause it is convenient to the companys World Head 
quarters on Wilshire Boulevard in Los Angeles and the 
San Fernando Valley location offered room for future ex 
pansion. Carnation Milk Farms research activities will not 


however, be incorporated in the Van Nuys laboratories 





The laboratories are located on part of the sixteen 


acres of land owned by the Company. The one story 
structure, representing an investment of $750,000.00, con 
tains 31,000 square feet of Hoor space devoted to labora 
tories, offices, a research library and “Wet” and “Dry 
pilot plants. 

Each of the six laboratory rooms—engineering, cereals 
bacteriological, biological, processing and analytical — is 
equipped for specific types of work. Walls are fitted with 
built-in adjustable fasteners so that equipment installa 
tions can be readily changed. Work bench tops are slate 
wood or stainless steel, depending on the type of work 
done. 

Temperature control rooms, with ranges from 100° | 
to 20° below zero are located next to the laboratories and 
pilot plants. Instruments are stored in a temperature and 
humidity controlled room to maintain their accuracy. 

The “Wet” pilot plant is equipped with reduced scale 
processing units for evaporated milk, malted milk, fluid 
milk, ice cream, cottage cheese and other milk products 
and contains experimental canning machinery. The “Dry 
pilot plant contains flaking rolls, cookers, ovens, a puffing 
gun and other equipment designed to produce experi 
mental quantities of cereal products under simulated pro 
A steel balcony in the “Dry” plant 


can be raised or lowered to suit the needs of experimental 


duction conditions. 


installations. 
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E. S. CHAPMAN, J. A. CORTRIGHT, 


PERRY ARANT—CLAYTON MFG. CO. ‘ 
\ series of promotions among key executives of the oe la 
Clayton Manufacturing Company, El Monte, Callif., " f 


oupled with the assignment of broad new responsibilities, 


has been announced by William Clayton, President of the \ &, 
a REFRIGERATION 
= ; bs ; 


eS: 








William Clayton, President of Clayton Manufacturing Company, 
ot reads announcement ef promotions to top management. Execu- 
- tives affected: Perry Arant (left); J. A. Cortright; and E. $. Chap- 
; man (right). 


E. S. Chapman, for the past nine years vice-president 
ind general manager at Clayton, has been elevated to the 
al post of Executive Vice-President in charge of all operations. 
In his new position, Mr. Chapman will devote himself 
to mapping out basic policies and programs, and to inte 
grating the activities of the research, engineering, produc 
tion, accounting, and sales departments. 

J. A. Cortright, General Sales Manager since 1947, has 


wen named Vice-President in Charge of Sales, with respon 


sibilities extending to all three of Clayton’s major product 





livisions. 
en Perry Arant has been appointed vice-president in 
ry harge of engineering. Mr. Arant joined the Clayton 
mn engineering staff in 1935, and is credited with many inno 
ra itions in product design. 
r\ 3 


Whenever milk is under refrigeration, United Cases save money. 


IDENTIFICATION OF SUBSTITUTE FATS Open wire construction permits rapid cooling with better tem- 
ils STILL A PROBLEM perature control. For dairies turning to refrigeration from plant 


to consumer, impressive savings can be made. 


A Cornell University dairy professor has empha COOLING TIME CUT 
Savings begin in the cooling room where 10% to 20% can be 
cut from cooling time. Milk held over night in open wire 
products with non-milk fats. cases averages 2°to 6°cooler by morning as compared to solid 
ork sided cases. Why spend up to !/; of your time cooling the case 
instead of the milk. 


' sized that more fundamental research was needed to pro 
al 


ide a sound basis for detecting adulteration of dairy 


Dr. W. F. Shipe, Jr., reported on the progress of his 


esearch at the 67th annual meeting of the Association of 
| agen TRUCK REFRIGERATION 
:, Official Agricultural Chemists at Ithaca. He has devel ; ; an , 
nid : : Carry these savings to your refrigerated trucks. The milk and 
nid ped a method which can be used to detect the presence case start out cooler and reduce the load on your truck system. 
t the domestic vegetable fats now on the market. He United Cases are delivering milk at the required temperature in 
. ; refrigerated trucks as far as 200 miles from the bottling point. 
inted out, however, that recent improvements in proc 7 . sas . 
i These companies capitalize on refrigerated delivery by using the 


: ssing lard and tallow increases the potential danger of case that’s built for the job. 


: idulteration with these fats. To meet this new problem GET THESE ADVANTAGES 


“i arch is under way to devise methods of identifying Lower refrigeration costs, low initial case cost, fewer replace- 
these modified fats. 


ine ments (as low as 10% per year), better sanitation. 
i Dr. Shipe’s studies at the Cornell Agricultural Experi 


is lent Station were initiated at the request of the New 
_ York State Joint Legislative Committee on Imitation Milk | 
tal Products. Dr. Paul J. Findlen of Ithaca, research dire¢ STEEL AND WIRE co. 








tor for the committee, was also in Washington attending 


137 FONDA AVE., BATTLE CREEK, MICH. 
Branch Plant: Wilkes-Barre, Pa. 


the same meeting of chemists. 


° November, 1953 
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Fort Wayne Can Filler 


AIR 
OPERATED 





OF FILLING 





APPROVED Ki 
METHOD 





CLEAN 
FAST 


FILLING 
¢q 


a 
y 


rat 


Ww 


FILLS 5, 8 AND 10 GALLON CANS WITH 612” 
OR 714" NECKS 


UNILEVEL DRIP PROOF VALVE — FILLS ALL CANS 
TO THE SAME LEVEL 


STAINLESS STEEL FLOAT INLET VALVE — DIS- 
CHARGES AT THE BOTTOM OF THE TANK TO 
PREVENT FOAMING 


SIMPLE — RUGGED — EASY TO CLEAN AND 
OPERATE 


Manufactured By 


Fort Wayne Dairy Equipment Co. 
Winter Street and Wabash Railroad 


Fort Wayne, Ind. 


ESTABLISHED 1906 
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PACKAGING STORY TOLD TO SCHOOLS 


Continental Can Company has introduced into the 


schools of its plant cities a three-part educational pro 
gram to help teach America’s economic story through a 


study of the packaging industry. 


Major part of the program is a 63-page teacher's 
guidebook entitled, “Packaging, Its Contribution to Bette 


Living. 


PACKAGE HELPS MAKE AMERICA S 





HEALTH 


LEISURE 


CONSERVATION 


RESEARCH 





Continental Can Company’s educational program consists of a 
teacher's guidebook, ‘Packaging, Its Contribution to Better Liv- 
ing,” shown in center of the above picture, and six wall charts, 
one of which is entitled “The Package Helps Make America 
Strong.” The third part of the school program is a 15-minute, 
animated film, “The Story of Packaging.” 


Accompanying the guidebook are six wall charts, in 
full color, suitable for classroom use, and a 15-minute 
animated film, “The Story of Packaging,” which traces the 
development of the packaging industry in this country 


from the days of the Pilgrims to the present time 


Since last February when distribution of the mat 
rials was begun, almost 15,000 sets of the guidebook and 
charts have been requested by superintendents, prin ipals 
ind teachers in plant city schools. The film is availabl 


separately On a free loan basis from local plant managers 
ih 


N. Y. DAIRY COUNCIL GETS NEW HEAD, 
MORE DOUGH 


EK. J. “Mike” Rowell, former 
Information Service for the Production & Marketing 
Administration of the U. S. Agriculture 
has been appointed Executive Director of NDC’s Greate 
New York Dairy Council Program. He will head a. stati 


of fourteen persons. 


Assistant Director 


Department of 


Rowell is a graduate of the University of Massacht 


setts where he took all available dairy COUTSES and WilS 
member of the Intercollegiate Dairy Products Judging 


Team. 

After graduate study in economics, marketing speecl 
and radio writing, he spent twelve years as a market 1 
He joined USDA in 1937 an 


has been responsible for supervision of regional informa 


porter and broadcaster 


tion offices and staffs of writers covering agriculture an 


food developments. 


Launched in September 1952, the special New York 


Dairy Council Program has sharply expanded its budget 


American Milk Review 
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making possible a continuous step-up in activities aimed 


towards favorably influencing the consumption of milk 


ind milk products in the world’s largest market. 


the 


A vreatly increased budget for 


kor example, the budget for current 6-month 
eriod is $180,000. 1954 
is Ct ntemplated. These funds are made available through 
Milk for Health, Inc., an organization representing more 
37,000 dairy farmers in the Greater New York milk 
who subscribed Ie pei 


hundredweight to support 


educational and advertising activities. 
* 
KEEP THAT MILK COOL, BUD 


Most store operators fail to give bottled milk proper 
care, according to results of a limited survey by the Penn 
sylvania Agricultural Experiment Station of retail milk out 
lets in two small communities of central Pennsylvania. The 
study shows that most of the self-service cabinets used by 
milk is not 
held at sufficiently low temperatures to prevent deteriora 


stores and supermarkets are unsatisfactory 


tion; most store operators have little idea of the efficiency 
of their milk cabinets and only a vague knowledge of how 
hottled milk should be handled. 

the 


three cases of milk) seem to be doing a better job of hold 


Peculiarly enough, very small outlets (one to 
ing milk cold than the large, elaborately equipped stores 
hese small outlets generally employ completely enclosed 
refrigerated boxes and soft drink or ice 


NATIONAL DAIRY ANNUAL REPORT 
COPS 5th IN A ROW 

In the thirteenth survey of 5,000 annual reports con 

World,” National 

Corporation was judged as having the best annual report 

fifth 


trophy 
sented at the Annual Awards Banquet in New York. 


cream cabinets 


ducted by “Financial 


Dairy Products 


of the dairy products industry for the consecutive 
year. The bronze “Oscar of Industry” vas pre 

In this industrial classification The Borden Company 
vas runner-up for top honors, while Beatrice Foods Com 
pany placed third 

The jury making the 
Dr. Pierre R. Bretey 
Samuel B. 


final selections is headed by 


editor of “The Analysts Journal,’ 
National 


issisted by Jones, president ot The 


Federation of Financial Analy sts Societies; Elmer C. Wal 
zer, financial editor of United Press; Richard C. Lytle 
issistant research director of the American Institute of 


Accountants; Denny Griswold, publisher of “Public Rela 
tion News’: 


calligraphy. 


and Hollis Holland, authority on design and 


CONTINENTAL CAN, OWENS-ILLINOIS, 
THATCHER WIN REPORT AWARDS 
The thirteenth conducted by 
Financial World has awarded Continental Can Company 
its fourth “Oscar of the 
mnual report in the food container industry. 
Wilkinson, Vice-President 
ceived Continental's from Weston 
tive Vice ‘Financial World.” 
Second and. third places in the 
the 


annual report) survey 


consecutive Industry” for best 


Lawrence Finance, re 


award Smith, Execu 


President of 


food container cate 


Yory went to annual reports of the Owens-Illinois 


Glass Company and the Thatcher Glass Manufacturing 
( Mmpany, 
November, 1953 


MR. HI SHINE 









Requests 
for hundreds 
of these 


FREE «care 


and MAINTENANCE” 


POSTERS 


are coming in - - 

















suppose You were stuck mz 


with this needless 


| Replacement Bill... = Reg 








EXTRA car: —_ 
EQUIPMENT MAINTENANCE Is A 
SURE SIGN OF A GOOD CRAFTSMAN 
AND IS YOUR BEST INVESTMENT IN 














YOUR PROGRESS AND SECURITY. 


To help you cut your repair and re- 
placement costs on sanitary equipment 
—and stimulate your workers’ pride in 
careful handling methods—A-P-C is 
offering a set of 12 different 11” x 14” 
posters (one will be sent each month) 
—all without charge of any kind. 


ORDER YOURS NOW! They're 
free for bulletin board use in helping 
you to trouble-free equipment service 
and longer life. 


ALLOY PRODUCTS CORP. 
Craftsmen in Stainless Steel 
1065 Perkins Ave. -:- Waukesha, Wis. 
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HUNDLEY DAIRY FARM 


SAN ANTONIO, TEXAS 


Capacity of 875 gallons of milk per day 


Installation of two DOLE ICE-CEL units and 
aerator eliminates cooler for holding milk. 
This type of installation maintains the milk 
at 38 degrees, and permits milk to be pump- 
ed directly to milk tank truck from aerator. 


Get the facts on DOLE ICE-CELS. 


WRITE FOR CATALOG BE 


DOLE REFRIGERATING COMPANY 


5932 N. PULASKI ROAD, CHICAGO 30, ILL. 

103 PARK AVENUE, NEW YORK 17, N. Y. 

In Canada: Dole Refrigerating Products, Ltd. 
44 Elgin Street, Brantford, Ontario 





Maximum Refrigeration Efficiency 


DOLE 


MANUFACTURERS 


THE LINE 
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MIF ANNOUNCES 1953 WINNERS OF 
AGRICULTURAL LEADERSHIP AWARDS 


Winners of the 1953 Agricultural Leadership Awards 
have been announced by the Milk Industry Foundatio 


Each winner, honored at the MIF’s New England 
Convention in Boston, has achieved outstanding success in 
his college by virtue of his scholastic record and demon 


strated capacity for leadership. 


The 1953 winners are as follows: Edmund Masuro\y 
sky, Cornell University; Richard Ledford, North Carolina 
State College; Richard E. Brown, Kansas State Colleg: 
Carleton Olson, University of Wisconsin; Mac A. Porter, 
University of Idaho; and W. M. Wharry, Ontario Agri 
cultural College. 


Students who have completed three years in dairy 
science are eligible for the awards. Industry committees 
select the winners from the students nominated by agri 
cultural colleges in the five regions in which the United 
States is divided and in Canada. 


The awards were presented by Robert E. Cleary 
President, Welsh Farms, Long Valley, New Jersey), Chair- 
man of the MIF College Relations Committee. 


Agricultural Leadership Awards 
Winner — Region I — Edmund Masurovsky 

Edmund Masurovsky ranked first among all dairy 
industry students this year at Cornell. 

Extensive, conscientious participation in the activi 
ties of the Cornell Dairy Science Association won for him 
the Cornell Dairy Science Association Award for being 
the most active junior in the club. 


Winner — Region II — Richard A. Ledford 


Richard A. Ledford has made the highest scholastic 
rating of all dairy manufacturing students at North Car 
lina State College for the past two years. 

He is a member of Blue Key, a national honorary 
fraternity, and has demonstrated outstanding qualities in 
leadership, character and scholarship. 

Mr. Ledford is taking advanced military training and 
will be called into active duty after his graduation. How- 
ever, after his tour of duty, he definitely plans to pursue 


graduate work in dairy manufacturing. 


Winner — Region III — Richard E. Brown 

Richard E. Brown has been an outstanding agricul 
tural student at Kansas State College at Manhattan, Kan 
sas. He is a member of two national honorary societies 
Alpha Zeta, and Blue Key. Blue Key consists of thirteen 
senior men students selected from the entire student bods 


on the basis of grades and activities. 

He has been a member of the Livestock Judging 
feam and a member of the Dairy Products Judging Team 
He has also been president of the Agricultural Council at 
Kansas State 
Winner — Region IV — Carleton Olson 


Carleton Olson has made an outstanding record 


n 
the Department of Dairy and Food Industries and in the 
University of Wisconsin. 

Last year he received a $200 per year scholarship 
awarded him for his high grades. In addition, he is earn 


ing the remainder of his expenses at the University. 


American Milk Review 





XUM 


coll 


tol 


stud 
at tl 


Clul 


bee I 
Da 
plac 


Wir 
Ont 


ject 
and 
of t 


NE 

hi 
the 
the 
tion 
of t 
plan 


the 
des 
con 
ng 


Ho 


tar 


Pre 
act 
ma 
the 


Un 
pro 
bot 


tio 


tol 


lis] 


Ne 


Ary 
fees 
Url 


ited 


‘ary 


alr- 


AITY 


1m 


ing 


st 


ary 


» in 


and 
OW - 


sue 





XUM 


Mr. Olson has taken an active interest in numerous 
college activities and has received outstanding recogni 


tion in them. 


He has been a member of both the Livestock Judg 
ing Team and the Dairy Products Judging Team and has 
held high offices in the Dairy Club, having been presi 
dent of that body. 

Mac A. Porter 
Mr. Porter has the highest three-year average of all 


students majoring in the Department of Dairy Husbandry 
at the University of Idaho. 


Winner — Region V 


He has been president of the Idaho Dairy Science 
Club; he has been presiding officer of the national honor- 
Idaho Chapter of Alpha Zeta, and he has 
been a member of the Universtiy of Idaho Intercollegiate 
Dairy 
place in the Western Region. 


ary society 


Products Judging Team which in 1952 won first 


Winner 


Region VI —W. M. Wharry 


W. M. Wharry has made an outstanding record at the 
Ontario Agricultural College at Guelph, Canada. 


He has the highest scholastic rating in his major sub 
ject. He took part in the Dairy Products Judging Team 
and the Livestock Judging Team, and has been president 
of the Dairy Science Club. 


= 
NEW FIRM ENTERS DAIRY EQUIPMENT FIELD 


Rice and Adams Company has been purchased from 
the Pressed Steel Car Company by a new organization in 
the dairy field known as the W-P Equipment Corpora 
tion. The new organization has the backing and resources 
of the Price National Corporation, metal fabricators with 
plants in Buffalo, New York, and Hatboro, Pennsylvania 


The new company plans to manufacture and market 
Rice and Adams 


designs, maintenance of parts, and repair service will be 


the line of Rice and Adams equipment. 


continued, Several additional lines, in the process of be- 


ing acquired, will be announced within the next few 


months. 
The Officers of the new 


Howard P. 


tary, F. 


President 
Price; Secre 


company are: 
Faust; Vice-President, Fred E. 
S. Faust; Treasurer, John Chaika. 
Howard P. Faust, well-known in the dairy field as 
President of the R. G. 
Dairy 
many years he was a Director. He was a Deputy Chief of 
the Dairy Industries Division of the War Production Board 
in 1941-42 and is now 


United Nations Children’s Emergency Fund to counsel on 


Wright Company, has been very 


active in the 


Industries Supply Association; for 


retained as a consultant by the 


projects in the food products field. He holds patents on 
bottle and can washer equipment which are incorporated 
in the R. G. Wright products. 


Fred E. Price has been a leader in the metal fabrica 
tion field and is founder of the Price National Corporation. 


The key personnel of the Rice and Adams organiza 
tion will continue with the company. 


The headquarters of the new company will be estab 
Forest Avenue, Buffalo, New 
Mail address—Box 22, Station B, Buffalo 7, N. 


lished temporarily at 15 


York. 


November, 1953 











Orange Solid Oil 


will protect you, too! 


Keeps Production--UP! Maintenance Repairs--DOWN ! 
Lasts two to four times as long as ordinary greases. 
Saves bearings, material, power, time...and...labor. 


The most convincing proof of merit for Orange 
Solid Oil is--it’s used and recommended by the 
largest manufacturers of dairy, creamery, ice 
cream, and cheese machinery and equipment. 
Why? Because it does a more efficient lubricat- 
ing job and stays on the job four times longer. 


1--Pure, unadulterated petroleum 
solidified oil 

2--Practically odorless, tasteless, 
and transparent 

3--Will not turn rancid--free of animal 
and vegetable fats 

4--Cannot pit bearings--contains 
no alkalis 

5--Non-corrosive--will not gum, cake, 
dry, or harden 

6--Contains no fillers or abrasive 
of any kind 

7--For use in all Alemite and Zerk 
fittings, and grease cups 


Use Orange Solid Oil to--keep output high... 
reduce maintenance costs...and...minimize pro- 
duction shutdowns. Economical? Yes, sir! 


Over 200 leading distributors 
from Maine to California 
stock Orange Solid Oil. It is packed 
in 1, 10, 25, 100, 225, and 375 
pourd containers. Quick delivery 
from your local distributor. 
if he can't fill your order--phone, 
wire, or write for name and address 
of your nearest source of supply. 


Famous | uwbricants |[nc. 


Phone--BOulevard 8-2555 
124-132 West 47th Street * Chicago 9, Illinois 
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A Gactual Account of What Happened rs 
in 7 Midwest Plants After _ Gro 


Twelve Months of Vegetable Oils te 
and Ice Cream = 


1) | { 
prod 
By W. A. WENTWORTH e milk 
started | 
ARLIER THIS YEAR, a report on the first apparent During the period from June, 1952, through M Sh 
results of the introduction of vegetable oil frozen 1953, Group | plants showed a decline in butterfat util while be 
desserts in a number of midwestern markets was tion of 7.1 per cent, while the plants in Group 2 showed Over-all 
made. This was based largely on a comparison of gallon 0.2 per cent less. the tote 
age in four ice cream plants which also manufacture the This shrinkage in butterfat used by Group 1 pl from Tr 
vegetable product and three others which do not. The approximates the experience of all manufacturers of ic the tw 
period covered in this earlies report was the first seven cream and mix for the Chicago area. as reported in Ca 
months after the appearance of the new product on the Federal Milk Order No. 41 Reporter. Market-wide util sais 
market tion of butterfat for these products declined by 622,647 deine 
It is now possible to make a comparison of the pounds, or 6.9 per cent, during the twelve-month per much 0 
twelve months following the introduction of this product ending in May, 1953 as compared with the previous me of 
(June 1952. through May 1953) with the preceding twelve months. 
twelve months. Utilization of Serum Solids 7 
Phe earlier survey indicated that the vegetable. oil Offsetting to some degree the shrinkage in butterfat f ice 
product seemed to have no greater cflect on butterfat was an increase of 22.8 per cent in. serum solids use 58 ne 
utilization than did ice milk, sherbets and ices. The cum by the Group 1 plants from June, 1952 through M casa 
rent twelve-month study now would indicate a greater 1953—that is, following the introduction of the vegetabl product 
relative shrinkage of butterfat use in plants making. the oil product. Utilization of serum solids by the Group 


new product than in plants where it is not made plants rose 1.4 per cent in this same period 


i 
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Phe increased use of serum solids in plants where Despite Group I’s decline in butterfat utilization 
the vegetable oil product is made, which was noted in increased use of serum solids was sufficient to account ' 
the earlier survey, continues to be markedly greater than for an over-all gain in the use of total milk solids of 5.4 _ 
in plants not manufacturing it. per cent during the twelve months ending May, 1953 


. , > a t g ( t} 
The plants in which the vegetable oil product is At the same time, the combined net gain for th 


made are located in Chicago, Elgin, St. Louis, and Kansas Group 2 plants was relatively insignificant, amounti — 
City. Those which do not make that product are in Cedan to less than J per cent. — 
Rapids, Milwaukee, and Indianapolis. As observed in Gallonage of Ice Cream w 
the earlier report, these seven plants are in fairly close Paralleling the decline in utilization of butterfat) in F 
geographical proximity, and differences in economic or the Group 1 plants was a shrinkage in the amount of ice 
weather conditions should not be of any great significance cream produced. The twelve months ending in M 
For simplification, the four plants making the vege 1953 show a decline from the previous twelve months 
table oil product are referred to as Group 1; the other of 9.3 per cent in ice cream gallonage among the plants KE (RE 
three as Group 2. which also made the vegetable oil product. 
Here is a BETTER Farm Holding Tank... ‘ 
There are differences in farm holding tanks, differences in on 
construction and methads of cooling that make some. tanks 
superior to others. Find out why the GIRTON FARM HOLDING 
TANK has taken the leadership in this modern, progressive way 
of handling milk. 
Write for the 16 page illustrated bulletin that tells the whole FOR 
story and ask for the name of your nearest dealer. AND 


IRTON | | ANUFACTURING { OMPANY 11 / 


e MILLVILLE, PA 1) 
EXPORT OFFICE @ 7 Water St., New York 4, N. Y. | 


7 American Milk Review Noven 
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Group 2 plants—those not making vegetable oil frozen During this same period, June 1952 through May 


lesserts—also experienced a decline in ice cream gallon 1953, Group 2 plants reported a loss in gallonage amount 
age during the period. While not as marked as in the ing to 1.3 per cent—most of the loss occurring during the 
Group | plants, it amounted to 4.1 per cent for the latter half of the twelve months reported. 
twelve months. 

Summary 


Gallonage of Other Items 
4 ee ) : In the twelve months following the introduction of 
wports” oO! ce mi snerpets, ces an Ve es 
Report _— — {t ws noveltt the new vegetable oil frozen dessert, there is indicated a 
present a mixed picture. Two of the Group 1 plants . . 
: ae ‘ greater relative shrinkage in butterfat use and ice cream 
registered increases in ice milk, another showed a decline: 
gallonage in plants where the new product is made than 

the fourth plant never produced much and terminated the 


in plants where it is not made. 


produc tion of this item. In Group 2, two plants produced 


ice milk during each of the periods, while the third plant At the same time, the vegetable oil product has 
started production in the second period. accounted for a larger over-all increase in gallonage in 

Sherbet production was up in all the Group | plants the Group 1 plants than in Group 2 plants. It would 
while ices fell off and novelties remained about constant. thus appear reasonable to assume that the new product 
Over-all, Group 1 showed a decrease of 1.7 per cent in continues to reach new customers. Since ice cream gal 
the total of ice milk, sherbets, ices, and novelties produced lonage was down 9.3 per cent in Group 1 plants and 
from June, 1952 through May, 1953 as compared with 1.1 in Group 2, the difference of 5.2 points may represent 


the twelve months preceding. the shift from ice cream to other products lower in butter 


Gallonage of these same items in the plants not fat or those made with vegetable oil. 


} 
making the vegetable oil product rose by 9.1 per cent Vegetable oil frozen dessert has resulted in substantial 


during the same period. It should be mentioned that increases in the utilization of serum solids—substantial 
much of this was due to the introduction of ice milk by enough to bring about a net increase in use of total milk 
me of the plants during this period. solids in the Group | plants as compared to a fractional 
Total Volume gain in Group 2 

Despite the declines experienced in the manufacture In conclusion, it should be emphasized, as in_ the 
of ice cream and other usual items, which amounted to earlier report, that this survey provides no basis for fore 
5.6 per cent, Group | plants marked up a_ substantial cast. It is merely a factual account of what took place 
over-all increase in gallonage, when the vegetable oil in these mid-west plants in the first year after the intro 
product is included, of 11.5 per cent. duction of the vegetable oil product. 


F “3 by Murphy . + * a «© © 


CUSTOM BUILT TO YOUR 
INDIVIDUAL REQUIREMENTS 
IN ANY SIZE, FOR ANY MAKE 
OR MODEL CHASSIS .. . 








Recent years have revolutionized the 
design of refrigerator bodies. MURPHY 


engineers have been a “step ahead” 


ICE CREAM 


all the way. 


MURPHY Bodies offer a compact, 
smart, functional unit with the accent 


on strength — durability — lightness — 


dependability. 
FOR “TIFFANY” PERFORMANCE @ MAXIMUM ACCESSIBILITY PERMITS FASTER SERVICE! 
AND PRESTIGE. ..... @ MORE STOPS PER TRIP INCREASE PROFITS! 


@ ECONOMY OF OPERATION REDUCES COST! 


Whale il 
Mephy | MURPHY BODY WORKS, Inc. 


Herring Avenue Telephone 3361 Wilson, North Carolina 
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WHAT DO YOU KNOW ABOUT ON THE LEGAL SIDE are engaged in work governed by thy 
YOUR TRUCKS? (Continued from Page 24) Interstate Commerce Act. 
Continued from Page 22) maximum hours of service, safety of “In relation to some kinds of work ‘= 
yearly summary of each truck’s costs operation and equipment. It is be the (Interstate Commerce) Commis no dif 
will enable you to pass real judg yond question that the Motor Car- sion has power to prescribe the quali idded 
ment on the efficiency of chassis rier Act has authorized the Commis fications of all employees who engag, time al 
body, routeman, mechanics, and re sion to establish reasonable require in it to any extent though the time In gen 
assess route costs in relation to route ments with respect to qualifications spent is not five minutes daily o tact, 1 
volume. As a matter of fact, the fig and maximum hours of service for weekly. Driving and the work of m chlorin 
ures for each period enable you to do such drivers. What is thus true fo chanics! repair of trucks are obvious general 
these things monthly, but the yearly the driver is true also for the mechanic examples. Loading may be another cation 
summary irons out any slight varia who repairs his truck So with the work of laborers in thes becaus 
tions caused by not filling gasoline This statement of the law should be three functions.” facto 
tanks completely at = period’s end supplemented by a comment made in The difficulty of this Louisian — 
faulty gauges, pump inaccuracy, ete. a late decision by a Supreme Court dairy company that permitted an ad “at 
To sum up, each truck costs at Justice on this provision exempting verse judgment for overtime wages the far 
least $65,000 and may cost as much employees from the Labor Act who was pointed out by the trial court i reason: 
as $90,000 or $100,000 during its that case. action. 
ong life ee and miles for its “The burden was upon the em enyye 
operation, maintenance, routeman ployer to prove any one of thes operat 
overhead, fixed charges, etc. It is ’ g ; ; shragn 
r i tae Denes ace employees was exempt or excluded phrag 
gedaan oe piggrerilor hp cbigiawene from the benefits of the Labor Aet and th 
of your deliveries as carefully as you as 4 am f 
; . Chis it was unable to do. of a 
keep and audit other costs. direct] 
The records, in some cases, will References tem. 
also show whether you are handicap Ivey v. Foremost Dairies, Inc., 106 F.S. 793, mum 
. . . i . : aff‘d. (C.C.H.) Fed. Carriers Cases 2398, 
ping high-priced routemen with deliv May 6, 1953 hour 
ery trucks or bodies that cramp or 49 U.S.C.A 304 (a) (1) 50 por 
fatigue them, and that’s a waste that 29 U.S.C.A. 213 (b) (1) jug is 
vou can ill afford today. Morris v. McComb, 332 U.S. 422, November voir. 
, 17, 1947 


“Don’t Know” boosts delivery costs 
but “Do Know” boosts profits! 


THE VIKING “SANITOR” PUMP \ 
IS BUILT TO FIT YOUR JOB! ® WANT TO BUY OR 


ir. SELL BUSINESS W 
OR EQUIPMENT ? IS 


® NEED A JOB? 


® WANT ADS ARE 
PROFITABLE... You 


Levinson v. Spector Motor Co., 330 U.S. 649, 
March 31, 1947 

















P ’ . : as for 
For every type of milk handling job, there is a Viking ‘ 
“Sanitor” pump that will fully answer your problem. | N t Xx p bE N S | V E on 
They readily mount with any type of drive . . . conventional 9 
V-Belt; orate with motor cheve pump; pen gg moter, DO YOU HAVE UNUSED MACHINERY OR OTHER = 
um n rive-in J it; r ev wit tor 1 
eas Se ee eo ITEMS IN YOUR PLANT . . . SOMETHING NEEDS C 
separate compartment in tank truck application. eng 
TO BE REPLACED .. ..DO YOU WANT TO CHANGE te 
All are furnished with 3A approved “Sanitor’ pump with EMPLOYMENT... ion 
simple O-Ring seal, solid dairy metal and handiest take-down Var 
orran ent for f h cleaning. age 
ee ne re AMR CLASSIFIED ADS ARE READ BY OVER ical 
= 12,000 DAIRYMEN. WHY MISS YOUR CHANCE wea 
Vitiset Send for free bulletins 5 con 
. NG) DIOOL & EI00L today TO CASH IN? THE COST IS LOW .. . DETAILED sho 
PUMPING || [=< ADS BRING RESULTS! REFER TO PAGE 84 FOR pe 


RATES AND CURRENT ADS. 


PUMP COMPAN 


CEDAR FALLS, IOWA 
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INDUSTRY PROBLEMS 


Continued from Page 28) 


. specified time of contact. It makes 
the 
idded as long as the quantities and 


no difference how chlorine _ is 


time allotted for action are sufficient. 
In general, the longer the time of con 
tact the the 


chlorine need be 


smaller quantity of 
that added. As a 
general rule, however, manual appli 
cation should not be depended upon 
because of the danger of the human 
factor entering into the picture. 


\ number of types of chlorinators 
we available, and to be suitable for 
the farm market, the machine must be 
reasonable in price and positive in its 
action. One type of machine that has 
enjoved fairly wide use is electrically 
operated and is essentially a small dia- 
phragm pump with a_ plastic head, 
and the power is furnished by means 


ot al 


directly to a 


solenoid. It can be connected 


110 volt electrical svs- 


tem. The machine will feed a maxi- 
mum of 1/3 gallon of solution per 
hour against a maximum pressure of 


50 pounds per square inch. A gallon 
jug is used as the hypochlorite reser 


voir. The unit can be adapted for 


WHEN PUMPS 


WEAR OUT...WHO | 


IS AT FAULT? 


CHECK P 


Your automobile may be engineered 
for 100 miles an hour speed, but op- 
erating at “cruising” speeds provides 
you with many more miles of trouble- 
free motoring. It’s the same with a 
Waukesha P.D. Sanitary Pump. Op- 
erating at peak capacity shortens its 
life. 

Of course, the best safeguard is to 
engineer your installation carefully be- 
forehand, so that your choice of pump 
has sufficient capacity to handle any 
Variation in your line above the “‘aver- 
age.” Remember, also like any mechan- 
ical device your pump is subject to 
wear, chambers become larger, with 
consequent loss in capacity. So this 
should be compensated for in planning 
—along with known factors of quantity 
of product to be moved, viscosity of 


WAUKESHA FOUNDRY COMPANY 3.265.500) sCoNain 


1953 


November, 


control water 


the 


water 


from a standard type 
connected to 


the 


meter or can be 


starting switch of farm 


pump. 

Another type of chlorinator utilizes 
a hydraulic power cylinder for feed 
ing the chlorine into the water line 
The stroking of the 
hydraulic cylinder is controlled by a 


against pressure. 


solenoid valve actuated by electricity. 


Under normal conditions of con 


tamination, only small amounts. of 
chlorine are necessary to insure a safe 
supply. The chlorinator manufacturer 
usually provides a test kit for deter 
mining the amount of chlorine remain 
ing in the water after purification. An 
initial dosage of one part per million 
of available chlorine is generally suf 
ficient to produce a residual chlorine 
value of 0.2 part per million after five 
minutes’ contact. This latter figure is 
a good guide for the determination of 


the The 


dosage required to give this residue 


safety of the water. actual 
will depend upon the characteristics 


of the water. 


The cost of small chlorinators is not 


excessive and should not be prohibi 


tive for the average farm dairy 
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LIGHTER PUMP 
WORKLOAD MEANS 
LONGER PUMP LIFE 


product, vacuum, head pressure, amount 
of piping, bends and elbows, check- 
valves and screens — and any other de- 
tails affecting pumping capacity. 

So, to keep pump maintenance down, 
watch your load factors and avoid 














YOU CAN’T DO IT ALONE 
Continued from Page 38 
He has travelled the long, fascinating 
road that led literally from log cabin 
to Washington. He shot meat for the 
family table in the best pioneer tradi 
tion. He was a producer-distributor in 
fluid milk indus 


infaney. He 


California when the 
trv was in its has been 
a college president and the director 
of California’s superb Dairy Industry 
Board He 
world wars with courage and distine 


Milk 


Foundation, a warm, patient man with 


Advisory fought in two 


tion. He comes to the Industry 
a magnificent record of solid achieve 


ment behind him and an appreciation 


of the equally magnificent opportu 
nity that lies ahead 

Top spot in the Milk Industry 
Foundation is, of course, the presi 
dency To this post the Board of 
Directors have consistently elected 
able, astute men from fluid milk in 
dustry. Men such as Raymond Skin 
ner of Forest Hill Dairies in Mem 
phis; T. Kline Hamilton of Diamond 
Milk Products, Columbus: F. J. Kull 


man, Jr. of Bowman Dairies, Chicago 


and T. D. Arden 


Lew 1s 


REVOLUTIONS PER monte 


overloading. If your pump is operating 
at its peak now, re-check your system 
to see if it can be rearranged to bring 
it down to the pump’s “cruising” 
range. Write for latest Instruction 
Hand Book — or new catalog. 


Waukesha P. D. Sanitary Pumps 

In a wide Range of Capacities 
Whether you need 100 or 60,000 Ibs. per 
hour pumping capacities, there's a Waukesha 
P.D. Sanuary Pump to fill your needs ex- 
actly. V-bele drives, Variable Speed models 
with Reeves or U.S. Vari-drive — they all 
provide product protection in non-acrating, 
non-agitating, non recirculating pumping efh- 
ciency, 
*P.D. — Positive Displacement — Slow Speed 


100% 
SANITARY 
PUMPS 


Dependabie Preduct of » Retponsibie Manufacturer 


Vaushooha 





Farms 


Los 
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Angeles, have been recent incumbents 
On October 26, 1953 the Board of Di 
rectors met in Boston and unanimous 
lv elected the 
able, talented 
tion’s chief executive. His name, Dr. 
F. Bruce Baldwin, Vice-President of 
Abbott’s Dairies in Philadelphia. 


latest in this line of 


men as the Founda 


Bruce Baldwin is a rather complete 
expression of those basic human con 
and the 


tradictions—the individual 


group. The cornerstone of his indus 
trial philosophy, indeed of his civic 
philosophy, is “you can’t do it alone.” 
In these days of market regulation 
interstate shipments of milk, big busi 
ness, health department control, labor 
unions, large capital investment, intel 
ligent and unintelligent competition, it 
takes more than one man or one com 
to keep a 
keel. It takes group thinking, industry 


pany market on an even 


wide thinking, industry-wide policy 
and action to make the milk business 


operate effectively. 


active 
trade 
Bruce 


great deal more than lip service to 


Through participation in a 


number of and civic organiza 


tions, Baldwin has given a 


this concept. He is a past president 
and present member of the Board of 
Directors of the Pennsylvania Associa 
tion of Milk Dealers. He is a member 
of the Board of Trustees of the New 
Jersey Milk Industry 
Vice-President of the 


Foundation 


Association. He 
has served als 
Milk Industry 
Fall of 1952 and has been a member 
of the Board of 
ber of years. In his community, he is 
Director of the Food 
mittee for Charitable Campaigns, Sec 


since the 
Directors for a num 


Industry Com 
tion Chairman of the United Fund in 
Philadelphia, and a director of the 
Philadelphia Heart Association. He 
gets around, and he works. He is a 


team play er. 


Despite this affinity for organiza 
tional activity, Bruce Baldwin is very 
much an individualist. Early in’ his 
what is for a 
milkman, the unprecedented title of 
“Doctor 


of advanced 


career he acquired 
” This came to him as a result 
studies at Pennsylvania 
State College which earned for him the 
Doctor of Philosophy. It 


that the title was misleading 


degree of 
may be 
It may be that some of the boys fig 
ivor\ 
tower than to the market place. At 
there 


and then when lesser 


ured him to be closer to the 


anv rate, have been occasions 


how men have 
attempted to dust him off. The same 
however, has tried 


individual, never 


74 


than once. For it has been 
that the high 


fast one go uncomfortably close to the 


it more 
learned when you let 
Baldwin ear, you stand a remarkably 


excellent chance of getting it back 


right between the eves. 


As an 


care of 


must take 


meet the 


individual, you 
vourself: vou must 
responsibilities and exercise the priv 
that 


But as a member of an industry, you 


ileges belong to an individual. 
must work as an industry man for the 


welfare of the industry because only 
then do you have the opportunity for 
the full development of yourself as an 
individual. As an individual, Bruce 
Baldwin left the security and comfort 
of a sound family business where he 
had worked since his college days, for 


the less secure and less comfortable 





Need the RIGHT MAN 
for the RIGHT JOB? 


Need the RIGHT JOB 
for the RIGHT MAN? 


Let our want ads help 
you. They are located on 
page 86. Phone or write 
your ad in. 


Your message will reach over 12,000 


milk plants. 











but more challenging post as an execu 
tive of one of Philadelphia's largest 


dairy firms. As an individual respon 
sible in part for the success of an in 
dividual company, he has seen clearly 
that the future of both will develop 
directly as the entire market develops. 
Consequently among. his major efforts 
have been actions aimed at improving 
the market on an industry basis. One of 
establish 


ment of a program of evening Courses 


these actions has been the 


in dairy subjects at Temple University 
in Philadelphia. The idea behind this 
training program was quite simple. A 
large portion of dairy plant employees 
have no formal training in the dairy 
business. However, many of these em 


plovees, particularly the good ones, 
have a real desire to le arm more about 
the industry that furnishes them with 
a livelihood. Furthermore, the better 
equipped these men and woman are 
to participate in the industry, the bet 
ter job they will do. This improve 
ment will be expressed ultimately in 


i better industry. 


The 1937 
with a course in the Fundamentals of 
Dairy Since then, the 
program has expanded until it em 


program was started in 


Manufacturing. 


braces such subjects as the Biochem 
istry of Milk, Milk Plant Equipment 
Dairy Milk 
Salesmen, Dairy Labor Problems, and 
Dairy Plant Accounting. In 1948 
Bruce Baldwin was made director of 


Salesmanship, Facts for 


the courses and is responsible for the 
staff as 


well as the course content 
The program attracts several hundred 
students each year. Similar evening 


classes have been established in other 
parts of the country as a result of this 
experience in Philadelphia. The most 
outstanding of these other schools has 
been one sponsored by the California 
Dairy Industry Advisory Board. 


A Timely Choice 
It is 


in this 


a fortuitous circumstance that 
tremendous era of chang 

man so finely tuned to the elements of 
the basic problem should come to 
leadership in the fluid milk industry’s 
principal organization. The old orde1 
is changing. Mankind appears to have 
Bevond 


uncharted reaches of to 


reached a point of no return 
lies the vast 
morrow. No man can say whither we 


will go or where we will end. 


a thousand different sources 
different 
the forces that shape the future. No 
one event, no one individual, no single 
itself 
will follow. 


From 


in a thousand forms come 


group can_ of determine — the 


course we In government 


n education, in’ industry, in 


nearly 
every phase of human activity it is 
becoming ever more evident that “vou 
can't do it alone.” Nevertheless, it is 


equally apparent that what a 


y 
group 


I 


or an individual or an industry does 


will influence to a greater or lesser 
degree the course that is finally taker 
Bruce Baldwin will not determine the 
history in the next two 


Milk 


will the dairy 


pattern of 
vears, nor will th Industry 
Foundation, nor indus 
trv. Ow 


tributary. 


industry is at the most a 
But because it is a power 
ful and significant tributary, what we 
do will be felt far 


body of the stream. The philosophy of 


down the main 
enlightened individualism and indus 
Bruce 


Baldwin stands will have its influence 


trial responsibility for which 
which in its turn 
the broad 
that 
into the 
unknown of tomorrow. 


upon our industry 


will have its influence on 


turbulent river of society flows 


inexorably onward endless 
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7 GOOD PICTURES MAKE GOOD the single “extra” line of advertising of existing signs were erected before 
of PUBLICITY below, iie., “All that milk can be the advent of super highways and fast 
ie Continued from Page 44) RICH, PURE and SWEET”... does traveling. Many being erected today 
lam itting on the sidewalk in front an added selling job. still ignore these conditions. Few, in 
n { the plant drinking a bottle of milk. Often good locations close at hand deed are the travelers who pass signs 
t it was a truly beautiful picture. that can be of great value are neg at speeds of under fifty miles an hour. 
Oo ; ; ; lected. The picture at the bottom of At these speeds, the sign has to do a 
Don't try to contrive a picture. Seek : ; allies: il 
i é ; ; page 31 shows how one such spot mighty quick selling job. 
18 ut the naturals. Invite the editor to 
i ur plant and show him around. a ie ‘fe NR Wp rs a This calls for a clear view of the 
( , . t ( t ° 
Mavbe his trained eye will spot some- odes er - os ¢ plant is located sign as well as readability for the few 
. thing vou have overlooked. Don’t be on a heavily traveled, local boulevard seconds’ time that the motorist will 
it Gilies j e , ig , , 
. liscouraged if you miss the first time. og . tee ae — _— — awe have it in sight. In othe words, the 
zs keep looking. Sooner 01 later youll hae “ne job ~ serves to identify motorist has to absorb the complete 
3 find a good one. You'll have a lot of ae ee eee message in the few seconds he can 
eT > 
| fun. Youll make a lot of new friends. They Must Be Readable take his eyes off the road, or within 
1S . . . * .s 
: You ll help vour business. And, who Another factor of great importance which period the sign is in his vision. 
Ss! ’ 
- knows, you may end up on the front ~ readability of signs under today's Signs therefore have to be mighty 
nia past high speed conditions. The majority brief and to the point The motorist 
e —. = — has little chance to absorb small letter 
IT TAKES MORE THAN JUST | ‘ ing or take in a whole group of ideas 
A SIGN | iN The sign should be faced directly to 
hat Continued from Page 31) - pete = ward the motorist and also set within 
’ the name and address of the nearest : \) } his line of vision along the highway as 
of lealer for the product; something that i e \% near as it is possible for it to be 
to in make a sign not only of institu- erected 
ite wom fg but also an inciter to im- ae AN of these foatuees ave of arent 
nediate sales. Fann Al 
det a \\ Y importance. Signs can do a powerful 
AVE Another variation in sign size and o_= selling job if they are given proper 
nd hape is shown at the top of page 30 eee oa ind constant attention—given regular 
to that adds extra value to the advertiser's << an te 6 Yn . maintenance—and are designed to fit 
akes a ' e onger wi a woater 
we product. It may iso be noted how pistol, but it’s a 7 mere tun.” today s high speed travel conditions 
CeS 
— a b] 6 
es an you identi is ramous man 
igle & 
the 
> , . . 
7” CLUE “1: He’s one of the greatest salesmen in food history. 
arly 
t is CLUE °2: He helped sell over a billion boxes of Wheaties. 
vou . , : , 
CLUE °3: Star of network radio, comic books and motion pictures. 
it is 
oup CLUE 4: One of the best-known Americans of the Twentieth Century. 
loes 
ssel “ : d t t k t | [ 
ker € $s ready 10 come 10 WOrk as your star salesman: 
the / ize 
bears This million dollar salesman is of Vitamin D milk to consumer, radio spots, booklet of 
Jack Armstrong* the All-Ameri sales ideas. To get it: Ask your General Mills salesman or 
istry can Boy! Almost everybody knows Jack! For nearly 19 mail coupon 
dus vears he’s starred on America’s No. 1 kids’ radio show Jack Armstrong is a registered trademark of General Mill 
st a And now Jack wants to help you sell your Vitamin D : > ° . 
Milk! General Mills has produced a complete campaign for Ge me ral M ills 
— Vitamin D milk, built around Jack Armstrong. Supplier of a complete ps he — concentrates for milk 
rr . ° . ° ° ° ° oritjicatton, 
bw The keystone of this campaign is eight comic strip I 
main adventures, each complete, for use as newspaper ads. l General Mills 
wal They'll get terrific readership because they are packed ‘ Eevee : - i 
with excitement and action. SPECIAL COMMODITIES DIVISION, Minneapolis 1, Minn : 
lus . - , PI d me int ARPI , 
. . Your brand Vitamin D milk is spotlighted. lhe comic i souluas casein Gt oF teas y tle taba pede pee ete thy hele i 
ruce strip advertisements have been purposely designed to Bout cost t 
ence place plenty “‘sell’’ behind your brand and company. I r 
turn S newspaper ads are not all—here’s what you get: (1 [Name } 
One of the greatest salesmen of all time—Jack Armstrong. 1 
road ) . ‘ = a al I Firm i 
2) A complete advertising campaign, built on the most i 
Hows effective newspaper advertising format—comic strips. (3 — i 
dless \ complete merchandising campaign to tie in with your i 4 
idvertising—at rock-bottom cost: 2-color poster, bottle I City Zone State ; 
collar for paper or glass containers, folder describing merits Bae maa eae eee ee eee eee eS eS ee 
view | November, 1953 sh 
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LOWELL E. GRAFTON 


R. C. Reinhardt, L. F. Read, 
Lowell E. Grafton—Smith-Lee 
Company 
Richard C. Rheinhardt, Sales Man 
ager of the Smith-Lee Company since 
1951, has transferred to Mil 
waukee, Wisconsin, as Vice-President 
in Charge of Sales for the Milwaukee 


Lace 


been 


Paper Company. 


Mr. Reinhardt joined the Sales and 
Traffic Department of the Smith-Lee 
1942. 


he was moved to the Sales Depart 


Company in Two years later 
ment, became assistant sales manager 
in 1950, and sales manager the fol 
lowing vear. 

\ new Sales Manager 


Read, has been named to the posi 


Laurence F 


tion made vacant by Mr. Reinhardt’s 


transfer. 


Mr. Read’s first assignment was as 
sales representative. He was named 
Assistant Sales Manager in 1951 and 
served in this capacity until his cum 


rent promotion. 


Moving up to Assistant Sales Man 
Lowell E. Grafton. He has 


been with the paper products firm 


ager 1S 
since 1940 as office manager and as 
sistant to the general manager of the 


Piqua, Ohio, division of Smith-Lee. 


He was named special field repre 
sentative in 1945, and two vears later 
was appointed office manager at 
Oneida. 

e 


L. A. Johnson and J. F. Curd— 
Sterling Electric Motors 


Motors, Inc. has 
John 
son to the position of Comptroller and 
J. F. Curd as District 


Cincinnati according to an announce- 


Sterling Electric 


recently appointed Leonard A. 
Manager in 


ment by Earl Mendenhall, company 


president 


Mr. Johnson’s duties as Comptroller 


include direction of the company’s ac 
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RICHARD REINHARDT 


LAURENCE F. READ 


counting department, insurance and 
tax programs, cash administration and 
financial planning. 

Before 
Johnson was Assistant 
Hydro-Aire, Inc. 

Mr. Curd brings to Sterling a varied 
field 


with Sterling, Mr. 


Treasurer at 


coming 


background in the electrical 
Graduated University of 
Kentucky, Flectri 
cal Engineering, and after three vears 
service in the United States Army in 
World War II, he began his career in 
this field by 


from. the 


with al degree in 


employment with Hag 
gard Electric Company as construc 
tion engineer and superintendent. He 
was head of the electrical de 
partment for the J. H 
Tic Prior 


then 
Day Company, 
to coming to Sterling he 
was emploved by the General Ele« 
Evendale, Ohio as 


n electrical supervisor. 


tric Company, in 


Mr. Curd’s familiarity with the ter 
ritory as a native son and his varied 
experince In the electrical field make 
him most qualified to service the ever 
increasing Electric Power Drive needs 
of the area. 
address of the Cincin 
nati branch is 2904 Woodburn Ave 


The new 


nue, Cincinnati, Ohio 
te 
Howard D. Gerring—International 
Paper Co. 
The appointment of Howard D. 


Kalama 


Division 


Gerring as Manager of the 
Singl 


Paper Company, has 


zoo Plant, Service 
International 
been announced by C. Soutter Edgar, 
Manager. 

Mr. Gerring, 


nected with the paper industry since 


Division 


who has been con 
he left military service in 1946, joined 
the Single Service Division’s plant in 
Kalamazoo on Mav 1, 1953. He re 
Haas, Assistant Pro 
duction Manager for the Single Serv 
ice Division Acting 
Plant Manager 


places Henry J. 


who has been 


LEONARD A. JOHNSON 





JOHN F. CURD 


W. F. Waldeck—Wyandotte 
Chemical Corporation 
Promotion of Dr. William F. Wal 
deck to Director of Research and 
Development of Wyandotte Chemi 
cals Corporation was announced ri 
cently by Robert B. Semple, President 
Dr. Waldeck succeeds Dr. Thomas 
H. Vaughn, who left Wyandotte Noy 
ember 1 to become Vice-President in 
Charge of Research and Development 
of Colgate-Palmolive-Peet Company 
A native of New York City, and 
chemical engineering graduate and r 
cipient of a doctorate in chemistr 
from New York University, Dr. Wal 
deck came to Wyandotte in 1939 from 
the Columbia Chemical 
Pittsburgh Plate Glass 


Division of 


Company 


where he was acting director of 
Research. 

He has served Wyandotte as as 
sistant director of technical servic 


assistant director of research and di 
rector of chemical research. A mem 
ber of the Institute of 
Chemical Engineers and the Americar 
in the 


American 


Chemical Society, he is active 
professional organizations. 
© 
T. E. Alwyn & D. B. Craver—Amer- 
ican Can Co. 
T. E. Alwyn, 
pany Vice-President, 


charge of sales, has been elevated t 


American Can Con 


formerly 


the firm’s executive department wher 
with the othe 


principal executive officers in the ove! 


he will work directly 


all administration of the compan! 


William C. Stolk, President, has a 
nounced. 

At the same time, Mr. Stolk a 
nounced that D. B. Craver, General 


Manager of Sales, has been electe 
Vice-President in Charge of Sales 

Mr. Alwyn joined the can compan 
in 1924 as a it th 


Brooklyn plant. 


served in various sales capacities al 


sales trainee 


He subseque nt] 
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n 1932 became district sales manager 
n Philadelphia. He was transferred to 
New York in 1937 as a sales division 
l and became sales manaLcel 

Atlantic 


ater He became Ue neral manage of 


nanas 


for the Division ten years 


sales in 1950 and was elected vice- 


president In charge of sales in 1951. 


Mr. Craver, began his career with 
the company in Baltimore. He = sub- 
sequently was named district sales 
Philadelphia and later 


held a similar position for the north- 


manager m 


ern New Jersey area. In 1947 he was 
ippointed a sales division manager in 
Chicago. He later became manager of 
sales for the company’s central divi 
sion. He came to New York as gen- 


eral manager of sales in 1952. 


E. F. Eller—Basca Pacific Sales 
Corporation 
E. F. (Ed) Eller has been appointed 
Sales Manager of the Basca Pacific 
Sales Corporation, it was announced 
Reed S. West 


Coast Manager of the corporation. 


recently by Harris, 
Mr. Eller’s territory will include 
Washington, Oregon, Montana and 


Idaho, four states in which he has 


been active for some little time. For 
the past 25 years, Mr. Eller has been 


working in the dairy packaging field. 
Mr. Eller make his head 
quarters at 2304—92nd Avenue, N. E., 
Bellevue, Washington. 
a 


TO HANDLE PFAUDLER EXPORT 
BUSINESS 
formed Pfaudler 


American Corp., a 


will 


Inter 


OW ned 


The newly 
wholly 
subsidiary of the Pfaudler Co. here 
will handle all export business of the 
parent company to Central and South 
America, including the West Indies, 
and to Canada, it was learned today 

Incorporated under the laws of 
New York State, Inter-American will 
handle Pfaudler’s growing export busi 
ness to foreign brewe ry, chemical, 
drug, dairy and food industries, ac 
cording to Donald A. Gaudion, Presi 
dent. Mr. Gaudion also is Vice-Presi 
dent and Director of Sales and Advert 
tising of the Pfaudler Co. 


Other officers of the new company 
are E. M. Hallowell, Vice-President 
Dean Aldridge, Secretary, and H. W. 


Krase, Treasurer. 


Operations will be conducted from 


Rochestet headquarters with sales 


representatives in all principal cities 
* 
Jacques Linker—Dellwood Dairy 
Election of Jac ques Linker of Peeks 
kill, N. Y. to the position of Treas 
urer of Dellwood Dairy Co.., 
Louis H. 


President of the company 


Inc. was 
Sherman, 
Mr. Linker, 


who joined Dellwood as an accountant 


announced by 


6 years ago, 


1952. 


has been Comptrolle: 


since 


HOLLAND AND MOSSBERG HEAD 
TRAVELERS AID FUND RAISING 
Frohman Holland of Holland Farms 

Inc. has accepted the 

of the Dairy 

the campaign of the Travelers Aid 

Society of New York to raise funds 
I’. L. Mossberg, General Manager 


of Armow 


chairmanship 


Products Division in 


and Company, has ac 
cepted the chairmanship of the Meats 
and Produce Division 

Mr. Holland and Mi 


150 other city-wide business leaders 


Mossbe rey yom 


in helping to achieve the goal of 
$364,000 for the unique organization 
that is “Part of the Heart of New 
York.” 


BUHL QUALITY CONSTRUCTION 


AN meneas Finest Line oa 
DAIRY METALWARE Vi 


yuct 
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CHARLES E. CLARK FRED ARNOLD JAMES SCHWARTZ MICHAEL HUGHES CHARLES D. MACK the ice 
Charles E. Clark—G. P. Gundlach James Schwarz—Leebaw Manu- Charles D. Mack—Krim-Ko Corp. John 
& Company acturing Co. Charles D. Mack has been ap é 
Charles E. Clark has rejoined the James Schwarz has been named pointed a Vice-President of Krim-K John 
Gundlach organization and will make Sales Manager of the Leebaw Manu- Corporation according to an ai 39 ye 
his headquarters in the Kansas City facturing Company, 65 Wayne Ave- nouncement by George F. Gallaghe will re 
wien. -attbeotas Kanses Nebsotke nue, Youngstown 2, Ohio, according President of the company. compa 
Colorado, Wyoming, Missouri, and in to an announcement by Herbert Lee Mr. Mack joined Krim-Ko in No and w 
7 : ee > . 
the Billings area of Montana. baw, —— President. ember of 1954 upon his graduation Brown 
Bi ' Mr. Schwarz, a veteran of fow from the University of Hlinois. He has trict ¢ 
He tas hin wide experience in the vears” service in World War Il, Was served the company in sales and sal Ant 
dairy field with association including formerly employed by the Y & \Y management positions since that tim _—— 
the Gundlach organization, the Her Distributing Company, Philadelphia, and is currently manager of the com ho oh 
¢ ) 
schel Condon Ice Cream Company, as Vice-President and Sales Manager. pany s West Coast Division and Man an 
Cincinnati and the Brown-Blodget o In his new position, he will direct the ufacturing plant. Ml 
f 2 
ganization. establishment of a national sales or- Widely known throughout the dair in 19] 
~ ganization lor Lec baw. He will also industry, Mr. Mack makes his home ir left th 
, direct customer service relations. Oakland, California. He will retai the B 
Fred Arnold—Chr. Hansen's ) \¢ 
*€ his duties as West Coast Divisiona 
Laboratory as a 
; Michael Hughes—Stainless and manager while assuming additional re 
Chr. Hansen’s Laboratory, Ine., Steel Products Co sponsibilities as Vice-President. 
Milwaukee, Wisconsin, has announced ae * 
r tal + alt Meal Meestt « Appointment of Michael Hughes as 
we appomtimen oO ‘re rnok oO . a 2 2 . ° 
Sal oS - - General Sales Manager of the Certi Francis Elliott—Borden’s Farm 
Mes Manager of their Dairy Division fied Dairy Equipment Division of the Products 
Mr. Arnold has been with the com Stainless & Steel Products Company Francis Elliot, president of Bor 
i @ ( > » 4 e > . ’ 
pany since 1941. He served in World has been announced by Mr. Patrick den’s Farm Products, has accepted 
War I and following his honorable Casey, President. the chairmanship of the Dairy Prod 
discharge completed a dairy short Mr. Hughes will be in charge of ucts Section of the 1953-54 drive of 
course at the University of Wiscon all Certified Truck and Trailer Tank the New York Arthritis and Rheum 
sin. He was southern representative sales as well as Certified Stainless tism Foundation. 
for the company for five years and Steel Holding Tanks and other Certi- The NYARF is a non-profit agen 
assistant sales manager since 1950. fied Dairy Equipment. Sales repre conducts a 4-point program of clinics . 
Mike Hales, formerly in) charge of sentation is being established on a research, rehabilitation and medic ce 
sales, is manager of the Dairy Division. national basis. public information. 
Milk Sampling The Easy Accurate Way 
With The SPENCER Sampling Dipper 
Designed for Milk Plant Sampling 
AUTOMATIC EMPTYING — Just rest the dipper bowl oa the sa t 
the precision ground valve oper milk iple f 
boule. No tilting, dripping, spill 
MEASURED SAMPLE — Precision manufact acy. 1 
size with handles of 18°, 24°, 50°, or 3¢ Other capa 
made to order 
EASY TO CLEAN —AND KEEP CLEAN — Highly polished to « 
cracks and depressions where bacteria can accumulate. Thre 
easy to dismantle for cleaning A 
FULLY APPROVED — State and City Health Departments approved for I 
plant testing. Used by testers all over U.S. and oversea e 
LIFETIME GUARANTEE — The Spencer Sampling Dipper is guaranteed 
life against defective workmanship and materials 
“It Empties From The Bottom” 
Prices and Shipping Information On Request 4 
Harold S. Spencer Co. 
Homer, N.Y “Manufacturers of Dripless Dippers Phone Homer 
78 American Milk Review Nov 












































H. S. Dugan—Borden Company member of the Ice Cream Accounting counsel to Lynch Corporation for ove 
i. &, Degen, Secottury Teen of Department. He was promoted to his fifteen years in addition to his legal 
the Chicago Ice Cream Division of the present executive position on April | work in connection with Federal 
QR ° 
Borden Company, has been named 1936. lrade Commission matters for the 
Administrative Assistant to Oliver O. His successor, Mr. Brown, joined firm. A lawyer since 1918, he has 
Smaha, chairman of Borden’s Chicago Borden’s in 1928 in the Accounting extensive experience in patent matters 
Central fluid milk and ice cream dis Department of the main New York relative to the development of special 
trict office. In 1939 he was transferred to machinery produced by the company 
| J. M. Ginther, Controller of Bor- "he controller's office of the Pione * 
den’s Chicago Milk Division, succeeds '¢® Cream ee age 2 ap ane STOREKEEPERS GET PAT 
Mr. Dugan as Secretary-Treasurer of assimant contre er of the ice “ream THE BACK 
a ae East District last July. C . 
~K the ice cream operation. 7 ooperation of retail food stores in 
e Phe company announcement noted presenting dairy foods to the public 
that Mr. Brown will officially assume was cited in a telegram sent to the 
7? John J. Cullinane and Edward W. the district controller's office April 1, 20th Annual Convention of the Na 
. Brown—Borden Co. | i. ‘all , 3s ey ; 
ap the day after Mr. Cullinane’s retire tional Association of Food Chains hy. 
n John J. Cullinane, now rounding out ment becomes eftective. the American Dairy Association. 
Si 39 inset with the Borden Company, The East Ice Cream District covers Lester ]. Will, general manager of 
oie will pore shortly 63 Controller of the Metropolitan New York. the association, said in the wire: “The 
ad ell . East ee ae Tae * many well organized dairy depart 
No nigh “ti er ue ” - A Dj : will Freeman—Lynch Corp. ments definitely help bring traffic for 
— og . any a a Appointment of Will Freeman, sen the fast turnover dairy food line, thus 
© has trict Controller. ior partner in the Chicago patent law swelling the volume and profits to the 
sal Announcement of the forthcoming firm of Bair, Freeman and Molinare, operators and the dairymen.” 
cm retirement and promotion was made to the Board of Directors of Lynch Mr. Will pointed out to the NAF¢ 
a by Howard J. Dirkes, District Chain Corporation has been announced by that butter consumption for the first 
u ’ , r ° 
man. Kr. kK. Zimmerman, President. Mr. six months of 1953 was up 6 per cent 
Mr. Cullinane first joined Borden's Freeman's appointment fills the va over a year ago. Milk sales for the 
ses in 1912, in the controller's office. He cancy created by the retirement of same period have advanced 26 pel 
wanabes left the company in 1924 but rejoined Uz MeMurtrie of Indianapolis cent and ice cream consumption is up 
eta , be ‘ 
si the Borden organization in 1927 as a Mr. Freeman has served as patent 2 per cent, he said 
s10n 
ul re 
Clean Pipes Faster with 
, 6 Na’ POWER BRUSHES How Effective 
ar Is Your 
r . Sales Force? 
“th ‘F 
PCT . ; 
linics An improved durable, light weight aluminum core 
7 brush for cleaning pipes, fittings or heater and 
clic cooler tubes. 
* Made of top quality bristle and wire mix- 
ture including black or white nylon to 
your specifications. 
* Light aluminum core means savings in 
shipping costs. 
* Indestructible aluminum core returnable 
for re-filling at moderate cost. 
* Brush is reversible and equipped with 
brass coupling. 
P . rine ; If you want a sales force with more power and less 
* Available in 1 and 2” diameters with feath d al ' ; 
or without protective rubber bumper. = er, then pardner, that's where we come in. 
A trial will convince you of the superior quality of peragd us for more data and how we can put 
E-Mac Power Brushes. Satisfaction guaranteed with effectiveness in your sales force. 
every brush. 
“Servants to the Dairy Industry” 
a DAIRY BRUSH CO., INC. 
READING ¢ PENNSYLVANIA G. P. Gundlach & Co. 
Cincinnati 3, Ohio 
view November, 1953 79 
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Ice Cream Packaging 
N AUTOMATIC packaging ma 


chine introduced by Anderson 
Bros. Mfg. Co. forms, fills, and 
closes 4 0z. to 6 oz. Philadelphia style 
linerless cartons at the rate of 80 per 


minute. 


Accurate and uniform fill is assured 
hecause the machine automatically 
synchronizes itself with the speed of 
the continuous freezer, and the pack 


age acts as its own measuring device. 


Model 215 handles any 


continuous frozen ice cream. The op 


flavor of 


erator may change from one flavor to 
another without adjustments or clean 
up. Quick change attachments are 
available for cartons of from 4- to 6 


ounce capacity, inclusive. 


Dimensions are 44%” x 20” x 70” 
with end table; 44%” x 20” x 50” 


without end _ table. 


Anderson Bros. Mfg. Co., Rockford 
Ilinois. 





Milk Receiving Scale 
NEW MILK receiving scale for 
which many advance features 
of design are claimed is shown 
Model 2631 is adjustable both 


Support 


here. 
vertically and horizontally. 
ing legs are regularly adjustable from 
3’ to 5’ in height. The wider spacing 
of the suspension rods permits the use 
variety of weigh can 
Front-to-back 


suspension 


of a greater 
sizes—up to 61” wide. 
spacing of the rods has 


been increased to a minimum of 20”, 


The dial head can be installed at 


any of eight indexed points at 45 


Special 


Poledo sealing features provide con 


intervals on a full circle. 


tinual protection against steam and 


water. A heating unit in the dial 
housing prevents moisture condensa 


tion and fogging of the dial glass. 


Available 


proy ides the added advantage of elim- 


with Printweigh, which 
inating the chance of human errors in 
reading, remembering and recording 


of weights. 


Toledo Seale Company, Telegraph 
Road, Toledo 1, Ohio. 








Plastic Truck Body 
HE FIRST single-piece plastic 
milk truck tank having a capac 
t.O0O0 gallons and 


made of polyester resins produced by 


ity of over 


Celanese Corporation of America was 
unveiled before American milk farm 
ers attending the 34th annual meeting 
of the Dairymen’s League Co-opera 


tive Association, Inc., October 9th. 


Reported to be the largest one piece 
tank molding yet produced, it meas 
ures approximately 27’ long and 58” 
high, and has a circumference of 18’. 
It weighs only 
pared with 11,000 to 14,000 pounds 


for steel tanks of comparable size. 


7,000) pounds, com 


The Dairvmen’s League sponsored 
the design and development of the 
truck tank by 


The Dairvmen’s 


Insulation Associates. 
League intends to 


place the tank in service immediately 


80 





The tank Was completed in one ef 


a process known 
as the Marco Method, developed by 
the Marco 


Celanese Corporation of America. This 


ficient operation by 


Products Department of 


process allows production of a one 
tank 


nates porosity. 


piece and, in addition, elimi- 


\ special frame developed by 
Trucktor Corporation in cooperation 
Tire & 


provides for ain 


with General Rubber Com- 


pany suspension, 


than the usual springs, and 
instant-action electrically controlled 
brakes. Over-all height of the tank 


from road bed when mounted on the 


rather 


frame is only 105” and its center of 
gravity is 34%” lower than in standard 


tank trucks of like capacity. 


Lay-up of this new Celanese poly 
ester resin tank included, besides fiber 
glass cloth and mat, a 2” ply of balsa 
wood which, in combination with the 
plastic, provides excellent insulation 
sheet of 


Supporting skirts running the 


and a thin inner stainless 
steel. 
full length of each side, as well as 
wiring for lights, were molded in place 


as an integral part of the tank. 


The properties of light weight; high 
strength and resistance to weathering 
denting or rusting combine to pro 
vide maximum efficiency of operation 
and movement of substantially in 


creased payloads. 
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Farm Tanks to 
South America 


ELIEVED to be the first installa 
tion of farm tanks in) Panama 
the McHale Manutacturing Co 


has completed shipment of an initial 
order of five McHale Instant Cooling 
§$52-BCH type tanks to Cia Ganadera 
Industrial S. A. 


fhe entire high inlet side of this 
type of tank consists of a stainless 
steel ripple cooler construction, and 
the milk is distributed in a thin film 
over this surface. The wall is tilted 
off the vertical to give a retarded flow 
ind therefore, a high cooling factor. 
Double the cooling rate over the same 
tank wall surface is due to the in 
creased cooling efficiency of a flooded 
water high velocity contact. Chilled 
water prevents the danger of freezing 


milk on the cooling surface 


McHale also announces the first 
sale of its No. 303 stainless steel sun 
face coolers to B. O. Guzman in Cali 
Colombia. 


McHale Manufacturing Co., 3,200 
E. Mines Ave., Los Angeles 23, Calif 


* 
Cleaning Methods 


UCH RECENT developments as 
S in-place cleaning and hot spray 

cleaning are discussed in “What 
to Use for Dairy Cleaning,” published 
by Oakite. It describes new equip 
ment and cliscusses widely used Oak 
ite methods of cleaning processing 
and sanitizing equipment, conditioning 
cans, lubricating conveyor chains, de 
scaling bottle washers and heat ex 
changers, and steam cleaning cases 


OnVeVOrS and machinery 


Oakite Products, Ine. 
St., New York 6, N. Y. 


| i6B Rec tor 
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Pipeline Trap 


UMPS and other processing ma 
p chinerv in a leading food manu 

facturing plant have been saved 
from serious tramp iron damage by in 
stalling Eriez magnetic pipeline traps 
Besides protecting fillers, grinders, 
screens and pumps, the processing line 


is in continuous operation and the 


product is free of contamination. 


Rone, 
Eriez magnetic pipeline traps will 
not corrode and are not attected by 
Withstand pres 


sures up to 75 psi. They are available 


high temperatures 


threads or sanitary 


threads in 2”, 2%”, 


with iron pipe 
3” and 4” pipe 
line sizes. The Eriez design thins the 
flow as it passes through the power 


ful magnetic field. 
The Eriez Manufacturing Company 
rie, Pa 
® 


Data Booklet on Pressure 
Relief Valves 


NEW 24-PAGE booklet, “Selec 
tion and Sizing Pressure Relief 
Valves to Comply with ASME 


Boiler Code Requirements,” has been 
published as a contribution to the 
heating industry by McDonnell & Mil 
ler, Inc., 3,500 No. Spaulding Ave. 
Chicago, Il. 


ATED 


Handbook on 
Sanitary Pumps 


ULL INFORMATION on instal 
F lation and efficient operation of 

sanitary pumps is contained in 
the new Handbook written by the en 
gineering staff of Waukesha Foundry 
Co. Each of the Handbook’s five sec 
tions covers a separate function of 


sanitary pumps. 


In addition, the Handbook guides 
operators in methods of computing 
suction lift, discharge head and selec 
tion of proper pump unit and power 


source. 


Conversion tables for interpreting 
pressure in terms of feet of head are 
also included, along with convenient 
equivalents of temperature, volume 
and specific gravity and other useful 
data in fluid handling 


Graphs show power and speed re 
quirements for delivered capacities 


against various head pressures. 


The Handbook is available from 
Waukesha Foundry Co., Dept. AMR, 
Waukesha, Wis. 


Summary of 
Truck Refrigeration 


NEW BULLETIN showing six 
different ways to refrigerate a 
truck has just been published 


by the Kold-Hold Division of Trante: 
Manufacturing, Inc 


A special feature of the new bul 
letin is a series of x-ray illustrations 
showing refrigeration installations in 
various combinations to meet particu 


lar job requirements. 


Ask for Bulletin KT-43, Kold-Hold 
Division, Tranter Manufacturing, Inc., 
735 East Hazel St., Lansing 4, Mich. 


SERVICE CABINETS 


Protect your quality all the way... keep it “Dairy Fresh” at 


the doorstep. Aluminum and steel—Thermo Seal 


” 


insula- 


tion — tight cover — rust proof hinges —all sizes. Your 
name stenciled or beautifully embossed on cabinet. Postage 
paid on sample, list price. WRITE TODAY... OR ASK YOUR 
DAIRY SUPPLY SALESMAN. 


MANUFACTURING CO. 


OWATONNA, 
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Industrial Water The EVIS is a complete, sell pending on the thickness. The tl 


ree 
Softener Brochure contained unit, and once properly in- punch kit is $16.90; the fom punch 
: : stalled, needs no servicing of any kind: kit is $29.90 
NEW and different ionXchange i kat ti idence 
Industrial Water Softener Bro wut ee” eee ‘- a gor yiaer Fauber Plastics, Inc., 200 Hudson meth 
acnuion Over mcreasec ‘Tie use. ; > ; 
chure has recently been pub se itt dean St., New York 13, N. Y. structe 
. . ° , ves It will not change the chemical com 
lished by Illinois Water Treatment * The s 
Co. This heochure contains oli  POMtm of the water. ter 
0. ms new brochure Contaimms a . eu f 
! ; Scale Control Unit ) 
necessary information for the accurate Phe EVIS Water Conditioner is ees AN 61 4 
elgg Ss Jabl aye ae ESIGNED to reduce and pr 
specifications of water softener equip available in sizes trom /” to 12” in with t 
. ' ' vent hard scale formation in 
ment for manufacturing or processing standard units, and larger sizes are ; plac 
P ° boilers, heat exchange rs Dat 
plants. available fon special applications. : | 
; tle washers, etc., the Aqua Electric 
Attractively printed in two colors EVIS Manufacturing Co., 40 Board Ruin Conte aus on eae te box. |] 
the booklet contains complete data on man Place, San Francisco, Calif. stead. it creates a physical change i sistant 
valves, as well as detailed chart-type e the water-borne particles and salts edges; 
specifications on the many sizes of which cause scale conditions. By pass L, 
ILLCO-WAY softener units, showing Record Binding Kit ing the water through an electrical Shelby 
individual model numbers, exchange NEW, inexpensive home and of field of the proper intensity, the col 
capacities, flow rates, size of units and fice book binding kit enables loidal particles and dissolved salts act — 
meters, volume of mineral, amount of everyone to enjoy the attrac as a conducting medium picking up 
salt and shipping weight. These are tive beauty and loose-leaf convenience electrical charge in proportion t 
but a few of the facts given in the of plastic binding. Offices save money the clectrical conductivity of the wate 
‘ , . . > 
new ILLCO-WAY_ brochure. using it for reports, inventory sheets itself. Because of this physical ac PI 
Copies of this new brochure may advertising, ete. tion, particles in the water are no 
be obtained free of charge from Illi longer attracted to and do not build 
nois Water Treatment Co., 840 Cedar up on metal surfaces with which they velope 
St... Rockford, Hl. come in contact. Scale-forming ele scott 


. ments are controlled so effectively that 
even the worst water conditions will 
only build up a soft scale or sludge 


Scale Elimination 


SIMPLE, low cost unit is being Which can be flushed out with nor 


marketed that claims to re mal pressure. 
move scale and prevent its fu Complete with inlet and outlet nip 
‘ : , , 2 HOLE BOOKBINDING KIT , 2 p 
ture formation. Scale is said to break ples and unions, the unit can be in 








away within only a few weeks usually, The three-punch and four-punch stalled in any line in about an hour. 

and is carried away by the flow of plastic binding kits, which are sup The control box operates on 110 volts 

water through the system. New scale plied with 150 Tauber Tubes, have and may be located wherever conveni 

forming particles are held in a loose resulted from the popularity of the ent. Simple in design, Aqua units have 

suspension, and are not allowed to col two-punch kit shown here. Additional no moving parts and cost no mor Poss 

lect and harden into scale. The U. S. tubes are alwavs available in diameters than an electric clock to operate. Wiper 

Government has reported that each of 3/16” up to 1%, all of which fit Aqua Scale Control units are avail weldec 

1 9th inch of scale in the water sys the same slots punched by all the able in six models. capable of han to ace 

tem adds 16% to fuel costs. models of the Tauber Plastic Binding dling from 18 to 450 gallons per min tbsorp 
When the metal is clean and free Kits. The tubes are quickly inserted ute. Pipe sizes range from 4” to 4” Embos 

of scale, a filmy, white protective coat by hand. For further information, write Aqu cleanin 

ing about 3/1000” thick will be found The Tauber machine punches ap Electric Scale Control Inc., 2028 East tention 

on all metal surfaces. proximately 15 sheets at a time, de- 22nd St., Cleveland 15, Ohio. 












Make Mine 
Chocolate! 


Standardize the flavor of your 
CHOCOLATE ICE CREAM with 


FORBES DRY MIX CHOCOLATE FLAVOR POWDER . 
Simply add to plain mix before pasteurization or at nae 
WATER-FREE ° EASY TO USE . TEMPTINGLY TASTY 


Write or wire for a FREE sample and compare 
it — er better still, send us a trial order. 


No dairyman has ever failed 


ano tify 


to cut costs with 











BASCA MANUFACTURING COMPANY 
Division of Huyler’s 
2222 N. OLNEY ST., MOANARELIS 9, INDIANA 






The BENJAMIN P. FORBES CO. 


2000 WEST 14th ST. e CLEVELAND 13, OHIO 
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EW ON THE MARKET are the L/W official 
strainer assembly and nylon tulle filters, used for 
full-can cream sediment testing by the gravity 
method. The strainer assembly (L/W No. 71802) is con 
structed of sturdy steel, heavily tinned for rugged wear. 
fhe strainer itself is 9 13°16” high, with a top diam 
eter of 13 7°8” and a cross-wire-opening diameter of 
614”. A removable positive-fit ring disc is included 
with the strainer assembly and holds the filter tightly in 
place, preventing by-pass and tearing. 

These filters (L/W No. 726) are furnished 25 to th | 
™ box. Each is 7” square with a 26.6 mesh. Butterfat re 


sistant and non-absorbent, the filters have no frayed 


| 
g ill ‘| . | 

salts edges; will not ravel. 

ASS Langsenkamp Wheele: Dairy Supply Division. 1266 

ical Shelby St.. Indianapolis 3. Ind. 











col 
ict 
up 
pe Wiper Safety Rubber satin-smooth interior slips on and oft 
ms PECIALLY designed to meet the HIS NEOPRENE safety rubber easily, can be turned inside out for 
ie general wiping needs of indus is now available for industrial and thorough washing, vet elasticity of the 
suild try is an industrial wiper de civilian use. The squeegee action neoprene prevents the rubber from 
ie veloped and placed on the market by of the concentric suction cups pre pulling off the heel accidentally. Also 
ie Scott. Paper Company, Chester, Pa. vents slipping. And the Dupont Neo made in natural rubber for use in ordi 
that : prene is said to outlast several pairs nary street wear. 
will of ordinary rubbers in the presence of Tingley Rubber Corporation, 903 
idge oil, grease, acids, solvents, ete. Ross St.. Rahway, N. | 
nol n 
Cattle Husbandry Book 
eu POCKET-SIZE BOOK on cat 
“dire tle husbandry has been pub 
sali lished by Lederle Laboratories 
This attractively illustrated volume 
“ee = “ . contains facts about the common dis 
eae Possessing high wet strength, each The rubber is molded in one piec saree . collie, ways the dairyman 
ear ae ~ with no fabric lining: is extremely can utilize labor-saving devices, and 
e. wiper is composed of two. sheets , ’ 
: light in weight (only 9 ounces), but good management practices, among 
avail welded together by al special process tough. \ big advantage to the retailer many other subjects. 
han to accelerate widespread and efficient or plant purchasing agent is the rub 4 free copy of “Cattle Husbandry” 
min absorption of liquids. Its unique “Pert bers great stretchability, allowing can be obtained by writing to Room 
o 4 Embossed” surface gives thorough three sizes to fit virtually all shoes 1005. Lederle 5 shencatncion Division 
Aqu cleaning action and maximum dirt re “small” for sizes 6 to 8. “medium” for American Cyanamid Company, 30 
» Kast tention. 8 to 94, and “large” for 9% to 12. The tockefeller Plaza, New York 20, N. Y. 





NEW! 

MODERN! 
EFFICIENT! | # 
ECONOMICAL! 4 







THE Keadall 


RETURNLINE CAN WASHER 

FEATURING A 150° 

DUMPING ARRANGEMENT 
Y THESE FEATURES 


Partition separates cleaning from sterilizing stations 

Saves costly space 

Provides maximum visual inspection for incoming AND 
outgoing cans 

Eliminates necessity for separate reject conveyor 
Completely accessible for cleaning and adjusting 

All controls within easy reach 


KENDALL-LAMAR CORP. tex vom 
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“EQUIP SENT FOR SALE in 
sge . . . 4 4h i Fs 4m P ‘ 4 7 
Classified Advertising Information eee ae Se — 
ainless  stee ANK, 00-gal $60). 
To ensure appearance of your ad in a given issue, copy should be in our hands Stainless steel \ . Cherry-Burrell 
by the 10th of the previous month (for instance, copy in March 10th for April issue). Model SVN, with oling plate ( herry 
We cannot guarantee insertion of your ad in classified columns if copy is received - gal., 1945 
after the above-mentioned date. Direct expansio ABINET COOL Heil Be 
+g: ° ene "y ; » tis 5 ’ 1 
All Classified Advertisements, except Position Wanted ERS, stainless stvel,  15,000- and oo aa 
Lightface type—5c per word Boldface type—10c per word 24,000-Ib —— 
($1.00 minimum) . ($2.00 minimum) Sharples all stainless steel SEP ww 
Include name and address in word count, except for blind ads. ARATOR. 12.000-Ib. R&A h 
Position Wanted ” Stainless steel PASTEURIZERS, | CAN W 
Lightface type—tirst 50 words for 50c. Additional words 2c each 100 ee Cites Cheol rushes 
Boldface type—first 50 words for $1.00. Additional words 4c each. : = diecast — ——— d. $5 
Include name and address in word count, except for blind ads. FILLER. — 
Box Numbers — 25c additional charge in United States. Lathrop Paulson 8S c.p.m. Strait Round 
50c additional charge outside United States. away CAN WASHER vith ver 
Do not wormed your name and address in word count. Stainless steel 500-Ib. and 1.000-Ib culated. s 
No classified advertising will be accepted to run with borders or special spacing WEIGH CANS itth SCALES ) $500. 
All such advertisements are considered to be display ads, and will be billed as such. eeeteny a ~ . eee 
(Rates and mechanical requirements on request.) RECEIVING VATS. Moder 
All advertisements accepted in good faith. We cannot be responsible for reliability DeLaval CLARIFIERS, 6,000-Ib MILK 
of ads. If you wish further information on advertiser, request references from him. 9 nodel, 5 
and 12,000-Ib iodel, 5 
Glass-lined TANKS, 1,000- to 4,000 less steel 
gal., for by-products only. Sel f-cc 
EQUIPMENT FOR SALE EQUIPMENT FOR SALE Mojonnier 4’ and 5” stainless steel CEIVIN 
New 14 gauge all-welded stain- REBUILT DAIRY MACHINERY. VACUUM PANS. scale an 
less steel 1,000-lb. weight 1,500-Ib. Ohio Creamery Supply Co., 701 Buflovak 327x90”% DOUBLE RH ¢ 
RECEIVING TANKS. Have no use Woodland Ave., Cleveland 15, Ohio. DRUM DRYERS. VILLER 
for same. Best offer accepted. 11-M-53 Model A120 VANE CHURN. 370 ld. Six 
Reply to Box 203, AMR. 11-M-53 LOOK-OUT BOILER, 10 h.p., up Ib. capacity. CELI 
Five good used MILK DELIVER) right. CONDENSING UNIT, 30 how. York SWEET WATER COOLER A cede 
TRUCKS. One 1941 Divco; one 1946 MILK COOLER, 6’, [800-Tb. ca with 3 stainless steel plates. S900. 
Chevrolet; one 1947 International; pacity. 2-section water and freon Many other desirable items such Stain! 
one 1948 Dodge: one 1950 Diveco. Damrow CHEESE VA‘ 50-val as FILLERS, BOTTLE WASH vith tre 
These trucks are in good running stainless steel ERS, FILTERS, HOMOGENIZERS Write 
order and have many useful miles left Cherrv-Burrell testing CENTRI FREEZERS, PUMPS, etc. Send us SERVIC 
in them. Any reasonable offer ac FUGE. 15-gal. FILTER VAT your requirements 6.6359 
cepted, Cherrv-Burrell VISCOLIZER. 125 LESTER KEHOE MACHINERY , 
Write to THE PLYMOUTH gal CORPORATION, | East 42nd_ St ae 
9 y y esis . , ( e 4 53 , : 
eo . a wate Fr Damrow CAN WASHER and New York 17, N. 4 I1-M-5 with $j 
ee Se ”” STEAMER. Creamery Package Re Clayton STEAM GENERATOR 26,000 
De Laval 24B stainless steel ai tary BOTTLE WASHER. — Girton 75 H.P., oil fired. Can be converted shape. 
tight SEPARATOR BOWL. Used PIPE WASHING SINK to gas, small expense. Excellent con Write 
only two years. $1,000. All equipment used only four years dition. Price $2,100. Cher 
Write to QUALITY AND SER\ and in good usable condition Write to R. G. WRIGHT COM size 12 
ICE DAIRY, INC., 210 Martin St., CIRCLE B DAIRY, Jeromesville, PANY, INC., 2280 Niagara St., But t years 
Red Lion, Pa. L1-M-53 Ohio. 11-M-53 falo 7, N. 11-M-53 Writ 
lowa. 
FOR QUALITY PRODUCTION Cc 
AT LOWER COST, 
FLAV-O-LAC FLAKES Ke 
we 
suite NOW t00 the guaranteed culture for — 
i pasts fermented Milk Products \sg 
AMPLES, FOLDER AND PRICES Uniform Aroma, Smooth- \F 
ness and Flavor. { 
CHANDLER tse ~ 
ORATORIES, inc = 
wEER L 7 = THE DAIRY LABORATORIES 2 
EIGHTH STREET AND CHELTEN AVENUE = SINGLE BOTTLE $2.00 PHILADELPHIA 3. PA 
HILADELPHIA . PENNSYLVANIA NEEDS ONLY ONE C 
PROPAGATION Branches * New York, Baltimore, Washington 
co 
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EQUIPMENT FOR SALE 

Niagara 3-fan ammor DE 6- to 
8ton UNIT for cold st ive. $400. 
Kreamer BOX’ UNIT witht automatic 
expansion valve, 4% h.p., “minus zero. 
$60. 

Cherryv-Burrell \ COLIZER, 300 
gal.. 1945 model. $ 9%. 


Heil BOTTLE W 4aSHER, 12-wide, 
2 years old. In excellent condition. 
$50. 

R&A horizontal ice cream and milk 
CAN WASHER with 


expanding 


rushes and steamer. New; never 
wed. $500. 

Round MILK STORAGE TANK 
vith vertical agitator, 250-gal.,. in 


sulated, stainless steel inside and out. 
$500. 


Modern horizontal Cherry-Burrell 
MILK STORAGE TANK, 1945 
model, 500-gal., insulated and_ stain 
less steel lined. $1,000. 


Self-contained Cherry-Burrell RE 
CEIVING UNIT with 700-Ib. beam 
scale and milk pump. Stainless steel. 

RH Creamery Package VACUUM 
FILLER, all stainless steel. Two years 
Id. Six cappers. $2,000. 

CELLOPHANE HOODER, B-90 
} heads. Just out of use; excellent. 
S900. 


Stainless steel 18% CAN FILLER 


with trough connection. New. $25. 


Write to DAIRY ENGINEERING 
SERVICE, Pikesville 8, Md. Phone 
6-6359. Frank L. Davis. 11-M-53 


Four Stamsvik FILTERS, equipped 
with Sprinkman_ stainless steel discs, 


26,000 pounds capacity. First class 
shape. Priced to sell. 
Write to Box 208, AMR. LI-M-53 


Cherry- Burrell] HOMOGENIZER, 
125-gal. In A-1 condition: only 
Priced to sell, $750. 

Write to Lakes Dairy, Lake View, 
1L1-M-53 


CAMPBELL 
AD-CAPS 


With a flick of the fingers change 

on carton product identity to — Half 
& Half, Homo Vit. D., Buttermilk, 

Ze Orange Drink, Chocolate Milk, 
Cream or Pasteurized STOCK 

DESIGNS printed in two colors 

ral for pyramid tops. Add point of 


Ae sale promotion for other seasonal 


items by using attractive AD.- 


\ CAPS printed for Ice Cream, Cot- 
(fe) Cheese, Reddi-Wip, ete. 
WRITE FOR 


PRICES—SAMPLES. DEPT. E-11 


sIZe 
! vears old. 


lowa. 











CAMPBELL BOX & TAG CO. 


CORNER MAIN AND SAMPLE STREETS, SOUTH BEND, INDIANA 





EQUIPMENT FOR SALE 
MILK 


agitator 


Stainless steel 3,000-gal 
TANKS (5) for. sale, 


and insulation, truck-rail demountabl 


with 


tvpe. 
PERRY EQUIPMENT CORP. 
1409 No. 6th St., Philadelphia 22, Pa. 
L1-M-55 





Please address replies to blind 
advertisements as follows: 


AMERICAN MILK REVIEW 
92 Warren Street 


New York 7, N. Y. 











One 6’ modern Harris stainless steel 
PAN. Shell and coils tested at 15 
pounds, less auxiliaries. $3,000 F.O.B. 
Watertown, Wisconsin. 


Reply to Box 193, AMR. 11-M-53 


USED EQUIPMENT for all types 
of MILK PLANTS. Tell us what. is 
needed, and we will send list of equip 
ment available with prices. 

Write to OTTO BIEFELD COM 





PANY, 118 No. Water St Water 

town, Wis. 1 1-M-53 
— 

| | | m2rean| = 

Mi 2719149 | ! g 


44412 pag 





WANTED TO BUY 
USED TRICYCLES FOR ICE 
CREAM VENDING. ALSO AUTO 
MATIC VENDING MACHINERY 


OF ANY DESCRIPTION. MUS 
BE PRICED RIGHT. 

SUBMIT FULL DETAILS, IN 
CLUDING PHOTO, CONDITION 
OF UNIT, AND HOW LONG IN 
USE. 

WRITE TO PONY BOY LIM 
ITED, 5257 QUEEN MARY ST. 
(Telephone TAlon 8407), MON 


TREAL, QUE., CANADA 1L1-M-55 


Two hundred or three hundred gal 
lon Multi-Process PASTEURIZER 


with 2 speed 


agitator and sanitary 
valve. Suitable for milk, cream or icc 
cream. 

Write to RUFFIN GRAHAM’S 
DAIRIES, Route 3, Crichton Station, 
Mobile, Ala. L1-M-53 





EQUIPMENT FOR SALE 
DAIRY EQUIPMENT: Nearly new 
Girton 8-bottle wide WASHER. Fed 
eral 9-valve Valu-Matic MILK BOT 
rLE FILLER, and stainless steel 1S’ 
BOTTLE CONVEYOR 


For price, write to Elmer V. Erick 
son, Cambridge, Minn 11-M-58 
Heil Model E heavy duty accu- 


mulative load BOTTLE WASHER, 
12 wide, 60 to 96 per minute. Was 

used 5 hours a day for 2 years. 
Write to SUPERIOR DAIRY, 2061 
Reynolds Avenue, Hagerstown, Md. 
11-M-53 





FLAVORINGS 

DAIRY GRAPE-ADE is _ profitable 
Your total cost, 9c Write 
for sample. 

BRADWAY CHOCOLATE COM 
PANY, New Castle, Ind L1-M-55 

PURE tree-ripened LIME Juice, 
ORANGE Juice or TANGERINE 
Juice for Better Sherbets. Sample 
order, 12 Number 10 cans, any com- 
bination, only $15.00. 

Write to Florida 
Eustis, Fla. 


per quart 


Canners, Inc., 
11-M-53 











THE CAMPBELL 
(JTW MILK CARRIER 


FOR PYRAMID OR FLAT TOPS 


A customer writes: 
‘We have been using your two-piece Twin Milk 
Carriers since about December 1, 1951, and we 
are very pleased with the results. Our wholesale 
volume has about tripled since using these car 
riers with our Canco style milk cartons.”’ 


FOR SAMPLES AND INFORMATION WRITE DEPT. E-11 


CAMPBELL BOX & TAG CO. 


CORNER MAIN AND SAMPLE STREETS, SOUTH BEND, INDIANA 


~ 


Sunrise Dairy, Angola, Indiana 








November, 1953 
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FLAVORINGS 


NON-SETTLING CHOCOLATE 
MILK made trom cold milk, no heat 
needed. Order a trial case, six No. 
10 tins. Bradway Cold) Mix Non 
Settling Chocolate; or ask for free 
sample. 

Write to BRADWAY CHOCO 
LATE COMPANY, New Castle, Ind. 

11-M-53 


ORANGE-ADE BASE, 
Mixes one to. six with 
$1.60 per 
No. 10 tin. One can per case free 
for sampling. Write for sample. 
BRADWAY CHOCOLATE COM 
PANY, New Castle, Ind. 11-M-53 


Dairy 
sweetened. 


water. No sugal needed. 





BUSINESS OPPORTUNITY 

Opportunity for capable and _ sin 
cere person to team up with me in 
the development of a MILK PACK 
AGING MACHINE and CARTON. 


Reasonable amount of money re 


quired for research, testing equip 


ment, patent work, ete. Enough re 
search completed to assure 
Only action needed. 

right party. 
Write to C. E. DEARDORFF, 3812 
Cypress St., Del Paso Heights, Calif. 
L1-M-53 


New York State CREAMERY has 
300 CANS OF MILK DAILY on a 
vearly contract: basis. 

Would like market in New Jersey, 
Connecticut, Rhode Island, or Massa- 
chusetts, starting December, 1953. 


Reply to Box 209, AMR. 1LI-M-53 


SUCCESS. 


Liberal offer to 





SALES PROMOTION 

rRUCK LETTERING and 
TRADEMARK DECALS made for 
vour truck and. store advertising. 
Kasy to apply, uniform, distinctive, 

economical for large or small needs. 
Write to MATHEWS COMPANY, 
$27 So. Harvev Ave., Oak Park. Ill. 
11-M-53 


HELP WANTED 

Opening for TOP-GRADE AC 
COUNTANT in large southwestern 
milk and ice cream plant. 
perience preferred. 

Desire employed ac 
countant seeking permanent move to 
= for climatic reasons. 


Dairy ex- 


successfully 


Give full details of your experience 
and education, also state present fam 
ily and military status, and enclose 
recent photograph. All replies treated 
with strict confidence. 

Reply to Box 188, AMR. 1L1-M-53 





Please address replies to blind 
advertisements as follows: 


AMERICAN MILK REVIEW 
92 Warren Street 
New York 7, N. Y. 











Experienced PASTEURIZER want 
ed for fluid milk plant using Cherry 
Burrell HTST. 
welfare benefits. 

Write fully, 


perience. 


Good pay, 


giving age and. ex- 


Write to MIDDLESEX FARM 
DAIRY, 2 Oak St., New Brunswick, 
N. J. 11-M-53 





—~— 
“HERE! GIVE ‘EM THE BEST YOU HAVE, 
WITH MY COMPLIMENTS.” 





Better DRY 





Dowagiac 





MILK 
AT LOWER COST 


DRY MILK MACHINES 
Built in Five Sizes 


The Patented, 
“20-year cylinders” 
and years of maximum pro- 
duction of a superior dry milk 


at the lowest possible cost. 


Many other exclusive features insure long life with low steam 
and power costs. Complete details upon request 


OVERTON MACHINE COMPANY 


glass - smooth, 
give years 


— 





Michigan 





86 


including 


POSITION WANTED 


MANAGERIAL or PRODUCTION 
SUPERINTENDENT position wanted 
by man with 20 vears of diversified 
Has dairy college training 
working know! 
edge of milk control agencies, office 


and bookkeeping. 
TOP LEVEL EXPERIENCE in 


general management, 


experience. 
mechanical ability, 


personnel, and 
excellent in both medium and _ large 
dairies. Able to make own decisions 
and discharge duties. Will also con 
sider partnership in smaller company 
Starting salary $7,500. 

Reply to Box 187, AMR. — 11-M-53 


PLANT MANAGER or SUPERIN 
TENDENT of a dairy plant. 


Many years’ experience and proved 
ability. in) maintaining high quality 
milk, ice cream, condensed milk and 
cottage cheese production. 

Dairy school graduate, excellent 
references. 

Reply to Box 202, AMR. — 11-M-53 

COLLEGE GRADUATE, well 
versed in all phases of milk account 
ing, manufacturing, desires position 
with chance for advancement in milk 
industry. 

Working experience with Federal 


Orders. Prefer Mid-West area 
Reply to Box 204, AMR. 11-M-55 


A married man, now employed, but 
for an excellent reason 1S seeking al 
new connection as PLANT MAN 
AGER or PRODUCTION MAN. 


Twenty-nine years experience Co\ 
ering practically every. detail of | the 
manufacture of ice cream and milk 
Can cut costs and put plant on eff 
cient working basis. 

Would like to take hold of plant 
that is finding it difficult to make a 
profit, with a view of placing it on 


a profitable basis. 
Reply to Box 206, AMR. 1L1-M-5 







WITH 


‘L Quikeld 


_ COOLERS 


STANDARD OF QUALITY FOR 
OVER 26 YEARS ! 


ICE AND ELECTRIC—MODELS 
Typ ES AND SIZES FOR EVERY NEED! 


S.&S. PRODUCTS, INC. + Lima, Ohio 


American Milk Review 
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POSITION WANTED 


PLANT SUPERINTENDENT on 
INDUSTRIAL ENGINEER. Ten 
years diversified supervisory dairy 


plant work. 


Thoroughly experienced in all 


phases of production, engineering, 


quality control, and distribution. 
echnical college; age 32: family 


references. 


to Box 205, 


hath 


Reply 


AMR. LI-M-53 


= 
MILK AND MILK DEALER 


Continued from Page 48) 


Certainly the public is well indoc 
trinated on paying bottle deposits, 
thanks to the soft drink industry, and 
if any explanation at all is needed, it 
might be to point out that the bottle 
actually costs the dealer several times 
more than the deposit required, but 
as an expression of good faith that it 
will be returned, the deposit is neces 


Sary. 


E HAVEN'T HEARD THAT 
STUFF about will it be “guns 
but 


or butter” recently, 


up 
comes an athlete with a derogatory 
remark about another dairy product. 
We refer to the wisecrack Preachei 
Roe, the Brooklyn hurler, made_ to 


sports writers after the second game 
When asked 
about the pitch which Billy Martin, 
New York Yank second baseman, hit 
into the left field stands in the seventh 
the the 


series to tie the score at 2-all, Roe said 


of the last world series. 


inning of second game. of 
2 

about the pitch, “It was the greatest 
mistake butter 


milk.” 


since they invented 


He explained his statement by say 


ing, “It was a high curve. Nobody 


ought to pitch anybody a high curve.” 





Lumenite 





controls to within 1/100 inch 
the level of milk or mixtures in 
tanks, vats, pasteurizers, cool- 
ers, freezers, fillers, etc. 
Absolutely accurate 
Completely sanitary 
Instantly cleaned 
No moving parts 
No floats 


Saves Milk—Money—Time—Labor 
Used by lead’ng dairies, coast to coast 


Write for Bulletin L 140 








Answers to the Milk Quiz 
(on page 32) 


| .— 6.—b 
Zz, Ls 7 { 
3.—d 8.—d 
t.—¢ 9.—a 
5.—b 10.—d 





LUMENITE ELECTRONIC CO. 407s. vearsorn 








NEW LOW-FAT CREAM-LIKE 
PRODUCT FOR COFFEE, FRUIT 
AND CEREALS 


A new low-fat cream-like product 
or if you want to approach it from 
a ‘high-fat’ milk 
product has been developed by G. P 
Gundlach & Co. 


Inasmuch as 


the other direction 


such a product has 


wide utility use for coffee, cereals and 


fruit, the name “c.F.c. MILK” is 
“short handle” to the many impor 
tant uses of this item. 


Despite many agencies telling the 


1 d s a) 
“LOOK! 20 POUNDS OF BUTTER. 
BRACCKUS MUST HAVE BEEN SPEED- 

ING AGAIN.” 


public to use plain homogenized milk 
still 70 


the cream sold is used for coffee. 


for coftee, ovel per cent of 


The Gundlach “c.F.c. MILK” for 
mula is standardized at 11! per cent 
butterfat, and to meet a broad mar 


ket “c.F.c.” 


tributed in 


can be processed and dis 
a good economic range to 


assure low cost to the consumer. 


Emphasis will also be on the low 
ered calories for the calorie-conscious 


groups. 


The Gundlach organization has out 
lined a diversified sales promotional 
and merchandising program for “c.F. 
MILK” employing all media such as 
radio, television, newspaper, vehicle 
cards and point-of-purchase display 


plus cooperation-educational material 


for the medical and nutrition fields 
* 
DAIRY SAFETY CONTEST 
A SUCCESS 


Thirty-seven dairy plants out of the 
73 North Carolina plants that entered 


the 1952 Dairy Industry Safety Con 
test worked the entire contest (52 
weeks) without a disabling injury 


These plants worked 1,700,024 acci 
The 1952 
test affected 3,900 employe es working 
8,658,425 manhours. Thi 


disabling injuries for each million man 


dent-free manhours. con 


number of 
worked 


with 18.00 in 1951] 


the contest were as follows 


hours was 17.90) compared 


Group winners in 


employee S 


Elizabeth Cits 


ke SS 


(10) on 


Dairies Co 


Group | 
Foreman 
N. C. 

Group Il 
Southern 


(11 to 25 employees) 
Greensboro, N. ¢ 
Group III (26 to 100° employees) 
Carnation Co., Statesville, N. C 
Group IV (101 and over employees 
Durham Dairy Prods., Durham, N. ¢ 


Dairies, 





Write Us — 


4 i i 8 Cg elena 


CHICAGO 5, ILL THE MILK ZONE 








FILTRATION BY 
TRATION 8Y STAMSVIK 
MILK LEVEL CONTROL f 





Your Lowest Initial Investment Cost and Lowest Daily Operat- 
ing Cost Method for Handling All Dairy Products Satisfactorily 


See Your Jobber or 


RE-EXCHANGING Old 
Aluminum Plates for 
ONE PIECE STAINLESS 
PLATES TO SECURE 
ALL STA'NLESS IN 


~ In-A-Line and Standard Models 
P 1,000 to Over 
340,000 Pounds 


Without Changing Filter Medium 


a 


SANITARY 
Manufacturing Co. of Pittsburgh 


1513 MARION ST. PITTSBURGH 19, PA. 


Successors to Stamsvik Manufacturing Corp 








November, 1953 
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